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Clean-up  and  smile 

with  the  new 
Sensodyne  Searcher 
toothbrush. 


Dentists'  choice . . . 

Compact  head,  special 
filament  design,  all-nylon 
constmction.  Plus  well- 
known  features  of  Sensodyne 
toothbrush  range.  68%  of 
dentists  prefer  compaCc-head 
toothbrush  with  filaments 
in  3  rows. 


Your  choice  too . . . 

Professionally- 
recommended,  fastest- 
growing  toothbrush 
range.  '12  for  the  price 
of  10'  launch  offer,  with 
41.7%  profit  margin. 
Heavyweight  promotion 
to  dentists.  New  toothbrush 
display  stand.* 


Our  retail  representative  will  be  calling  to  offer  you  one  or  you  can  contact  us  direct  Stafford-Miller  Ltd. ,  Hatfield,  Herts. 
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Oral  Hygiene 

SPECIAL  SUPPLEMENT 

Successful 
High  Court 
appeal  against 
striking  off 

W.  Glamorgan 
told  of  PSNC 
'successes' 

Medicines  Act: 
amendments 
to  Part  III 


AND 
New  for  1978 

The  pre-filled  cartrix  syringe,  the  most 
convenient  preparation  available,  makes  Inf  luvac  easier 
to  give  than  ever. 


11 

Comprehensive  Cover 

Inf  luvac  contains  all  the  virus 
strains  currently  recommended  by  the  World  Health 
Organization,  including  the  'Red  'flu'  virus  against  which  Duphar 
were  the  first  to  produce  a  vaccine. 
Incorporating: 
A/USSR/92/77  400  i.u.  A /TEXAS/1/77  400  i.u. 
B/HONG  KONG/8/73  400  i.u. 


Purity 


To  minimise  unwanted  effects  Inf  luvac  has 
always  been  first  with  new  methods 
of  purification. 


influenza. 


influvac 


Further  information  is  available  on  request. 

r\i  irtktor  duphar  laboratories  limited  west  end  Southampton  tel  0421s  2281  /mm 

UULJI  IC1I    PHILIPSDUPHAR  {IRELAND!  LIMITED  RAINSFORD  STREET  DUBLIN  8  TEL  DUBLIN  754271  Vflir 
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Welshers?  \ 

Last  Sunday's  confrontation  between  West  Glamorgan 
contractors  and  the  PSNC  (p169)  was  a  notable  event — 
notable  for  the  mere  nine  non-committee  members  who 
troubled  to  attend;  notable  for  the  fervour  with  which 
PSNC  chairman  David  Sharpe  was  pressed  to  declare 
openly  that  he  will  not  lead  contractors  in  sanctions  that 
hurt  the  public;  notable  for  a  reluctance  to  apply  even  the 
term  "sanction"  to  a  proposed  move  any  self-respecting 
national  newspaper  would  headline  "strike,"  and  notable 
for  the  refusal  of  the  LPC  chairman  to  take  a  show  of  hands 
to  test  the  opinion  of  the  meeting.  It  was  also  notable  for 
the  fact  that  senior  PSNC  men  gave  evidence,  for  once, 
that  their  effort  on  behalf  of  contractors  has  not  resulted 
in  a  succession  of  disasters. 

To  take  only  the  point  concerning  the  chairman.  Mr 
Sharpe  has,  in  fact,  a  reputation  for  putting  forward  the 
views  of  committees  he  chairs  most  forcefully,  whether  or 
not  he  holds  those  views  himself.  He  believes  in  collective 
responsibility,  but  on  this  occasion  has  indicated  a  limit 
to  his  personal  involvement.  And  it  would  be  right  that  he 
should  resign,  for  if  contractors  do  ever  decide  to  press 
for  sanctions  they  would  surely  want  to  be  led  by  someone 
wholeheartedly  in  favour.  Nevertheless,  we  feel  it  pointless 
to  hypothesise — circumstances  could  change  Mr  Sharpe's 
mind  when  it  came  to  the  crunch. 

But  if  the  public  relations  campaigns  are  to  count  for 
anything,  contractors  may  be  nearer  to  success  than  for 
a  long  while,  so  this  is  no  time  to  break  ranks.  PSNC  have 
explained  their  position  to  West  Glamorgan  LPC — if  the 
LPC  still  decides  to  go  it  alone,  its  members  will  owe  a 
full  explanation  to  those  they  represent. 

ij 
\ 

Diluted  medicines 

Judging  by  the  correspondence  sent  to  us  following 
Xrayser's  comments  on  payments  for  diluted  medicines 
(July  1 ),  there  appears  to  be  a  great  deal  of  confusion 
about  how  contractors  get  paid  when  they  dispense  more 
than  one  supply  of  short-dated  mixtures. 

Contractors  do,  in  fact,  receive  a  24p  professional  fee 
for  each  additional  bottle  of  an  antibiotic  mixture  dispensed 
by  adding  a  liquid  vehicle  to  powder  or  granules.  Under 
the  1978  Drug  Tariff,  such  preparations  are  deemed 
"extemporaneously  prepared." 

Contrary  to  the  impression  given  by  Mr  W.  A.  Beanland's 
letter  (July  8),  the  Prescription  Pricing  Authority  certifies 
payment  of  the  full  net  ingredient  cost  involved,  provided 
the  pharmacist  supplies  the  full  quantity  ordered  on  the 
prescription,  regardless  of  the  number  of  visits  the  patient 
makes  to  the  pharmacy. 

However,  dilution  of  medicines  with  a  short  shelf  life 
does  not,  in  England  and  Wales,  attract  an  additional 
professional  fee  for  each  supply  as  they  are  not  regarded- 
as  "extemporaneous  preparations."  The  situation  is 
different  in  Scotland  where  a  fee  is  paid  for  each 
subsequent  dispensing,  provided  that  the  prescription  is 
endorsed  with  the  date  of  each  dispensing.  The  claim  must 
be  supported  by  reference  to  the  short  shelf  life  in  either 
the  BP,  BPC  or  the  maker's  literature. 

Mr  Beanland's  decision  to  "trim"  all  quantities  of  liquid 
medicines  in  accordance  with  an  expiry  date  could  lead 
to  difficulties —  it  must  be  remembered  that  contractors' 
Terms  of  Service  require  "supply  with  reasonable 
promptness  .  .  .  such  drugs  as  may  be  ordered." 
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High  Court  appeal 
against  striking  off 
is  successful 


Two  pharmacists,  who  were  ordered  by 
the  Statutory  Committee  to  be  struck  off 
the  Pharmaceutical  Society's  Register  in 
September  1976,  successfully  appealed 
against  the  striking  off  in  the  High  Court 
last  week.  They  were  awarded  costs  of 
their  appeal  against  the  Council  of  the 
Society.  The  law  department  of  the 
Society  is  studying  the  judgments,  but 
there  can  be  no  Lords  appeal  under  the 
Pharmacy  Acts. 

Three  judges  in  the  Queen's  Bench 
Divisional  Court  allowed  appeals  by  Mr 
Peter  Beaton  Lucas  and  Mr  Paul  Roland 
Fletcher  against  a  finding  of  the  Com- 
mittee that  they  supplied  amyl  nitrite 
knowing  that  it  was  going  to  be  used 
for  an  improper  purpose  which  was  de- 
trimental to  health,  and  against  orders 
that  their  names  should  be  struck  from 
the  Society's  Register. 

Mr  Lucas  and  Mr  Fletcher  are  dir- 
ectors of  P.  B.  Lucas  Ltd,  which  owns 
two  shops  in  Earl's  Court  Road,  Lon- 
don. Mr  Fletcher,  through  Roland 
Chemists  (Praed  Street),  owns  a  shop  in 
Praed  Street,  Paddington,  London. 

Mr  Justice  Milmo,  giving  judgment, 
said  there  was  overwhelming  evidence 
to  support  the  Statutory  Committee's 
findings  that  "vast"  quantities  of  amyl 
nitrite  had  passed  through  the  hands 
of  the  two  pharmacists;  that  they  knew 
it  was  being  used  improperly;  and  that 
they  knew,  or  deliberately  shut  their 
eyes  to,  what  was  being  done  by  their 
subordinates. 

Martindale  not  admitted 

The  Committee,  in  deciding  that  the 
use  of  amyl  nitrite  as  a  sexual  stimulant 
was  detrimental  to  health,  had  turned 
to  Martindale.  the  Extra  Pharmacopoeia. 
The  judge  said  that,  although  Martin- 
dale was  a  standard  text  book  and  the 
five  members  of  the  Committee,  who 
were  pharmacists,  had  been  entitled  to 
refresh  their  memories  from  it,  the 
book  had  not  been  admitted  in  evidence 
during  the  hearing  and  the  defence 
had  had  no  opportunity  of  dealing  with 
a  statement  in  the  book  that  the  impro- 
per use  of  amyl  nitrite  could  be  detri- 
mental to  health. 

In  such  circumstances,  said  the  judge, 
the  Committee  had  reached  its  decision 
on  the  strength  of  materia]  which  had 
not  been  produced  in  evidence  and  with 
which   the  defence   had  not  dealt. 

Mr  Justice  Milmo  said  amyl  nitrite 
was  a  Part  1  poison  normally  used  in 
the  treatment  of  angina,  although  its 
use  for  that  had  virtually  ceased,  and 
as  an   antidote   for  cyanide  poisoning. 


It  could  also  be  abused  as  a  sexual  stim- 
ulant. The  drug  could  be  sold  without 
a  prescription. 

At  the  Statutory  Committee's  hearing 
a  witness  said  that  sexual  excitement 
was  not  detrimental  to  health,  but  that 
the  incorrect  use  of  drugs  was.  "Basic- 
ally, what  was  being  alleged  was  that 
Mr  Fletcher,  through  his  company,  was 
concerned  in  supplying  amyl  nitrite  and 
that  he  and  Mr  Lucas,  through  P.  B. 
Lucas  Ltd,  were  concerned  in  selling  the 
drug  to  the  public,"  said  the  judge,  "It 
was  alleged  that  they  deliberately  shut 
their  eyes  to  the  fact  that  amyl  nitrite 
was  being  sold  to  people  who  were  going 
to  use  it  for  an  improper  purpose — 
sexual  stimulation — and  that  such  use 
was  detrimental  to  health." 

The  story,  as  outlined  before  the  Com- 
mittee, had  begun  in  Brighton,  Sussex, 
when  an  American  and  a  Dutchman 
visited  a  pharmacist  asking  for  amyl 
nitrite.  The  pharmacist  refused  to  supply 
the  drug  and  one  of  the  men  produced 
a  box  saying  the  drug  could  easily  be 
obtained  in  Earls  Court  Road,  London. 
The  name  "Lucas"  was  on  the  box  lid. 

The  judge  said  the  police  and  Home 
Office  were  informed  and  an  inspector 


of  the  Pharmaceutical  Society  visited 
the  Earls  Court  Road  shops  where  he 
found  considerable  quantities  of  amyl 
nitrite.  Evidence  by  the  pharmacist  in 
charge  of  one  of  the  shops  that  he  "did 
not  ask  questions"  when  asked  for  amyl 
nitrite  and  that  he  "sized  people  up  and 
if  they  looked  OK"  he  supplied  the  drug, 
was   accepted    by   the  Committee. 

An  unqualified  assistant  at  one  of  the 
Earls  Court  Road  shops  told  the  inspec- 
tor that  amyl  nitrite  was  frequently  sold 
to  "gay"  people  and  that  she  made  a 
"cursory  reference"  to  the  pharmacist 
in  charge  before  selling  the  drug. 

The  inspector  had  also  seen  Mr  Lucas, 
who  admitted  that  "quite  a  lot"  of  amyl 
nitrite  had  been  sold  from  the  shops. 
Evidence  that  Mr  Fletcher  had  supplied 
amyl  nitrite  on  a  cash  basis  to  P.  B. 
Lucas  Ltd  was  accepted  by  the  Com- 
mittee, as  was  evidence  on  behalf  of  a 
packaging  company  that  a  quarter  of 
their  production  of  675,000  ampoules 
of  amyl  nitrite  in  the  12  months  prior  to 
the  Committee  hearing  had  gone  to 
Roland  Chemists  (Praed  Street). 

The  judge  said  it  had  been  accepted 
that  Mr  Lucas  told  the  Society's  inspec- 
tor that  he  had  sold  "a  lot"  of  amyl 
nitrite  to  the  public,  but  there  was  no 
documentation  in  the  shape  of  receipts 
or  invoices  available  for  the  Committee. 
"The  inspector  gave  evidence  that  in 
ten  years'  experience  as  an  inspector,  he 
had  never  seen  a  prescription  for  amyl 
nitrite.  He  had  also  made  a  point  of 
asking  in  chemists'  shops  if  they  stocked 
amyl  nitrite.  He  said  that  the  shop 
which  stocked  the  most  was  Boots  in 
Piccadilly  which  stocked  two  dozen 
ampoules  which  would  last  from  four 
to  six  weeks,"  said  the  judge. 


Golfing  trophy  winner  for  the  second  time 

Mrs  Sheila  Coles  MPS,  Cardiff,  receives  her  APS  trophy  from  Mr  P.  Jenkins,  Approved! 
Prescription  Services  representative  for  Wales.  Mrs  Coles  won  the  trophy  for  the  second 
year  running  in  the  ladies'  competition  of  the  Welsh  Pharmaceutical  Golfing  Society 
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Miss  J.  Royle,  winner  of  the  Gillette  "spot  the  difference"  competition  held  exclusively  for 
customers  of  the  Greater  Lancastria  Co-op  Chemists.  On  the  left  is  Mr  Alan  Tracey,  sales 
development  officer,  who  organised  the  promotion  in  conjunction  with  Mr  Arnold  Jones, 
the  Gillette  representative  (right).  The  presentation  was  made  in  the  Bispham  branch 

Difficult  year  for  Macarthys— but 
Unichem  may  increase  rebates 


judgment,  had  said  they  had  heard 
"nothing  like  the  truth"  from  Mr  Lucas 
and  Mr  Fletcher  and  the  Committee  was 
satisfied  that  there  was  a  widespread 
demand  for  amyl  nitrite  "for  no  good 
purposes." 

The  chairman  had  gone  on  to  say 
that  the  point  to  be  decided  was  whether 
the  abuse  of  amyl  nitrite  was  "detrimen- 
tal to  health"  so  as  to  constitute  mis- 
conduct under  paragraph  20  of  the  Soc- 
iety^ "Statement  upon  Matters  of  Pro- 
fessional Conduct."*  Mr  Justice  Milmo 
said  the  committee  chairman  had  then 
gone   on    to    refer    to  Martindale. 

Grounds  of  appeal 

The  judge  said  the  grounds  of  appeal 
put  forward  by  the  two  pharmacists 
were:  (1)  the  Committee  misdireced  it- 
self as  to  the  burden  of  proof;  (2)  there 
was  no  evidence  that  either  Mr  Lucas 
or  Mr  Fletcher  had  made  a  sale  to  any 
purchaser  or  that  any  particular  em- 
ployee had  made  a  specific  sale  to  a 
purchaser  for  use  for  an  improper  pur- 
pose and  (3)  there  was  no  evidence  that 
use  of  amyl  nitrite  was  detrimental  to 
health. 

"It  appears  from  the  judgment  that 
the  Committee  ultimately  decided  this 
issue  exclusively  on  matters  appearing  in 
Martindale,"  said  the  judge.  Lord  Wid- 
gery  (Lord  Chief  Justice),  agreeing  that 
the  appeal  should  be  allowed  and  the 
names  of  the  two  pharmacists  restored 
to  the  register,  said  the  case  had  been 
"bedevilled  from  the  start  with  the  status 
of  paragraph  20.  It  was  clear  that  the 
Committee  thought  that  paragraph  20  set 
out  what  had  to  be  proved,  but  it  had 
been  open  to  the  Committee  to  find 
against  Mr  Lucas  and  Mr  Fletcher  on 
more  general  grounds. 

"However,  this  misconception  seems 
to  run  right  through  this  case  so  that, 
even  if  the  decision  was  right,  as  well 
it  might  have  been,  it  was  based  on  in- 
direct reasoning  and  cannot  stand."  said 
Lord  Widgery.  Mr  Justice  Tudor  Evans 
agreed  that  the  appeals  should  be 
allowed. 

*Paragraph  20  states  that  "A  pharmacist  should 
not  supply  to  any  member  of  the  public  any 
substance,  medicinal  product  or  medicinal  ap- 
pliance which  the  pharmacist  knows  or  has 
reason  to  believe  is  intended  to  be  used  in  a 
manner  which  would  be  detrimental  to  health." 
—Editor 

No  approach  yet  on 
Wyeth  'boycott' 

By  the  time  C&D  went  to  press  this 
week,  officials  of  the  Association  of 
Scientific,  Technical  and  Managerial 
Staffs  had  not  yet  asked  pharmacist 
members  to  boycott  products  from 
Wyeth  Laboratories. 

The  union  is  at  present  engaged  in 
a  dispute  with  the  company  for  refusing 
to  recognise  ASTMS  for  its  medical 
representatives,  despite  an  ACAS  recom- 
mendation to  do  so  (last  week,  p  1 29). 
An  ASTMS  spokesman  told  C&D  that 
the  union  was  "pursuing  other  angles" 
first  by  seeking  support  from  the  Depart- 
ment of  Health,  the  Department  of 
Industry,  and  Organisation  of  Economic 
Co-operation  and  Development. 
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Difficult  trading  conditions  have  been 
experienced  in  Macarthys"  pharmaceuti- 
cal distribution  activities,  says  the  pre- 
liminary announcement  of  the  trading 
figures  for  year  ended  April  30.  Further 
comments  will  be  made  in  the  annual 
report  on  August  25.  Distribution  profits 
fell  to  £2.43  million  from  £2. 48m  in  1977 
while  sales  rose  to  £70. 27m  from 
£59. 19m.  Retailing  sales  reached  £1 1.76m 
(£9. 17m)  with  "profits  of  £601.000 
(£465. 000). 

Group  sales  rose  to  £99. 5m  (£8 1.2m 
in  1977)  and  pre-tax  profits  were  £4. 06m 
(£3. 57m).  Manufacturing  sales  were 
£70. 27m  (£59. 19m)  and  profits  were 
£195.000  (£61,000).  Surgical  sales  were 
£8. 49m  (£6. 08m)  with  profits  of  £453,000 
(£240,000).  Veterinary  sales  totalled 
£5. 89m  (£4.05m)  and  profits  were 
£374.000  (£252.000).  Total  dividend  for 
the  year  will  be  4.38p  (3.93p).  The  an- 
nouncement says  external  sales  increased 

Extra  payments  to 
continue  during 
bottle  shortages 

The  Department  of  Health  has  agreed 
with  the  Pharmaceutical  Services  Nego- 
tiating Committee  to  continue  arrange- 
ments for  additional  payments  because 
of  medicine  bottle  shortages.  The  current 
agreement  allows  an  additional  container 
allowance  of  1.5p  where  a  pharmacist 
endorses  a  prescription  that  he  has  sup- 
plied a  more  expensive  medical  than 
the  current  BSm  Medical.  Payment  will 
be  made  on  endorsement  of  the  size  of 
bottle  supplied  where  this  was  larger 
than  would  have  been  necessary  in  nor- 
mal circumstances  or,  where  the  usual 


by  22  per  cent  overall  in  a  period  when 
inflation  in  prices  of  products  sold  fell 
to  10  per  cent.  Business  has  increased 
in  a  satisfactory  way  since  the  start  of 
the  current  year. 

Unichem  anticipate  substantial  increases 
in  profits  and  rebates  for  1978  follow- 
ing publication  of  first  half  trading 
results  (unaudited).  Turnover  increased 
by  34.6  per  cent  to  £44.91  million  and 
pre-tax  profits  showed  a  "satisfactory 
increase"  of  59.2  per  cent  to  £2.1m 
(£1.32m).  Profits  for  year  ended  Decem- 
ber 31,  1977  were  £3. 29m. 

Commenting  on  the  figures  Mr  M.  G. 
Frith,  chairman,  said  Unichem  had  a 
trading  advantage  (membership  organisa- 
tion) which  was  becoming  ever  more 
apparent.  Whatever  developments  the 
future  might  hold  for  pharmaceutical 
wholesaling,  that  advantage  would  re- 
main and  could  become  even  more 
significant. 


size  of  bottle  has  been  supplied,  the 
reason  lor  the  additional  cost.  An  ad- 
ditional container  allowance  of  2.75p  will 
be  paid  where  a  pharmacist  endorses 
a  prescription  that  he  has  supplied  an 
additional  container.  Payment  will  be 
made  on  endorsement  of  the  sizes  of 
bottles  supplied.  The  agreement  con- 
tinues until  September  30. 

NPA  Board  election 

The  results  of  the  National  Pharmaceuti- 
cal Association  election  for  area  2  are: 
Mr  Leslie  Calvert.  Leeds,  138  votes,  Mr 
Dick  Hazlehurst,  Bradford.  114  votes. 
Mr  Calvert  therefore  becomes  the  Board 
of  Management  member  for  that  area. 
Forty-eight  per  cent  of  those  eligible  to 
vote  did  so. 
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NHS  share 
reaches 
64  per  cent 

National  Health  Service  receipts  in 
March  and  April  reached  64.1  per  cent 
of  total  chemists'  turnover  for  large 
independents,  according  to  the  latest 
Retailer  Bulletin  from  A.  C.  Nielsen 
Co  Ltd.  During  the  same  period  last 
year  NHS  accounted  for  61.5  per  cent. 
For  small  independents  NHS  realised 
61.8  per  cent  (59  per  cent)  and  for 
multiples  and  Co-operatives  (excluding 
Boots)  52.8  per  cent  (50.0  per  cent). 

The  total  average  weekly  NHS  re- 
ceipts were  25  per  cent  up  to  £1,067 
with  multiples  and  Co-ops  up  21  per 
cent  to  £991.  large  independents  up  26 
per  cent  to  £1.458  and  small  indepen- 
dents up  26  per  cent  to  £695.  Average 
weekly  cash  receipts  were  12  per  cent  up 
to  £565.  Multiples  and  Co-ops  were  9 
per  cent  up  to  £831.  large  independents 
up  12  per  cent  to  £794,  and  small  in- 
dependents up  14  per  cent  to  £326. 

The  total  sterling  volume  rose  to 
£171,967,000  from  £142,653,000  during 
the  same  period  in  1977.  The  sectors 
shared  the  total  as  multiples  and  Co-ops, 
13.3  per  cent  (13.9  per  cent),  large  in- 
dependents 58.2  per  cent  (58.0  per  cent) 
and  small  independents  28.5  per  cent 
(28.1  per  cent). 

The  average  prescriptions  dispensed 
per  shop  for  February  and  March  com- 
pared to  the  same  months  in  1977  were: 
Multiples  and  Co-ops  2,247  (2,083)  and 
2,342  (2,386);  large  independents  3,130 
(2,975)  and  3.280  (3,318);  small  indepen- 
dents 1.514  (1.400)  and  1,565  (1,617). 

Complaint  to  ASA  on 
Anadin  advertising 

A  complaint  against  the  Anadin  "vicious 
circle"  advertisement,  which  claimed 
that  "Anadin  relieves  pain  and  so  re- 
laxes pressure  and  eases  the  tension  to 
leave  you  bright  and  cheerful  again." 
was  upheld  by  the  Advertising  Standards 
Authority  in  May. 

The  complainant,  from  London,  ob- 
jected to  the  claim  on  the  grounds  that 
it  confused  cause  and  effect  and  that 
removing  the  symptoms  would  not  re- 
lieve the  initial  causes  of  the  headaches. 

The  advertisers  provided  information 
to  support  the  "vicious  circle"  theory 
and  the  claim  of  Anadin's  efficacy  in  a 
headache  but  the  authority's  medical 
consultant  did  not  consider  the  substan- 
tiation to  be  entirely  satisfactory.  The 
advertisement  has  been  withdrawn  and 
the  advertisers  said  the  claims  would 
not  be  repeated  until  they  could  satisfy 
the  Authority. 

Another  complaint  against  the  Aqua- 
fresh  toothpaste  advertisement  which 
claimed  that  "In  the  white  stripes,  25 


per  cent  more  cleaning  power  helps  shift 
away  plaque"  was  not  upheld.  The 
authority's  medical  consultant  consi- 
dered that  evidence  in  support  of  the 
claim  was  satisfactory. 

NPA  move  begins 

The  National  Pharmaceutical  Associa- 
tion's move  to  Mallinson  House,  40  St 
Peter's  Street.  St  Albans,  Herts,  starts 
on  July  31.  The  business  aids  depart- 
ment should  be  at  the  new  address  from 
August  1,  and  information  and  insurance 
departments  from  August  4.  The  new 
telephone  number,  wrongly  given  in 
NPA  Supplement,  is  0727-32161.  The 
switchboard  at  the  Southgate  number 
will  he  manned  for  a  week  after  the 
move  but  members  may  have  difficulty 
getting  through  because  of  a  Post  Office 
overtime  ban — if  so,  NPA  suggests  ask- 
ing the  operator  for  help. 

Repricing  of  food 
and  drink  barred 

The  repricing  of  articles  of  food  and 
drink  bearing  price  markings  will  be 
barred  from  August  14  under  an  Order 
laid  before  Parliament  this  week.  The 
Order,   replacing  the   ban  on  repricing 


The  11,255  suspected  adverse  reactions 
notified  to  the  Committee  on  Safety  of 
Medicines  in  1977  was  almost  double 
the  total  reported  in  1976,  the  Com- 
mittee says  in  its  annual  report.  The 
report  is  contained  in  one  volume  with 
the  report  of  the  Medicines  Com- 
mission, British  Pharmacopoeia  Com- 
mission, Committee  on  the  Review  of 
Medicines,  Veterinary  Products  Com- 
mittee, Committee  on  Dental  and  Sur- 
gical Materials  and  the  Medicines 
Division  of  the  Department  of  Health 
and  Social  Security  (HM  Stationery 
Office,  £2). 

The  Committee  on  Safety  of 
Medicines  also  points  out  that  there 
would  be  serious  difficulties  in  drawing 
firm  conclusions  about  the  degree  of 
risk  of  adverse  reactions  to  pertussis 
vaccine  from  the  CSM  study  in  pro- 
gress. Many  children  whose  cases  were 
being  studied  were  vaccinated  at  a  time 
when  less  was  known  about  contrain- 
dications. The  vaccine  too  may  have 
been  superseded,  and  there  were  diffi- 
culties in  distinguishing  coincidence  in 
time  from  a  causal  connection  between 
vaccination  and  damage. 

The  BP  Commission,  in  its  report, 
blames  the  restriction  on  staff  recruit- 
ment and  severe  limitation  of  resources 
for  the  slow  progress  in  preparing  new 
and  revised  monographs.  The  next  edi- 
tion of  the  BP,  proposed  for  1980,  would 
include  the  complete  version  of  all  Euro- 
pean Pharmacopoeia  monographs  con- 
sidered to  be  of  UK  relevance; 
criticisms  had  been  received  because 
EP  specifications  were  not  reproduced 


in  the  Price  Code  which  expires  on  July 
31,  is  made  under  section  2  of  the  Prices 
Act  1974  and  exceptions  are  made  for 
the  withdrawal  of  special  offers  and  in- 
troductory offers.  Penalties,  on  convic- 
tion, of  up  to  £400  can  be  levied.  Local 
trading  standards  officers  are  respon- 
sible for  enforcement  of  the  Order. 

Home  medicines 
industry  vindicated 

Following  the  Government's  decision  not 
to  make  an  order  against  Optrex  Ltd 
(last  week,  pi 30).  Mr  J.  Wells,  director 
of  the  Proprietary  Association  of  Great 
Britain,  said  he  welcomed  the  decision 
as  a  vindication  of  the  home  medicines 
industry's  performance.  He  said  he  was 
pleased  that  the  Government  had 
accepted  the  findings  of  the  Price  Com- 
mission report  on  proprietary  medicines 
that  the  industry  was  operating  efficiently 
in  providing  a  wide  range  of  high  quality 
products  at  low  prices.  In  a  written 
Commons  answer  last  week,  Mr  Robert 
Maclennan,  Under-secretary  of  State, 
said  the  Commission's  desire  that  more 
information  should  be  made  available  to 
the  public  on  unbranded  products  had 
been  drawn  to  the  attention  of  the 
Health  Education  Council. 


in  full.  The  EP  monographs  would  be 
edited  for  consistency  and  in  cases  of 
doubt  or  dispute  the  original  text  pub- 
lished under  the  direction  of  the  Coun- 
cil of  Europe  (Partial  Agreement)  would 
be  used.  Because  time  and  resources 
would  not  permit  a  complete  review  of 
the  British  Pharmaceutical  Codex  be- 
fore the  next  BP  is  to  be  sent  to  the 
printer,  monographs  would  remain  in 
force  as  they  appear  in  the  1973  Codex 
until  they  are  eventually  incorporated 
in  the  BP. 

The  BP  Commission  has  again  drawn 
attention  to  and  deplored  the  lack  of 
co-operation  from  a  "small  but  well- 
defined  section  of  the  pharmaceutical 
industry."  It  says  the  additional  work 
in  preparing  a  monograph  is  consider- 
able and  the  final  result  may  not  take 
into  account  the  viewpoint  that  only  a 
prime  manufacturer  could  give,  possibly 
to  the  detriment  of  a  non-co-operating 
party. 

A  change  of  emphasis  in  selecting 
items  for  inclusion  in  the  BP  is  also 
reported.  Tn  the  past  the  main  criterion 
had  been  that  medicaments  included 
were  the  drugs  of  choice.  Greater 
emphasis  was  now  being  placed  in  the 
extent  of  use  and  therefore  such  pro- 
ducts should  have  published  standards. 
However  drugs  of  primary  importance 
but  with  small  extent  of  use  would  not 
be  excluded.  The  Commission  reports 
that  it  is  concerned  to  replace  tests  that 
rely  on  the  use  of  living  animals  by 
alternative  procedures  as  soon  as  new 
methods  had  been  shown  to  be 
adequate. 


Reported  adverse  reactions  doubled 
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UrsiiChEM  Means 


Independent  Retail  Pharmacists  need 
Protection  today  more  than  ever. 

We  are  a  totally  Independent  Wholesale 
organisation  committed  to  giving  that 
Protection. 

Together,  we  have  achieved  a  great  deal. 
Together,  we  can  achieve  so  much  more. 


UiMiChEM  -  The  Means  Test 

YOU  CAN'T  IqNORE  lF 

YouWueYour  Future 
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nurdiNltdPeacock 

the  Cosh  and  Carry  wholesalers  ■ 

HEAD  OFFICE:  BUSHEY  ROAD,  RAYNES  PARK,  LONDON  SW20  OJJ. 


...supply  quality  O.T.C  products  for  health 
and  home  care  at  attractive  profit  margins. . 


Mix 
Bat 


f 


PRODUCT 


SIZE 


COST 


.R.R. 


R.S.P 


PROFIT 
ON  RETURN 


Paddi  Pads 


1  2  x  1 0's 


£3.03* 


-37Vgp 


32V2p 


22.3% 


Paddi  Pads 


1 2  x  30's 


£8.42* 


Silviknn  Hairspray 


1 2  x  Std. 


£2.56* 


At?  ~ 


30p 


23.1% 


Silviknn  Hairspray 


12  x  Med. 


£3.62' 


Silviknn  Shampoo 


1  2  x  Med. 


£1.90* 


22p 


22.2% 


Silviknn  Shampoo 


2  x  Lge. 


£2.72* 


Aquafresh  Toothpaste 


1 2  x  Lge. 


£2.05* 


24p 


23.1% 


Aquafresh  Toothpaste 


1 2  x  Std. 


£1.40* 


Alberto  Balsam  Conditioner 
(Variants  as  stocked) 


6  x  100ml 


£1.51 


35p 


22.3% 


Elastoplast  Airstrip/Fabric 


1  2  x  Lge. 


£2.54* 


-39p- 


29p 


21.1% 


Elastoplast  Airstrip/FaPnc 


1 2  x  Handy 


£1.62* 


*PLUSVAT  SUBJECT  TO  AVAILABILITY 

OFFERS  AVAILABLE  JULY  31st  to  AUGUST  18th,  1978 


We  do  not  compete  with  our  customers.  We  neither  own  nor  control  any  retail  shops. 
We  neither  wish  nor  intend  to  serve  members  of  the  general  public. 


ALDERSHOT 
Tel  0252-26901 

AVONMOUTH 


BRIGHTON  . 

Tel  0273-418822  Tel:  0206-71281 
CHATHAM 


Tel  02752-5551/2/3    Tel  0634-41621 


BARNHAM 

Tel  0243-552628 


CHRISTCHURCH 
Tel.  0201  5-2071 


COLCHESTER  DAGENHAM 
Tel  592  7839 
593-3501 

COWES 

Tel:  098  382  6511/2/3  EASTLEIGH 

Tel  0703  613127 


HANWELL 
Tel  579-5297 

IPSWICH 

Tel  0473-59059 

LOWESTOFT 
Tel  0502-65168 


NORTHAMPTON 
Tel:  0604-5301 2 

NORWICH 

Tel:  0603-49029 

NOTTINGHAM 


PETERBOROUGH 
Tel:  0733-231941 

PORTSMOUTH 
Tel.  0705-63563 

RAYNES  PARK 


READING 

Tel.  0734-585739 

SIDCUP 
Tel:  302-6237 

SOUTHEND 


STAINES 
Tel:  81-52515 

WALTHAM  ABBEY 
Tel:  9-71 51 15 

WATFORD 


Tel:  0602  869  678/9    Tel:  946-911 


Tel:  0702-526341/2    Tel' 92-43903 
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PSNC  delegation  tells 
W.  Glam.  of  successes 


Details  of  the  achievements  of  the  Phar- 
maceutical Services  Negotiating  Com- 
mittee over  the  past  two  years  apparently 
failed  to  impress  West  Glamorgan  LPC 
members  on  Sunday.  Background  in- 
formation on  NHS  negotiations  was 
given  privately  to  the  committee  but 
was  later  made  "public"  at  an  open  con- 
tractors meeting — but  the  committee  was 
more  concerned  to  get  an  "on  the 
record"  statement  from  PSNC  chairman. 
David  Sharpe,  that  he  would  resign 
rather  than  lead  contractors  into  sanc- 
tions that  would  affect  the  public. 

The  meetings  resulted  from  the  W. 
Glamorgan  decision  to  divert  the  PSNC 
levy  to  the  payment  of  a  professional 
negotiator  and  withhold  payment  of  the 
April  to  September  levy.  As  a  conse- 
quence, PSNC  threatened  that  services  to 
contractors  in  the  area  would  be  with- 
drawn unless  payment  was  made  (C&D 
June  24,  plOlO).  The  LPC  is  to  recon- 
sider its  position  on  August  7. 

Professional  negotiator  wanted 

West  Glamorgan  chairman,  Mr  R. 
Booker,  explained  to  the  open  meeting — 
which  attracted  only  nine  non-LPC 
members — that  the  aim  was  the  replace- 
ment of  PSNC  by  a  professional 
negotiator  directly  accountable  to  con- 
tractors. PSNC  would  become  an  ad- 
visory body  with  a  role  similar  to  that 
of  the  Guild  of  Hospital  Pharmacists 
within  ASTMS,  and  trade  union  status 
could  be  sought  if  necessary.  The 
primary  task  would  be  the  formulation 
of  a  new  contract. 

Challenged  to  justify  his  own  negotia- 
tor role,  Mr  Alan  Smith,  PSNC  chief 
executive,  pointed  out  that  he  had  built 
up  a  group  of  eight  businesses  and  sub- 
sequently was  regularly  involved  in 
negotiating  civil  liability,  etc.  claims 
while  serving  his  articles  to  become  a 
solicitor.  However,  if  anyone  knew  of 
the  "right  person"  to  negotiate  he  would 
be  employed — though  Mr  Smith  did  not 
know  what  ammunition  he  would  have 
that  was  not  now  available.  In  the 
House  of  Commons  arbitration  debate, 
leaders  of  both  ASTMS  and  USDAW 
had  spoken  without  result,  so  trade 
union  "magic"  did  not  necessarily  lead 
to  the  promised  land. 

When  Mr  Booker  argued  that  a  union 
might  do  better  if  it  represented  every- 
one, Mr  Sharpe  pointed  out  that  despite 
all  its  publicity  and  slick  professionalism, 
ASTMS  appeared  only  to  have  recruited 
250  general  practice  members.  Previously 
the  Chemists  Action  Group  and  Coun- 
terbalance had  also  been  unsuccessful. 

During  the  meeting  Mr  Smith  spelled 
out  the  PSNC's  recent  achievements.  In 
1978,  the  average  contractor  was  re- 
ceiving 4p  extra  per  prescription.  But 
even  to  maintain  the  on-cost  the  com- 
mittee needed  to  negotiate  an  extra 
£17m  into  the  balance  sheet,  representing 


a  13.4  per  cent  increase  in  a  period 
when  government  policy  was  to  hold 
income  increases  to  10  per  cent. 

The  new  discount  scheme  was  worth 
over  £4m  a  year  to  contractors  and  there 
was  a  lump  sum  retrospective  payment 
for  April  1975  to  December  1977  which 
provided  a  further  £4. 5m  (this  the  com- 
mittee proposed  should  be  returned  to 
those  who  paid  it  by  a  temporary  sus- 
pension of  the  discount  scale).  The  con- 
tainer allowance  had  been  increased  in 
two  stages  from  1.8p  to  2.8p  and  a 
retrospective  amount  would  yield  a 
further  £2m  (the  committee  wants  this 
repaid  by  temporarily  increasing  the 
allowance  by  lp — lp  per  prescription  is 
expected  to  provide  £3. 25m  in  1978). 
Other  improvements  had  been  achieved 
in  the  oxygen  service  and  rota  fees. 

A  change  in  the  formula  for  calculat- 
ing property  costs  has  provided  £300,000 
and  a  further  £200,000  comes  from 
changing  the  index  applied  to  the  dead 
stock  allowance  from  the  retail  prices 
index  to  the  net  ingredient  cost.  From 
telephone  allowances  and  National 
Health  contributions  comes  £3. 3m  and 
finally  there  is  a  further  £10m  from  the 
application  of  other  indices. 

In  addition,  the  essential  small  pharma- 
cies scheme  gives  some  250  pharmacies 
an  average  increase  of  £1,000  a  year  and 
the  scheme  is  to  be  both  expanded  and 
applied  to  part-time  pharmacies;  gradu- 
ated on-cost  also  helps  the  smaller 
pharmacy.  Graduate  training  allowances 
have  been  negotiated.  Mr  Smith  con- 
cluded that  all  this  work  went  on  behind 
the  scenes,  unsung  and  unpraised  and  it 
was  unfair  to  say  that  the  committee 
had  "done  nothing"  in  the  past  two 
years.  In  fact  the  only  matter  on  which 
no  progress  had  been  made  was  the 
profit  margin. 

'Differential'  problems 

Mr  M.  Brining,  PSNC  financial  exe- 
cutive, pointed  out  that  while  the  4p 
per  prescription  meant  £35  extra  per 
week  for  the  average  pharmacy,  it  was 
necessary  for  the  pharmacist  to  put  in 
£38  more  capital  to  cover  the  increases 
in  net  ingredient  cost — though  of  course 
this  higher  investment  would  earn  16 
per  cent  profit.  On  notional  salary,  he 
agreed  that  the  figure  was  too  low  but 
all  differentials  had  been  depressed  by 
government  incomes  policies.  When 
managers'  salaries  were  known  from  the 
latest  labour  costs  inquiry  he  predicted 
problems  in  negotiating  the  appropriate 
increase  if  a  "stage  four"  were  in  opera- 
tion. The  present  figure  was  derived 
from  the  1973  inquiry,  updated  in  line 
with  the  earlier  stages.  "We  know  what 
it  ought  to  be,"  Mr  Brining  said,  and 
comparison  with  hospital  scales  had  been 
tried,  but  in  Scotland  arbitrators  had  re- 
jected parity  between  a  proprietor  and 
a  principal  pharmacist. 


Among  the  strongest  critics  of  PSNC 
at  the  meeting  was  Mr  J.  Clayton  who 
spoke  of  its  "deplorable  track  record" 
and  wanted  to  know  the  next  move. 
"We've  done  all  the  talking,"  he  be- 
lieved. Mr  Clayton  believed  there  should 
be  resignation  from  the  contract  and  he 
criticised  fellow  pharmacists  for  failing 
to  give  backing  to  PSNC.  He  proposed 
that  NHS  patients  should  be  charged  and 
given  the  bill  to  take  to  the  Social 
Security  office.  Mr  Sharpe  could  not 
believe  that  the  Department  of  Health 
would  pay  up  under  these  circumstances 
and  he  pointed  out  that  100  per  cent  of 
contractors  would  have  to  give  their  sup- 
port to  such  a  move.  The  last  three 
LPC  representatives  conferences  had 
voted  against  sanctions. 

Chairman's  sanctions  pledge 

Pressed  to  make  his  position  clear, 
Mr  Sharpe  said  that  if  a  majority  of  con- 
tractors voted  for  sanctions,  in  the  full 
knowledge  of  the  consequences,  he  would 
resign  as  chairman  of  PSNC  "because 
I  have  to  negotiate  in  a  world  of  the 
possible,  not  in  a  magic  wand  world 
syndrome."  As  a  pharmacist  he  was  not 
prepared  to  affect  the  public  adversely 
— and  he  was  sure  the  Department  would 
not  pay  as  suggested  by  Mr  Clayton.  If 
his  PSNC  colleagues  changed  their  view 
on  sanctions  they  would  have  to  replace 
him  as  chairman;  similarly  if  the  com- 
mittee members  were  associated  with  a 
collective  view  with  which  contractors 
did  not  agree,  they  could  be  replaced  at 
the  next  election.  However,  several  LPC 
members  attacked  Mr  Sharpe  for  not 
being  prepared  to  fight  if  a  majority 
decision   were   made   against   his  view. 

Concerning  suggestions  that  W. 
Glamorgan  wished  to  negotiate  locally, 
Mr  Smith  pointed  out  that  that  would 
require  a  change  in  statute  law.  Of 
the  PSNC  levy,  17  per  cent  went 
towards  negotiations,  and  83  per  cent 
towards  the  Central  Checking  Bureau 
and  administration.  Contractors  were 
paid  0. lp  per  prescription  to  cover  the 
statutory  part  of  the  levy  and  the  re- 
mainder was  also  repaid  since  it  was  an 
NHS  expense.  Although  he  disputed  the 
need  for  another  negotiator,  Mr  Smith 
said:  "If  we  are  not  doing  the  job  you 
want  us  to  do,  don't  pull  the  carpet 
from  under  our  feet — pay  us  more  to 
get  the  'experts'."  He  believed  that 
PSNC  had  "undeisold"  itself  in  the  past 
because  it  wanted  contractors  to  be 
seeking  the  support  of  MPs  and  the  pub- 
lic, because  this  helped  in  negotiations. 

Challenged  to  give  an  assurance  that 
there  will  be  no  further  "cuts"  in  re- 
muneration, Mr  Brining  could  give  no 
guarantee  beyond  the  end  of  the  year 
when  the  results  of  the  overheads  and 
labour  costs  inquiry  (1977,  but  delayed 
because  of  Department  of  Health  com- 
puter problems)  were  negotiated. 

Having  heard  the  PSNC  case,  Mr 
Charles  Higgins  (a  former  secretary  of 
the  LPC)  proposed  that  the  proposal  to 
withhold  the  levy  be  withdrawn.  The 
chairman  refused  to  accept  the  motion, 
however,  saying  that  the  decision  was 
one  for  the  committee. 
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we  still  have 
tid  leaders? 

All  the  vast  sums  allegedly  spent  on  promoting  flash-in-the-pan  bath  products 
may  have  obscured  one  fact. 

Your  biggest  profits  still  come  from  Radox. 

Radox  Salts-best  seller  in  the  entire  bath  additive  market. 

For  50  years  Radox  Salts  has  been  a  family  favourite.  Today  it  commands 
a  share  of  over  50%  of  all  salts  sales.  And  it's  still  gaining  ground.  Thanks  to  hard  hitting, 
high  frequency  advertising.  This  year  the  whole  range  will  be  in  greater  demand. 
Three  fragrances,  two  sizes-six  chances  for  you  to  make  bigger  profits. 
Radox  Herbal  Bath-best  seller  in  the  bath  liquid  market. 
It's  the  best  selling  bath  liquid  in  general  distribution.  With  sales  boosted 
to  record  levels  by  eye-catching  re-packaging,  an  improved  formulation  and  persuasive 
advertising.  This  August  sees  yet  another  burst  of  advertising  on  TV.  and  in  women's 
magazines. 

All  in  all,  the  two  brand  leaders  are  going  from  strength  to  strength.  So  order 
now.  We  guarantee  your  stocks  will  go  right  down  the  drain. 
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Relax ...  In  a  Radox  bath 


29  July  1978 


Chemist  &  Druggist  171 


.•K*>>>>>>>>>>>>>>> 

mmmm 


IMPORTANT 


FROM 

Pharmaton  Capsules 


The  effect  of  the  Medicines  Act 
(Pt.  Ill)  will  mean  that  Pharmaton 
Capsules  can  continue  to  be  sold  over 
the  counter  through  pharmacies  only, 
as  in  the  past.  The  position,  therefore, 
is  unchanged. 


,-'  ''''''''' 


Further  information  from  Pharmagen 
Ltd.,  (main  distributors)  Runcorn, 
Cheshire  (Tel:  0285  72816)  or  the 
Pharmaton  Information  Bureau, 
Spinney  House,  Church  Street, 
Liverpool  L1  3AU  (Tel:  051-708  7071). 


mm 


LOOKOUT  FOR 

SPECIAL  TRADE 
DISCOUNTS 


DURING  AUGUST 


Pharmaton 
Capsules 
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PEOPLE 


TOPICAL  REFLECTIONS 

by  Xrayser 

Black  pill 

Some  250  general  practice  pharmacists  who  are  members  of  ASTMS — 
the  union  which  says  it  will  speak  for  us,  will  get  us  better  terms  (from 
the  strength  of  its  whole  membership)  and  suggests  that  it  is  generally  a 
Good  Thing — may  now  have  to  face  the  unpleasant  prospect  of  having  to 
support  an  industrial  action  by  refusing  to  handle  the  oral  contraceptives 
made  by  Wyeth.  Even  if  pharmacists  are  allowed  to  exclude  themselves 
from  the  action  on  professional  conscience  grounds,  I  would  feel,  were 
I  a  member,  "associated  by  implication".  It  is  a  Faustian  situation  for 
those  who  are  members,  and  it  is  not  even  tempered  by  the  enjoyment  of 
the  promised  pleasures  in  advance  of  the  inevitable  surrender  of  soul. 

Yet  this  is  only  one  aspect  of  union  action.  Once  a  precedent  is 
established  the  realms  are  unlimited,  MSD,  Beecham,  Elida  Gibbs? 
You  name  it!  Have  a  nice  weekend  Brothers,  and  remember  I  may  be  a 
near  competitor  and  may  not  be  above  taking  a  certain  sly  advantage  of 
your  discomfort.  PSNC  may  have  some  warts,  but  they  are  as  minor 
skin  irregularities — mere  freckles — when  compared  with  the  growths 
inherent  in  ASTMS  structure. 

Cold  cockles 

I  suppose  I  will  be  called  reactionary  when  I  admit  to  a  sense  of 
dismay  which,  although  probably  illogical,  was  my  instinctive  response 
to  the  news  in  C&D  that  Beecham  are  taking  over  Scott  &  Bowne.  I 
don't  doubt  that  there  are  sound  economic  reasons  for  all  concerned, 
and  that  it  will  broaden  Beecham's  base  (whatever  that  inevitable  bit  of 
jargon  may  mean)  bringing  in  its  train — I  can  imagine  the  letter — "A 
more  aggressive  selling  programme  backed  by  the  weight  and  expertise 
of  Beecham's  merchandising  men." 

All  I  can  see  is  the  disappearance  of  yet  another  of  the  smaller  firms, 
whose  representatives  over  the  years  became  personal  friends,  and 
whose  comparative  independence  maintained  the  feeling  that  we  were 
still  dealing  with  people  not  unlike  ourselves,  as  opposed  to  what  I 
always  feel  is  the  tongue-in-cheek  help  from  the  monoliths. 

By  that  I  mean  that  the  giants  find  it  worthwhile  to  hunt  with  hare 
and  hound,  and  in  order  to  maintain  the  widest  possible  distribution, 
some  of  them  coldly  manipulate  their  terms  to  suit  whichever  fraction  of 
the  market  they  want  to  saturate.  Nothing  wrong  with  that, 
but  with  the  smaller  companies  there  was  a  genuine  sense  of 
entrepreneurial  interdependence  which  warmed  the  cockles  of  my 
heart.  The  quality  of  adventure  in  trading  has  faded  with  the 
disappearance  of  so  many  of  our  old  friends  .  .  .  British  Alkaloids, 
Hampshires  .  .  .  Wright  Layman.  And  when  I  look  at  my  current  margin, 
so  too  it  seems,  has  some  of  the  profit. 


Professor  Owen  Wade,  professor  of 
therapeutics  and  clinical  pharmacology. 
Birmingham  University,  is  to  become 
chairman  of  the  Committee  on  Review 
of  Medicines  from  January  1979.  He 
has  been  a  member  of  the  CRM  since 
January.  Professor  Wade  will  be  among 
the  principal  guests  at  the  British  Phar- 
maceutical Conference  banquet  on  Sep- 
tember 13.  Sir  Eric  Scow  en  the  present 
CRM  chairman  will  remain  as  chairman 
of  Committee  on  Safety  of  Medicines. 
Mr  B.  S.  Baker,  MPS,  principal  phar- 
macist, quality  control,  to  the  North- 
East  Thames  Region  is  the  recipient  of 
the  Janssen  Award  for  1978.  Mr  Baker 
intends  investigating  pharmaceutical 
control  laboratory  accuracy  in  industry 
and  hospitals  in  about  100  laboratories. 
His  paper  is  expected  to  be  given  at  a 
Guild  of  Hospital  Pharmacists  meeting 
mid-1979. 

Mr  A.  Williams,  MPS,  area  pharmaceu- 
tical officer.  Salford,  TrafTord  and 
Wigan  AHA.  is  the  recipient  of  the 
Merck  Sharp  &  Dohme  award  for  1978. 
His  paper,  on  the  pharmacist's  role  in 
improving  patient  compliance  in  the 
elderly,  should  be  presented  at  a  Guild 
of  Hospital  Pharmacists  meeting  in 
spring  1979. 

Dr  Paul  Janssen,  president  and  research 
director  of  Janssen  Pharmaceutical 
research  laboratories  in  Beerse.  Belgium, 
has  been  awarded  an  honorary  doctor- 
ate in  natural  science  by  the  Johann 
Wolfgang-Goethe  University  of  Frank- 
furt, Germany.  He  is  the  first  pharma- 
cologist to  receive  this  honour  which 
was  for  his  "remarkable  creativity, 
original  ideas  in  chemistry,  syntheses 
produced  and  pharmacological  investi- 
gations.'" 

Mr  Chiang  Ta,  first  secretary  at  the 
Chinese  Embassy,  and  his  secretary  Miss 
Chen,  will  be  lunching  at  the  Phar- 
maceutical Society's  Lambeth  head- 
quarters on  August  2  at  the  invitation 
of  Mr  Mervyn  Madge,  a  member  of 
Council.  They  will  meet  the  president 
and  tour  the  building. 
Dr  Joseph  A.  Oddis  has  been  approved 
to  serve  a  further  three-year  term  as 
executive  director  of  the  American 
Society  of  Hospital  Pharmacists.  If 
approved  by  the  membership,  Dr  Oddis' 
title  may  be  amended  to  executive  vice- 
president. 

Professor  B.  W.  Barn,  of  Bradford 
University,  is  to  receive  a  two-year 
Science  Research  Council  grant  of 
£18,450  to  assist  in  his  research  project, 
"Colloidal  interaction  of  bile  salts  with 
cationic  drugs." 

Deaths 

Walker:  Mr  Charles  Rowland  Walker, 
MPS,  of  Morecambe,  Lanes.  Mr  Row- 
land was  manager  of  the  Boots  branch 
at  Hemsworth,  Yorkshire.  He  was  a 
past  president  of  Hemsworth  Rotary 
Club,  a  school  governor  and  a  trustee 
of  Holgate  hospital  for  the  aged. 


News  in  brief 

□The  index  of  retail  prices  for  June 
was  197.2  (January  1974  =  100)  repre- 
senting an  increase  of  0.8  per  cent  on 
May  (195.7)  and  of  7.4  per  cent  in  June 
1977  (183.6). 

□  Barclays  were  incorrectly  referred  to 
as  Barclay  Pharmaceuticals  in  the  cap- 
tion for  the  presentation  of  the  Law- 
rence prize  (C&D,  July  15,  p90). 

□  Chemists  and  appliance  suppliers  in 
Scotland  dispensed  3,031,443  prescrip- 
tions in  February  at  an  average  gross 
cost  of  £2.12  per  prescription. 

□  Chemist  contractors  in  England  in 
April  dispensed  24,723,566  prescriptions 
(15,013,542  forms)  at  a  total  cost  of 


£40,840,180  representing  an  average  cost 
of  £1.95  per  prescription. 

□  The  Association  of  the  British  Phar- 
maceutical Industry  has  published  "The 
pharmaceutical  industry  and  the 
nation's  health"  to  update  the  booklet 
brought  out  two  years  ago.  It  includes 
information  on  exports  and  output. 

□  A  slide  and  tape  presentation  by 
Equaville  Training  Services  Ltd  covers 
the  main  features  of  the  1974  Health 
and  Safety  at  Work  Act  and  later  ad- 
ditions, and  is  intended  as  a  training 
aid  for  personnel  and  training  managers. 
The  35  minute  programme,  on  90  colour 
slides  with  tape,  lecture  notes  and 
student  material,  costs  £75  (ex  VAT)or 
£25  for  hire  from  Equaville  Training 
Services  Ltd,  Elmsmead,  Princes  Road, 
Bourne  End,  Bucks  SL8  5HZ. 
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COUNTERPOINTS 


Personality  soaps 
move  up-market 

A  series  of  product  launches  and  pro- 
motions in  the  Personality,  Personality 
Tabac  and  Gem  ranges  have  been 
announced  by  Richards  &  Appleby. 

Personality  Country  Fragrance  soaps 
are  a  move  "up-market"  for  the  brand. 
They  come  in  six  fragrances — wild  rose, 
honeysuckle,  orange  blossom,  rose  and 
cucumber,  English  fern  and  rosemary 
and  thyme  and  are  presented  in  boxes 
of  Victorian  design  with  the  colour  of 
each  box  complementing  the  colour  of 
the  soap.  The  soaps  retail  at  £0.69  and 
will  be  sold  in  units  of  six  X  two  soaps 
and  dozens  of  each  kind. 

As  a  first  step  towards  developing  a 
full  range  of  turtle  oil  skin  products, 
Richards  &  Appleby  have  re-introduced 
boxed  Personality  turtle  oil  soap.  They 
have  returned  to  an  original  formula, 
increased  the  size  from  lOOg  to  125g 
and  used  new  pale  blue  and  bottle 
green  packaging.  The  rrp  will  be  £0.69 
but  until  September  1,  there  is  a  special 
offer  of  £0.59. 

For  Personality  Tabac  toiletries  for 
men  an  advertising  campaign,  aimed  at 
reaching  30  million  men,  will  run  in 
the  consumer  Press  in  the  autumn.  Tn 
addition,  a  parcel  offer  for  the  splash  is 
currently  available  to  retailers,  provid- 


* 


ing  a  free  talc  or  deodorant  to  pur- 
chasers of  the  100-ml  size.  The  parcel 
includes  all  products  in  the  range,  in- 
cluding the  new  aftershave  balm  and 
pre-electric  shave. 

Finally,  there  are  on-pack  offers  with 
all  Gem  dry  shampoos — aerosol  rrp 
£0.59  (normally  £0.75)  and  puffer  £0.32 
(£0.39).  Richards  &  Appleby  Ltd, 
Gerrard  Place,  East  Gillibrands, 
Skelmersdale,  Lanes  WN8  9SU. 


Germaine  Monteil's 
creamy  mascara 

Eye  Color  mascara  is  a  new,  softer 
creamier  formula  mascara  say  Ger- 
maine Monteil.  It  is  not  waterproof  but 
is  easier  to  remove  and  comes  in  a 
chunky  pot  with  wand  applicator  (£2.95, 
refill  £1.95)  in  black  or  brown. 

Germaine  Monteil  have  added  five 
"earth  and  sky"  colours  to  their  Eye 
Color  Matic  range  and  two  new  shades 
to  their  Supplegen  lasting  make-up. 
Germaine  Monteil,  17  Old  Bond  Street, 
London  W1X  4PH. 


Yardley  colours 

Yardley  have  introduced  new  "cosmic" 
colours  for  the  autumn  in  their  eye- 
shadow, lipstick  and  nail  enamel  ranges. 
Yardley  of  London  Ltd,  33  Old  Bond 
Street,  London  W1X  4 A  P. 


Poly  dispensers 

Halls-Hudnut  have  designed  a  new  style 
of  dispenser  to  accommodate  their  entire 
range  of  Poly  hair  preparations.  The 
system  is  made  up  of  five  trays  of  similar 
dimensions  designed  to  carry  permuta- 
tions of  the  various  products  and  colours. 
The  trays  can  be  used  independently, 
where  space  is  limited,  or  linked  together 


to  build  up  a  more  comprehensive  Poly 
"counter".  Separate  backcards  are  also 
available  which  can  be  used  with  a  single 
unit  or  as  a  background  link  where  a 
number  of  trays  are  used.  Halls  Hudnut, 
W oodside  Avenue,  Eastleigh,  Hants. 

Alberto  on  TV 

Alberto  Culver  are  supporting  their  re- 
cently relaunched  Alberto  Balsam 
conditioner  and  conditioning  shampoo 
with  a  £100,000  television  campaign  in 
all  areas  during  August.  The  commer- 
cial will  feature  Rock  Follies  star  Rula 
Lenska.  Alberto-Culver  Co,  Houndsnull 
Industrial  Estate,  Telford  Road,  Basing- 
stoke, Hants  RG2I  2YX. 


Cutex  price 


The  price  cf  the  new  Cutex  glazes  was 
incorrectly  stated  last  week  (pi 39).  The 
correct  price  is  £0.58. 

Redesigned  Amami 

Amami,  brand  leader  in  the  setting 
lotions  market  has  been  given  a  new 
pack,  designed  to  boost  impact  and 
brand  name  stand-out.  The  pack  will  be 
supported  at  point-of-sale  by  shelf 
edgers,  counter  units  and  bottle 
crowners.  Beecham  Proprietaries,  Bee- 
cham  House,  Great  West  Road,  Brent- 
ford, Middlesex  TW8  9BD. 


Child's  play  with 
Farley's  rusks 

Farley  Health  Products  Ltd  are  launch-| 
ing  an  "It's  child's  play"  series  of  com-] 
petitions  and  money-saving  offers  on  J 
family  size  18s  packs  of  Farley's  rusks.  I 
All  Farley's  rusk  promotions  for  a  yearj 
will  come  under  this  banner. 

For  every  competition  or  offer  cus-| 
tomers  need  "It's  child's  play"  tokens! 
which  are  printed  on  all  three  packl| 
sizes.  Point  of  sale  material  includes  a| 
pack  crowner  and  gondola  plinth. 

First  in  the  series  of  promotions  is  a  I 
"Baby  talk"  competition  with  packs  I 
available  from  late  summer  onwards.  | 
Each  of  the  eight  winners  will  receive  a  I 
Hoover  de  luxe  tumble  drier  and  a 
traditional  Haddon  rocking  horse.  Farley  \ 
Health  Products  Ltd,  Torr  Lane.  Ply- 
mouth. PL3'  5UA. 

Pharmaton  discount 

Trade  discounts  for  Pharmaton  capsules 
will  be  offered  during  August — 10  per 
cent  off  normal  trade  prices  for  12  x  30s 
and  4  x  100s  and  74  per  cent  off  for 
6  x  30s  and  2  x  100s.  Point-of-sale 
material  will  also  be  available  and  con- 
sumer advertising  in  the  Press  will  start 
in  September.  Pharmagen  Ltd,  Chapel 
Street,  Runcorn,  Cheshire. 

Price  correction 

The  price  of  Clearasil  white  vanishing 
cream  is  incorrect  in  this  week's  supple- 
ment to  the  Price  List.  The  correct  price 
(£0.74)  will  appear  in  the  August  5 
supplement. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y— 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West; 
So — South;  NE — North-east;  A— Anglia;  U— Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Alberto  Beyond:  All  areas 
Anadin:  All  except  U,  E 
Andrex:  All  except  U,  Ln,  U,  E 
Bran  Slim:  All  areas 
Camay:  All  areas 
Crest:  All  except  E 
Dentu-creme:  All  areas 
Germolene:  Lc 
Eau  Jeune:  All  areas 
Lemon  Eno:  Lc 

J&J  baby  lotion:  M;  Sc,  So,  NE,  A,  B 

J&J  baby  oil:  M,  Lc,  Y,  Sc,  NE,  B,  G 

Maxi  Dri:  All  areas 

Oil  of  Ulay:  All  areas  except  E 

Pears  shampoo:  All  areas 

Poligrip:  All  areas 

Recital:  Ln,  Sc,  WW,  We,  M,  Ne 

Savlon:  All  areas 

Setlers:  All  except  E 

Sweetex:  All  areas 
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Sublamin  for 
fungal  infections 

Sublamin  for  funga!  infections  of  the 
skin  (30ml,  £0.95)  has  been  introduced 
by  Wyngood  (Birmingham)  Ltd.  Active 
ingredients  are  benzoic  acid  4.85  per 
cent,  salicylic  acid  3  per  cent,  benz- 
alkonium  chloride  solution  10  per  cent 
and  cetylpyridinium  chloride  0.05  per 
cent.  As  an  introductory  offer  the  com- 
pany is  offering  14  for  12.  Sublamin  is 
Pharmacy  Only.  Sublamin  was  marketed 
by  Edwards  Harlene  Ltd  until  1971. 
Wyngood  (Birmingham)  Ltd,  1206 
Stratford  Road,  Hail  Green,  Birming- 
ham B28  8HN. 


Predictor  bonus 

Chefaro  Proprietaries  Ltd,  distributors 
of  Predictor  home  pregnancy  test  kit. 
are  offering  a  bonus  to  chemists.  The 
terms  are  one  free  kit  with  each  order 
of  10  and  three  free  with  orders  of  20. 
Chefaro  Proprietaries  Ltd,  Crown 
House,  London  Road,  M or  den,  Surrey. 


PRESCRIPTION 
SPECIALITIES 

PYROGASTRONE  tablets 

Manufacturer  Winthrop  Laboratories, 
Winthrop  House,  Surbiton,  Surrey 
Description  Round,  white,  strawberry- 
flavoured  chewable  tablets  marked  with 
Winthrop  symbol  one  side  and  "PG" 
the  other.  Each  tablet  contains  carben- 
oxolone  sodium  20mg,  magnesium 
trisilicate  60mg,  dried  aluminium  hydr- 
oxide gel  240mg  in  a  base  containing 
sodium  bicarbonate  and  alginic  acid 
Indications  Treatment  of  oesophageal 
inflammation,  erosions  and  ulcers  due  to 
hiatus  hernia  or  other  conditions 
causing  gastric  reflux.  Also  relief  of 
heartburn  and  flatulence 
Contraindications  Not  to  be  used  in 
patients  with  severe  cardiac,  renal  or 
hepatic  failure  nor  in  patients  on 
digitalis  glycosides  unless  serum  elec- 
trolytes measured  weekly 
Dosage  One  tablet  to  be  chewed  three 
times  daily  after  meals  and  two  at  bed- 
time. Treatment  should  be  continued  for 
at  least  six  weeks  possibly  up  to  12  weeks 
Precautions  Special  care  in  patients  pre- 
disposed to  sodium  and  water  retention, 
potassium  loss  and  hypertension  as  car- 
benoxolone  can  induce  similar  changes 
Consideration  to  be  given  before  pre- 
scribing Pyrogastrone  for  women  who 
may  become  pregnant 
Storage  Tn  a  dry  place 
Packs  Boxes  of  25x4  tablets  in  foil 
strips  (£1 1 .20  trade) 
Issued  July,  1978 

Cordilox  change 

There  will  be  a  temporary  alteration  in 
appearance  of  Cordilox  40mg  tablets  due 
to  an  unavoidable  production  problem. 
The  current  tablets,  which  are  film 
coated  and  appear  golden  yellow  with  a 
matt  finish,  will  be  succeeded  tempo- 
rarily by  sugar  coated,  pale  lemon 
yellow,  shiny  tablets. 


There  have  been  no  changes  other 
than  appearance  and  coating  of  the  pro- 
duct and  the  therapeutic  activity  is  un- 
changed. Abbott  Laboratories  Ltd, 
Qaeenborough,  Kent  ME1 1  5EL. 

Canesten  spray 

Canesten  atomiser  spray  (40ml,  £3.54 
trade)  will  be  available  from  August  7. 
The  spray  contains  clotrimazole  1  per 
cent  in  30  per  cent  isopropanol  but  no 
propellent.  It  has  been  designed  for  the 
treatment  of  fungal  skin  infections 
especially  in  areas  awkward  to  reach  by 
other  means.  Bayer  UK  Ltd,  Haywards 
Heath.  West  Sussex  RH16  I  TP.  ' 

Dicynene  cartridges 

A  Dicynene  injection  theatre  pack  of  two 
disposable  Cartrix  syringes  (£4.25  trade) 
has  been  introduced  by  Delandale  Lab- 
oratories Ltd  as  an  extension  of  their 
theatre  pack  of  10  syringes.  A  Prescrip- 
tion Only  Medicine,  Dicynene  injection 
is  indicated  for  capillary  haemostasis. 
Delandale  Laboratories  Ltd.  37  Old 
Dover  Road,  Canterbury,  Kent. 

Reminder  pack 

A  new  pack  of  Sotacor  16()mg  tablets, 
designed  to  enhance  patient  compliance 
during  long  term  treatment,  has  been 
introduced  by  Bristol  Laboratories.  The 
56-tablet  pack  (£5.87  trade)  contains 
four  reminder  calendar  strips  of  14 
tablets.  Bristol  Laboratories  Ltd,  Stam- 
ford House,  Langley,  Bucks. 

Kirby  aminophylline 

Aminophylline  suppositories  360mg  (12, 
£0.58)  have  been  added  to  the  range  of 
products  from  Kirby  Pharmaceuticals 
Ltd,  Mildenhall,  Suffolk. 


GIVE  SOMEONE 
A  MICE  SMILE. 
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WHAT  WAS  THE  TROUBLE  HOLDING  UP 
HER  BIGGEST  FAN? 


You're  sure  to  know  the  answer  if 
you've  seen  the  78  Listerine  Cam- 
paign. It's  appearing  now  in  selected 
newspapers  and  colour  magazines 
throughout  the  country. 

But  if  you  don't  know  yet,  a  lot  of 
your  customers  already  do.  And 
they're  going  to  come  looking  for 
Listerine  in  your  store.  Make  sure  it's 
there.  There  among  the  toothpastes 
and  toothbrushes.  Because  the  78 


Listerine  Campaign  tells  everyone 
how  Listerine  antiseptic  mouthwash 
destroys  the  germs  that  cause  bad 
breath.  Something  toothpaste  and 
brush  alone  cannot. 

Last  year  Listerine,  the  brand 
leader  in  mouthwashes,  increased  its 
retail  sales  by  40%  to  top  £700,000. 
Mostly  through  chemists.  But  this 
year  sales  will  be  enough  to  take  your 
breath  away! 


Listerine  Mouthwash.  It's  enough  to  take  your  breath  away. 


LISTERINE 


ANTISEPTIC 

Kills  Germs  by  Millions 
On  Contact 

For  Bad  Breath,  Colds  and  resultant 
Sore  Throats 

Minor  Cuts.  Scratches,  Insect  Bites. 
Infectious  Dandruff 

MAMJPACTUREO  IN  ENGlf-O  6* 

niBtfit  CHtMimi  CO  ito  EAST  LEIGH  hampshiM  IMi*nO 

»U'"0»iZEO  USE"  OF  TmE  TH«DE 
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SUPPLEMENT 

Oral  hygiene 


No  renaissance  for  chemists 


by  A.  F.  L.  Deeson,  MA,  PhD,  DSc 
In  oral  hygiene  features  over  the  past 
couple  of  years  we  have  been  predicting 
something  of  a  renaissance  for  the 
chemist.  From  a  position  somewhere  be- 
tween 18  per  cent  and  25  per  cent  of 
the  total  toothpaste  market  three  to  five 
years  ago  the  independent  retail 
chemist  is  not  fighting  back  as  the  indus- 
try had  predicted — but  in  fact  is  again 
losing  sales  to  the  multiple  grocers. 

AGB  market  reports  say  that  the  figure 
could  even  be  lower  with  grocers  of  all 
types  having  59  per  cent  of  sales. 

Market  size 

It  is  not  as  if  the  size  of  the  total 
market  had  fallen  over  the  same  period. 
Between  1971  and  last  year,  the  sterling 
value  at  RSP  increased  from  £22.5 
million  to  just  over  the  £50m  mark  last 
year.  This  79  per  cent  increase  is  expec- 
ted to  carry  on  to  at  least  the  end  of 
the  decade.  Certainly  the  indications  are 
that  1978  is  going  to  be  another  year  of 
expansion.  Of  course  a  large  proportion 
of  this  sterling  growth  can  be  put  down 
to  inflation  but  actual  tonnage  sold  has 
also  risen  20  per  cent  over  the  period. 

Just  to  put  the  final  stamp  of  pessi- 
mism on  this  analysis,  up  until  last  year 
the  independent  chemist  was  only  second 
to  the  multiple  grocers.  Now  the  former 
are  on  a  par  with  department  stores  who 
have  17  per  cent. 

A  spokesman  for  Beecham,  who  as  a 
company  have  made  tremendous 
advances  in  this  market  in  recent  years 
with  both  Macleans  brands  (fresh  mint 
and  mild  mint),  and  particularly  Aqua- 
fresh,  expressed  great  disappointment  in 
the  latest  market  figures. 

"Toothpaste  manufacturers,"  he  says, 
"often  come  in  for  a  lot  of  stick  from 
the  independent  saying  that  multiple 
chemists  and  grocers  receive  preferen- 
tial treatment  in  order  times  and  case 
rates  because  they  buy  in  comparatively 
such  huge  quantities.  This  is  just  not 
true.  All  our  customers  get  exactly  the 
same  service  and  similar  case  rates. 
Independent  chemists  therefore  have 
the  same  opportunities  as  multiples." 

He  went  on  to  say  that  it  is  even  more 
surprising  that  the  chemists'  share  of 
the  total  market  is  dropping  because  the 
major  reason  for  the  market's  expansion 
overall  is  increased  oral  hygiene  aware- 
ness.  Many  industry   experts  are  sur- 


prised that  the  touch  of  personal  service 
only  an  independent  can  offer  does  not 
attract  more  custom  from  people  unsure 
which  brand  of  toothpaste  is  most  suited 
to  their  individual  criteria. 

It  is  even  more  odd  when  considered 
that  the  market  consists  of  well  over 
90  per  cent  fluoride  brands.  Manu- 
facturers' advertising  and  promotional 
activity  reflects  this  change.  As  the  latest 
Market  Research  of  Great  Britain  report 
wryly  points  out:  "There  has  been  a 
shift  away  in  emphasis  on  beauty,  fresh 
breath  and  sparkling  teeth."  This  quasi- 
medical  theme  would,  one  might  have 
thought,  have  lent  more  credence  to  go- 
ing to  the  pharmacist  for  toothpaste. 

Elida  Gibbs  see  a  different  picture. 
They  estimate  a  10  per  cent  sterling 
growth  rate  between  1977-78  but  a  3 
per  cent  volume  decrease.  From  1975-78 
all  grocers  increase  sterling  share  from 
52  per  cent  to  54  per  cent  while  all 
chemists  rose  from  24  per  cent  to  28 
per  cent  at  the  expense  of  Woolworth 
and  others.  However  within  both 
chemists  and  grocers,  multiples  gained 
at  the  expense  of  independents.  Boots' 
share  increased  from  15  to  18  per  cent 
with  independent  chemists  holding  at 
10  per  cent  while  multiple  grocers  rose 
from  32  to  38  per  cent  with  Co-opera- 
tives and  independents  declining  to  8  per 
cent  each. 

Brand  shares  have  remained  consis- 
tent over  the  years  though  Beecham 
have  led  a  spirited  attack  with  Aquafresh 
(10  per  cent  of  total  market)  and  even 
more  so  by  Procter  &  Gamble's  Crest 


(also  10  per  cent).  Colgate  Dental 
Cream  is  still  top-of-the-league  having 
increased  its  share  to  almost  25  per  cent 
with  a  total  house  share  of  nearly  28 
per  cent,  (although  Colgate  claim  a  27 
per  cent  Dental  Cream  share  and  a  36 
per  cent  house  share),  followed  by 
Beecham's  Macleans  and  then  Aqua- 
fresh,  SR  and  Procter  &  Gamble's  Crest. 

Toothbrushes 

This  is  the  one  major  area  of  the  oral 
hygiene  market  where  the  chemist  just 
reigns  supreme.  And  happily  the  situ- 
ation is  not  likely  to  change — at  least  in 
the  foreseeable  future. 

For  many  years  now  the  share  of  the 
market  has  been  split  50-50  between 
chemists  and  grocers  of  all  descriptions. 
There  are  indications  also  from  spokes- 
men of  several  of  the  larger  manufac- 
turers that  chemists  are  gradually  pick- 
ing up  more  sales  as  the  public  become 
more  and  more  oral  hygiene  conscious. 
People  are  gradually  starting  to  learn 
that  their  toothbrush  should  be  as  care- 
fully chosen  as  the  food  they  eat. 

Increased  public  awareness  is  partially 
due  to  advertising  and  educational  cam- 
paigns which  have  been  increasingly  sup- 
ported by  the  oral  hygiene  manufactur- 
ers themselves.  Their  basis  is  in  facts 
such  as  that  one  in  seven  of  the  popula- 
tion suffer  from  sensitive  teeth  and 
gums,  that  there  are  over  20  million 
denture  wearers  in  the  UK;  that  97  per 
cent  of  children  have  some  dental  decay 
by  the  age  of  15,  and  (the  worst  of  all) 
one  in  three  people  have  no  natural 
teeth.  These  are  among  the  horrific-but- 
true  points  made  to  children  in  pro- 
grammes sponsored  by  Crest,  Sensodyne 
(Stafford-Miller)  and  Addis. 

To  take  an  example,  the  joint  pro- 
gramme being  run  by  Procter  &  Gamble 
and  Addis  is  a  promotion  exclusive  to 
the  chemist  marking  the  publication  of 
a  book  in  the  Ladybird  Leader  series 
called  "Teeth".  It  gives  children  en- 
couragement and  guidance  on  dental 
care  by  studying  the  teeth  of  animals, 
which  apparently  are  far  more  fastidious 
than  most  humans  when  it  comes  to 
oral  hygiene.  The  book  usually  sells  for 
£0.30  but  is  free  in  exchange  for  proofs 
of  purchase  of  Crest  toothpaste  and  a 
Wisdom  toothbrush.  A  special  counter 
display  unit  is  avail.0  ble.  This  is  backed 
Continued  on  page178 
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Oral  hygiene 


Market  review 

Continued  from  p777 
by  Crest's  dental  health  education  pro- 
gramme which  is  offered  free  of  charge 
to  8-9  year-olds.  It  has  been  used  by 
schools  annually  since  1973  and  is  now 
accepted  by  the  majority  of  area  dental 
health  officers. 


Denture  cleaners 

This  sector  is  worth  nigh  on  £20m  annu- 
ally at  rsp  of  which  approximately 
£2. 3m  is  in  liquid  formulations.  Again 
it  is  another  area  where  the  leading 
manufacturer  expresses  surprise  that 
chemists  have  only  a  small  proportion 
of  sales — 15  per  cent — which  has  been 
the  figure  for  some  years  now. 

Reckitt  &  Colman  market  the  brand 
leader,  Steradent,  with  just  over  two- 
thirds  of  the  sector.  Again  their  attitude 
is  that  this  is  something  of  a  specialised 
sector  with  a  strong  "advice  factor". 
Apparently  the  public  do  not  agree. 

Preventive  aids 

As  in  previous  oral  hygiene  market  fea- 
tures it  has  been  difficult  to  find  reliable 
independent  figures  for  dental  floss,  oral 
fluoride  tablets  and  disclosing  agents. 
Johnson's  dental  floss  is  the  brand  leader 
by  a  long  chalk  but  is  about  to  receive 
new  competition  from  Sensodyne.  Made 
from  ICI  nylon,  Sensodyne  dental  floss, 
say  Stafford-Miller,  is  receiving  the 
largest  ever  promotional  effort  for  any 
dental  floss.  It  comes  in  a  tube,  and  is 
packaged  in  a  blister-pack  card.  The 
rsp  is  £0.49  for  30  yards. 

Over  three  million  plaque-disclosing 
tablets  are  sold  or  are  dispensed  by 
dentists  each  year.  Price  rises  are  be- 
lieved to  have  discouraged  many  patients 
from  buying.  Oral  fluoride  tablets  sup- 
plied now  total  a  staggering  65m  with 
Fluor-a-day  Lac  having  the  lion's  share 
of  the  market. 

The  future 

Looks  grim  as  far  as  toothpaste  is  con- 
cerned, with  chemists  dropping  back  very 
disappointingly.  But  maybe  it  is  time 
for  another  push  for  sales  with  the  manu- 
facturers placing  store  on  the  public's 
increased  awareness  of  the  need  for 
strict  dental  hygiene  from  nursery 
school  age. 

Toothbrush  sales  are  stagnant  along 
with  distribution  shares.  Rays  of  hope 
here  are  that  there  is  still  a  proportion  of 
the  population  that  do  not  have  a  tooth- 
brush. In  1977  toothbrush  sales  amounted 
to  only  one  toothbrush  per  head  of  the 
population,  which  takes  on  more  rele- 
vance when  it  is  realised  that  a  third  of 
the  population  are  using  an  almost  totally 
ineffectual  brush  by  virtue  of  its  wear. 
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A  GAP 
TO  FILL 

The  area  for  growth  in  the  UK  oral 
hygiene  sector  is  in  a  daily  use  deodorant 
mouthwash  for  fresh  breath,  as  opposed 
to  a  medicinal  produot,  according  to 
Halls  Hudnut.  The  company  therefore 
recently  launched  Listermint,  a  mint- 
flavoured  cetylpyridinium  chloride 
mouthwash,  which  group  product  man- 
ager, John  Taylor,  stresses  must  not  be 
seen  as  a  mint-flavoured  Listerine  (also 
from  Halls  Hudnut).  Listermint  is  in- 
tended to  appeal  to  the  mass  market. 

In  the  USA  mouthwashes  have  a 
retail  market  value  of  £140  million  but 
there  two-thirds  of  the  population  use 
such  a  product;  in  the  UK  it  is  one  in 
20.  Halls  Hudnut  believe  the  market  to 
be  relatively  untapped  with  a  big  poten- 


advent  of  foreign  travel  more  spices  are 
being  consumed  and  at  the  same  time 
society  is  becoming  more  open. 

In  1969,  according  to  Mr  Taylor,  43 
per  cent  of  men  were  using  deodorants 
whereas  in  1977  the  figure  had  risen  to 
60  per  cent  indicating  the  greater  accep- 
tance of  hygiene  aids.  Halls  Hudnut's 
own  research  suggests  that  people  no 
longer  consider  bad  breath  a  crime. 

Another  factor  Mr  Taylor  believes 
is  significant  to  the  argument  is  the 
growth  of  Listerine.  Promotion  pro- 
gressed from  London  Underground  card 
advertisements  through  Press,  radio  and 
cinema  and  finally  to  television  commer- 1 
cials  in  the  London  area.  The  advertis- 
ing budget  has  grown  from  £40,000  in 
1974  to  £125,000  in  1977  resulting  in  a 
£lm  retail  turnover  for  1978 — 80  per 
cent  up  on  the  previous  year. 

In  order  to  make  full  use  of  his 
expectations,  Mr  Taylor  says  the  pro- 
duct must  work,  be  pleasant  tasting,  be 


tial  for  new  business  (not  simply  brand 
switching).  Research  suggests  that  the 
market  has  been  increasing  by  an  aver- 
age of  50  per  cent  per  year  over  the 
past  three  years  but  is  still  relatively 
small.  Halls  Hudnut  feel  themselves  to 
be  in  a  unique  position  to  exploit  the 
potential — Warner  Lambert,  the  parent 
company,  holds  over  50  per  cent  of 
the  US  mouthwash  market. 

Mr  Taylor  sees  two  main  tasks  in 
making  the  most  of  the  new  business 
opportunity.  The  public  need  to  be  edu- 
cated to  use  the  product  daily  and  the 
retailer  needs  to  see  the  potential  for 
merchandising  it  not  as  a  proprietary 
medicine,  but  as  a  toiletry.  He  suggests 
display  within  the  toothpaste  section  of 
a  shop  (not  behind  the  medicines 
counter)  and  creating  volume  sales  by 
use  of  price  promotions  and  use  of  point- 
of-sale  material. 

Mr  Taylor's  reasons  for  expecting  to 
expand  the  market  are  based  on  apparent 
social  trends.  He  believes  that  people 
are  more  aware  of  personal  hygiene 
and  that  the  promotion  of  products  such 
as  toothpaste  is  changing  the  public's 
attitude   to  oral  cleanliness.   With  the 


not  medicinal  and  persuade  the  public 
to  use  it  daily,  preferably  after  every 
teeth  brushing  routine.  He  believes 
Listermint  fulfils  those  criteria  with  its 
pleasant  taste  and  the  company  is  spend- 
ing £300,000  on  London  television  in 
the  first  year  of  launch — a  national 
equivalent  of  £lm,  he  says.  A  million 
lOp  coupons  are  to  be  delivered  to 
houses  in  the  London  area  to  promote 
first  use — the  company's  research  sug- 
gests people  will  repurchase  once  they 
have  tried  it,  he  says.  The  company 
has  chosen  London  for  several  reasons. 
It  is  a  large  market;  it  has  a  relatively 
young  mobile  population  with  money 
and  who  are  more  likely  to  be  concerned 
about  their  overall  grooming;  the 
Listerine  campaign  has  already  shown 
results  in  the  area. 

The  advertising  campaign  will  attempt 
to  educate  the  consumer  on  how,  when, 
where  and  why  to  use  Listermint  and 
create  the  idea  that  using  a  mouthwash 
is  a  pleasant  activity.  The  message  is 
"Tastes  as  good  as  it  works".  There 
are  two  pack  sizes  200ml  (£0.49)  and 
400ml  (£0.79)  and  introductory  bonuses 
are  available  to  assist  price  promotion. 
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One  toothpaste 
runs  rings  round 
all  the 


Colgate  plus  MFP  Fluoride,  of  course. 

Backed  by  heavy  national  TV  advertising  and  promotions, 
Colgate  is  Britain's  No.  1  toothpaste. 

It's  a  real  family  toothpaste.  Colgate's  Ring  of  Confidence 
means  both  fresh  breath  and  fewer  fillings. 

Colgate  has  Monof  luorophosphate-MFP  MFP  Fluoride  acts 
on  tooth  enamel  to  form  a  tougher  barrier  against  decay 

The  result?  Tests  prove  children  using  Colgate  Plus  MFP 
Fluoride  need  up  to  30%  fewer  fillings. 


When  you  really  know  the  facts  about  toothpaste . . .  you  can 
see  why  most  families  never  use  anything  but  Colgate. 

Fewer  fillings,  fresh  breath  and  a  good  taste.  Colgate  runs 
ringsround  other  toothpastes. 

Colgate 

for  fewer  fillings... 
and  fresh  breath  confidence. 


•  Look  at  him  now.  Isn't  he  beautiful? 
Yet  five  minutes  ago  I  could  have  quite  happily 
throttled  him.  Why  oh  why  does  teething  pain 
always  seem  to  strike  at  three  in  the  morning? 

Thankgoodness  the  chemist  recommended 
Dentinox.  It's  the  only  one  specially  formulated 
for  babies  apparently.  Anyway,  it  certainly  works 
a  treat.  All  it  took  was  a  gentle  rub  on  the  trouble 
spot,  a  quick  cuddle  and  he  was  away  again  as  soon 
as  he  hit  the  pillow.  Thanks  a  lot  Dentinox.  From 
now  on  it'll  be  a  good  night  for  me. . . 


••and  it's  a  good  night 

from  h'l^  vmnx 

teething  gel 

You'll  be  doing  a  real  kindness  by  recommending  Dentinox. Dendron  Ltd.,  94  Rickmansworth  Rd.,  Watford,  Herts. Tel  (0923)  29251 
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Oral  hygiene 

Display  for  dental  success 


Following  the  General  Dental  Council's 
dental  health  campaign  in  Cleveland  and 
Hampshire,  {C&D,  April  29,  p654)  initial 
survey  results  from  pharmacies  suggest 
that  window  displays  are  vital  to  success. 
About  a  third  of  the  95  Cleveland 
pharmacies  had  returned  questionnaires 
when  C&D  spoke  to  the  GDC.  A  mar- 
ket research  team  is  expected  to  visit 
the  remainder  but  the  full  results  and 
consequences  will  not  be  available  until 
the  autumn. 

The  returns  so  far  suggest  that  more 
public  interest  was  shown  in  pharmacies 
where  dental  window  displays  were  in- 
cluded and  where  advisory  leaflets  were 
displayed  near  dispensary  counters.  Most 
interest  was  shown  by  the  16-30  year 
age  group  although  several  school- 
children asked  questions  on  dental 
health.  Few  elderly  people  were  reported 
to  have  shown  interest. 

Increase  in  sales  was  noted  mainly  in 
toothpaste  and  toothbrushes  although 
dental  floss  and  fluoride  tablets  showed 
a  slight  rise.  The  public's  requests  to 
GDC  for  a  jigsaw  offer  were  few. 

Pharmacists  in  the  area,  contacted  by 
C&D,  felt  the  inclusion  of  pharmacies  in 
the  campaign  to  be  a  good  idea  but  the 


public  was  difficult  to  educate  and  to 
interest.  Leaflets  were  described  various- 
ly as  uninteresting  or  informative  and 
some  pharmacists  felt  that  labelling  the 
leaflet  holder  with  the  contents  was  a 
deterrent  to  some  customers. 

The  National  Pharmaceutical  Asso- 
ciation is  corresponding  with  the  GDC 
concerning  help  with  publicity  for  future 
campaigns.  A  spokesman  for  NPA  said 
it  would  be  willing  to  include  prepaid 
cards  with  a  future  pink  supplement  for 
members  to  request  dental  health  litera- 
ture. The  NPA  would  then  maintain 
stocks  for  later  replacements. 

Pharmacists  meet 
with  dentists 

Following  a  dental  health  exhibition  in 
Kent  in  1977  (last  year's  Oral  Hygiene 
feature,  July  30,  pi  65 )  a  series  of 
meetings  between  local  pharmacists  and 
dentists  was  organised.  The  purpose 
was  twofold — to  impart  information  on 
dental  health  aids  and  to  identify 
possible  areas  of  friction  between  the 
professions.  It  was  felt  that  pharmacists 
might  be  suspicious  of  dentists  selling 


certain  dental  health  aids  from  surgeries. 

Three  meetings  were  organised  in  the 
Medway  towns,  Maidstone  and  Thanet 
with  two  speakers  and  a  film  as  the 
initial  presentation,  followed  by  open 
discussion  and  a  buffet. 

The  initial  speaker  at  each  meeting 
was  Mr  D.  Gibbons,  area  dental  officer 
for  Kent,  on  dental  health  aids  of  prime 
importance  and  he  also  highlighted  why 
many  practitioners  were  finding  it  neces- 
sary and  advisable  to  sell  toothbrushes, 
etc — chiefly  to  ensure  that  the  patient 
had  the  correct  aids.  He  hoped  the 
pharmacist  would  then  stock  such 
recommended  aids  so  that  patients  would 
return  for  follow  up  material. 

Mr  Ivan  Marath,  from  Oral  B,  the 
sponsors  of  the  meetings,  then  showed  a 
film  entitled  "The  control  of  dental 
plaque"  by  the  Eastman  Dental  Hospital 
and  followed  with  a  broad  outline  on 
the  production  of  toothbrushes  and 
floss.  It  became  clear  from  discussions 
that  misconceptions  had  arisen  concern- 
ing dental  health  aids  and  by  the  end 
of  the  evening  a  closer  working  rela- 
tionship had  been  established  which,  it 
is  hoped,  will  be  substantiated  in  future. 
Some  pharmacists  have  mounted  dental 
health  displays  in  their  shops  and 
dentists  have  been  able  to  refer  with 
confidence  patients  to  a  pharmacy.  One 
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of  the  problems  identified  by  the  dental 
practitioners  was  that  many  individuals 
were  purchasing  toothbrushes,  etc,  where 
there  was  no  informed  advice  available. 
It  is  hoped  to  hold  future  meetings. 

BDA  approach  soon 

Pharmacies  in  the  Bristol  area  should 
be  contacted  soon  by  the  British  Dental 
Association  to  take  part  in  a  year  long 
dental  health  campaign.  At  present  den- 
tists and  clinics  are  being  contacted  and 
publicity  material  is  being  prepared  for 
pharmacies.  One  aspect  of  pharmacy 
co-operation  is  a  scheme  to  monitor 
sales  of  dental  health  products  and  com- 
pare to  previous  sales.  Pharmacies  able 
and  willing  to  provide  monitoring  facili- 
ties should  contact  Dr  J.  Beal,  Avon 
Area  Health  Authority,  Greyfriars, 
Lewinf  Mead,  Bristol  1. 

Branch  speakers 

The  General  Dental  Council  is  able  to 
provide  speakers  on  dental  health  for 
Pharmaceutical  Society  and  National 
Pharmaceutical  Association  branch 
meetings.  Initial  inquiries  should  be 
made  to  Miss  P.  Whitehead,  General 
Dental  Council,  37  Wimpole  Street, 
London  W1M  8DQ  (tel  01-486  2171). 


Suck  rather  than 
chew  fluoride 

A  three-year  pilot  study  in  Glasgow  sug- 
gests that  sucking  lmg  fluoride  tablets 
on  200  days  per  year  at  school  may  be 
a  viable  method  of  caries  reduction.  It 
also  suggests  sucking  produces  better 
results  than  chewing. 

The  double-blind  trial  carried  out  by  K. 
W.  Stephen  and  D.  Campbell.  Glasgow 
University  Dental  School,  involved  116 
children  aged  about  five  years  old.  The 
researchers  describe  the  caries  reduction 
over  the  three  years  of  the  trial  as 
"dramatic."  A  53  per  cent  saving  in 
dental  repair  costs  for  the  test  group  was 
achieved  and  when  certain  types  of 
lesion  were  excluded  cost  savings  of 
79  per  cent  were  obtained. 

Earlier  workers  had  achieved  reduc- 
tions in  caries  but  the  fluoride  prepara- 
tions were  chewed  or  taken  with  no 
specific  instructions  for  ingestion.  None 
had  specifically  asked  participants  to 
allow  the  active  ingredient  to  remain  in 
the  mouth  for  as  long  as  possible.  Messrs 
Stephen  and  Campbell  say  that  if  the 
child  is  told  to  chew,  two  factors  reduce 
the  fluoride  in  availability  to  the  tooth 
surfaces.  The  salivary  gland  is  mechanic- 


ally stimulated  and  therefore  the  intra- 
oral concentration  is  diluted;  by  increased 
salivary  flow,  the  swallowing  rate  rises 
and  oral  fluoride  clearance  rate  is  in- 
creased. Because  similar  fluoride  ion 
concentrations  exist  in  dentifrice  aliquots, 
a  short  brushing  time  and  inevitable 
mouthrinse  also  produce  disadvantages 
to  sucking  tablets. 

The  researchers  recommend  tablet 
sucking  where  water  fluoridation  is  not 
practicable  but  point  out  that  parents 
cannot  always  be  relied  upon  to  main- 
tain daily  dosage.  A  larger  trial  (1,000 
children)  is  under  way  to  determine  if 
similar  results  could  be  obtained  from 
teacher  distribution  on  a  whole  class 
basis.  (B.  Denial  J.,  April  4.  1978). 

BS  for  toothbrushes 

A  British  Standard  for  toothbrushes  will 
be  published  in  the  autumn.  The  stan- 
dard has  been  finalised  after  years  of 
discussion  but  there  are  still  a  few  minor 
testing  aspects  to  complete.  The  aim  is 
to  provide  standards  for  methods  of 
testing  and  thickness  of  filament.  There 
is  no  intention  to  control  toothbrush 
shape  or  other  design  aspects.  One  year 
after  publication  the  Standard  will  be 
reviewed  to  ensure  that  testing  is 
adequate  in  the  light  of  experience. 


Our  fame  is  spreading  g 

What  it  is  Sensodyne  Dental  Floss  is  the  latest  addition  to  the  fast-moving 
Sensodyne  range  of  dental  care  products.  It's  a  new  concept  in  floss— made  from  ICI  high- 
tenacity  nylon,  double-textured  to  give  maximum  spreading  while  not  losing  out  on 
strength,  and  very  lightly  coated  with  water-soluble  wax  to  facilitate  handling,  without  loss 
of  cleaning  efficiency  or  interference  with  fluoride  application. 

Why  it's  good  for  you  Sensodyne  Dental  Floss  is  good  for  your  business  because 
it's  premium  priced  ( RSP  49p  for  30  yards),  attractively  packaged  and  backed  by  the  Sensodyne 
reputation  for  high-quality  aids  to  dental  care.  Like  all  Sensodyne  products,  Dental  Floss  has  excellent 
growth  potential  for  the  retail  chemist  because  he  is  uniquely  placed  to  endorse  the  dentist's 
recommendation. 


Special  display  Sensodyne  Dental  Floss  is  packed  in  a  display  outer,  or  it  can  be  displayed 
using  an  extension  to  the  current  Sensodyne  Toothbrushes  display  stand.  Your  Stafford-Miller  representative 
will  demonstrate. 

Heavyweight  promotion  Sensodyne  Dental  Floss  is  backed  by  the  heaviest  promotional  effort  ever 
mounted  for  any  dental  floss,  with  extensive  press  advertising  to  both  dentists  and  dental  hygienists,  and  detailing 
activity  from  our  nationwide  force  of  dental  representatives. 

Special  introductory  offer  We're  offering  to  invoice  you  for  only  ten  of  every  dozen  supplied  during  the 
launch  period.  On  these  terms  you  get  over  20. 4p  profit  per  unit  when  you  sell  at  RSP  of  49p  —  a  margin  of  41 . 6%. 
Order  now  through  your  Stafford-Miller  representative  or  usual  wholesaler. 

Sensodyne  Dental  floss 

another  quality  product  for  dental  health  from  Stafford-Miller  Limited,  Hatfield,  Herts. 
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PROTECTS  TEETH  FROM  DECAY 


■th  FLUORISTAN 


Maybe  that's 
what  we  should 

have  called  it. 


because  you  can 
you  know. 

Crest's  unique  stannous  fluoride  formu- 
lation has  been  established  as  effective  against 
decay  in  29  clinical  evaluations.  These  include 
children  under  normal  home  conditions  and 
under  supervised  brushing  conditions; 
children  in  a  fluoridated  water  area;  children 
undergoing  fluoride  topicals  and  prophylaxis; 
and  adults  too.  So  Crest  can  be  used  with 
complete  confidence  by  mums  and  children. 


And  this  hasn't  gone  unnoticed.  It's  nice  to 
know  that  people  can  trust  you. 


ENDORSED  BY 
THE  BRITISH  DENTAL  ASSOCIATION 

The  British  Dental  Association  accepts  that  a  properly 
constituted  fluoride  toothpaste  helps  prevent  tooth  decay. 
Crest  satisfies  these  requirements  and  is  of  significant  value 
when  used  in  a  conscientious  and  comprehensive 
programme  of  dental  care. 


For further  information  on  Crest,  or  data  sheet, 
write  to  Crest  Professional  Services, 
Procter  &  Gamble  Limited,  Newcastle  upon  Tyne. 
Product  Licence  No.  PL/0522/0005 
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Oral  hygiene 


Mouth  ulcers 
and  their  relief 


by  A.  Li  Wan  Po,  BPharm,  PhD,  MPS,  and 

B.  Strickland-Hodge,  MSc,  MPS,  department  of 

pharmacy,  University  of  Aston 

Aphthous  (oral)  ulceration  is  a  condition  frequently 
referred  to  the  pharmacist.  Here  Dr  Li  Wan  Po  and 
Mr  Strickland-Hodge  describe  the  symptons  and 
review  the  ingredients  commonly  included  in 
preparations  available  for  treatment. 


Aphthous  ulcers — a  common  painful 
condition — were  first  described  around 
the  turn  of  the  century  by  Von  Mikulicz 
and  Kiimmel  (1)  in  1890  and  Sibley  in 
1899  (2).  In  a  survey  in  1957  approxi- 
mately one  in  five  of  1,738  patients 
attending  hospital  for  various  reasons 
were  found  to  suffer  from  recurrent 
ulcers  at  some  time  in  their  lives  (3). 
Workers  in  the  early  1950's  (4,5,6) 
considered  that  herpes  simplex  was  the 
causative  agent.  There  is  now  however 
enough  evidence  to  say  that  unlike  cold 
sores,  aphthous  ulcers  are  not  caused  by 
herpes  simplex  or  any  other  virus.  Ulcers 
in  patients  with  chicken  pox  are  a 
common  feature  and  this  specific  ulcera- 
tion may  be  due  to  Varicella  (7).  Two 
workers  isolated  an  L  form  of  bacteria 
from  lesions  of  patients  with  aphthous 
ulceration  but  not  when  the  ulcers  were 
healed  (6)  and  there  is  no  sound  scien- 
tific evidence  to  show  that  micro- 
organisms can  cause  aphthous  ulcers 
although  it  is  possible  that  bacterial 
overgrowth  may  prolong  the  condition. 

The  causative  agents  cited  by  various 
workers  are  legion  and  may  all  play  a 
part.  Emotional  or  environmental  stress, 
allergy,  endocrine  disturbances,  blood 
dyscrasias  particularly  anaemia,  trauma 
and  jagged  teeth  are  just  a  few  of  the 
agents  mentioned.  Constituents  of  tooth- 
pastes and  mouthwashes  may  also 
irritate  the  buccal  mucosa  and  predispose 
it  to  ulcer  formation.  Infected  carious 
teeth  or  poor  dental  filling  in  opposition 
to  buccal  epithelium  have  also  been  cited 
as  causative  agents  (8).  Work  carried  out 
in  1964  (9)  suggested  an  auto-immune 
reaction  or  antibodies  cross-reacting  with 
an  infective  agent  and  oral  mucosa.  It 
has  been  noted  that  ulcers  are  occasion- 
ally related  to  the  menstrual  cycle 
(10,11). 

The  lesion  is  usually  first  noticed  as 
a  prickling  sensation  on  the  oral  mucosa 
which  soon  reddens.  In  some  patients  a 
greyish  white  plaque  is  first  noticed.  The 
ulcer  increases  in  size  over  three  to  six 
days  and  is  accompanied  by  intense  pain 
especially  when  irritated  by  movement 


Colour  transparency 
supplied  courtesy  of 
Reckitt  &  Colman 
pharmaceutical 
division 


or  food.  Healing  usually  starts  after  six 
days  and  is  complete  within  10  to  14 
days.  However  individual  ulcers  have 
been  reported  to  last  for  up  to  six 
weeks.  Frequently  no  cause  is  found  and 
symptomatic  relief  is  usually  the  only 
treatment  available.  The  ulcer  may  vary 
in  size  from  that  of  a  pin  head  to  2cm 
or  more  in  diameter.  The  outline  depends 
on  the  site  of  origin,  those  appearing  on 
flatter  surfaces  are  usually  rounded 
while  those  on  the  buccal  or  labial  sulci 
are  usually  more  elongated.  When  the 
lesion  is  of  longstanding  duration,  it 
frequently  becomes  deeper  and  the 
margin  may  become  raised  (12). 

Treatment 

The  products  available  are  numerous 
and  although  most  of  these  are  non 
prescription  products,  a  few  categories 
are  on  prescription  only.  For  the  sake 
of  completeness  these  will  be  reviewed. 

Prescription  only 

When  oral  ulceration  is  found  to 
coincide  with  the  menstrual  cycle, 
oestrogen  therapy  may  be  useful  (12). 
Topical  steroids  have  been  used  success- 
fully in  the  treatment  of  oral  ulcers. 
Hydrocortisone  lozenges  (Corlan)  are 
effective  in  the  early  stages  of  ulceration 
but  like  all  topical  steroids  they  should 
not  be  used  alone  in  cases  of  known 
oral  infection.  Triamcinolone  is  also  used 
in  certain  cases  (13)  and  betamethasone 
has  been  claimed  to  be  useful  (13 A). 
Macphee  (14)  however  concluded  that 
there  was  no  significant  improvement 
of  oral  ulceration  when  corticosteroids 
were  prescribed.  Mouthwashes  contain- 
ing tetracycline  and  cortisone  were  found 
to  reduce  painful  lesions  and  inflam- 
mation (15)  although  tetracycline  mouth- 
washes on  their  own  were  ineffective. 


Non-prescription  preparations 

Local  anaesthetics:  Once  an  ulcer  has 
formed  there  is  little  that  can  be  done  to 
reduce  the  normal  healing  time  and  a 
local  anaesthetic  seems  to  be  a  useful 
solution.  Generally  relief  is  for  between 
one  and  four  hours  depending  on  the 
anaesthetic  and  on  its  concentration. 
Repeated  applications  which  can  be 
painful  are  usually  necessary  (16). 

Amethocaine,  benzocaine  and  ligno- 
caine  are  often  used  and  all  three  are 
effective  surface  anaesthetics.  All  are 
equally  likely  to  induce  sensitivity  reac- 
tions (17,  18,  19). 

Salicylates:  It  the  necessary  precautions 
are  followed  then  products  containing 
compounds  such  as  choline  salicylate  are 
able  to  produce  adequate  relief  of  pain. 
Some  patients  find  their  action  more 
prolonged  than  the  usual  local  anaes- 
thetics although  their  application  may  be 
more  painful  (16).  They  are  also  not 
recommended  for  very  young  babies 
(below  three  months).  The  salicylate 
contents  make  it  unwise  to  advise  the 
use  of  these  products  when  babies  are 
also  being  treated  with  aspirin.  Adjust- 
ment of  dosage  or  the  use  of  a  non- 
salicylate  analgesic  would  be  necessary. 
Antiseptics:  General  mouth  hygiene  is 
useful  but  among  the  many  types  of 
oral  ulceration  few  are  of  known  infec- 
tive origin.  The  specific  causes  of  virtu- 
ally all  other  types  are  unknown  (20). 
Chlorhexidine  mouthwashes  have  been 
tested  in  various  dental  hospitals  to 
measure  their  effect  on  plaque,  gingivitis 
and  mouth  ulcers.  Some  believe  it  to  be 
effective  in  all  conditions  but  adverse 
reactions  have  been  noted  (21).  Long 
term  therapy  is  therefore  not  recom- 
mended although  three  week  periods  of 

Continued  on  p!87 
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Non  prescription  products  used  in  the  treatment  of  mouth  ulcers 


Product 


Manufacturer 


Ingredients 


Presentation  Administration 


Notes 


Anbesol 
Bioral 


Bonjela 


International 
Chemical 

Berk 

Pharmaceuticals 


Lloyds 

Pharmaceuticals 


Cupal  mouth  Cupal  Ltd 
ulcer  tablets 

Cupal  mouth  Cupal  Ltd 
ulcer  gel 


Eludnl 


Eludril 


Medijel 


Mulcets 
Mulcets 
Orabase 

Oralcer 

Pyralvex 

Rinstead 


Rinstead 


Teejel 
Ulcanon 


Concept 
Pharmaceuticals 


Concept 
Pharmaceuticals 


Medijel  DDD  Ltd 


DDD  Ltd 


Minnesota 
Laboratories 

Minnesota 
Laboratories 

Squibb  Surgical 


Vitabiotics 


Lignocaine  HCI  0.9% 
Carbenoxolone  sodium  5mg 


Choline  salicylate  8.7%,  cetal- 
konium  chloride  0.01%,  men- 
thol   0.057%,    glycerol  4.6%, 
alcohol  39% 

Tyrothricm  500mcg,  cetylpy- 
ridinium  chloride  2.5mg,  ben- 
zocaine  5mg 

Lignocaine  hydrochloride 
0.5%,  cetylpyridinium  chloride 
0.025%,  ethyl  alchohol  (90%) 
30% 

Chlorhexidine  digluconate 
0.1%,  chlorbutol  0.1%  chloro- 
form 0.5% 

Chlorhexidine  digluconate 
0.05%,  amethocaine  hydrochlo- 
ride 0.15% 

Glycerol  5%,  lignocaine  HCI 
0.66%,     lauromacrogol  400 
0.16%,  aminacrine  HCI  0.05%, 
domiphen  bromide  0.05% 
Lignocaine  hydrochloride 
0.25%,  hydroxypolyethoxydode- 
cane  0.06%,  aminacrine  hydro- 
chloride 0.025%  domiphen  bro- 
mide 0.025% 

Ascorbic  acid  25mg,  cetylpy- 
ridinium chloride  1mg 

Lignocaine  HCI  0.75%,  cetyl- 
pyridinium chloride  0.1% 

Sodium  carboxymethylcellulose 
16.58%,  pectin  16.58%,  gelatin 
16.58% 

lodochlorohydroxyquin  (clio- 
quinol)  35mg,  ascorbic  acid 
6mg 


Norgine  (UK)  Ltd   Anthraquinone  glycosides  5%, 
salicylic  acid  1  % 


Menthol  0.37mg,  myrrh  1.25mg, 
sodium  ricinoleate  0.62mg, 
chloroxylenol  0.75mg,  tartaric 
acid  3.25mg,  phenolphthalein 
0.75mg 

Benzocaine  2%,  myrrh  0.1%, 
sodium  ricinoleate  0.1%,  chlo- 
roxylenol 0.1%,  clove  oil  0.1% 
glycerol  10%,  carboxymethyl- 
cellulose 2% 

Laboratories  Choline  salicylate  8.7% 


Plough  (UK)  Ltd 


Plough  (UK)  Ltd 


Napp 
Ltd 


Wigglesworth  Ltd 


Tannic  acid  5%,  sodium  ben- 
zoate  0.02%,  IMS  70%,  diethyl- 
phthalate  1% 


Liquid 
Pellets 

Gel 
Gel 

Tablets 
Gel 

Mouthwash 
Aerosol 


Gel 


Pastilles 


Lozenge 

Gel 

Paste 

Pellet 


Alcoholic 
solution 


Pastille 


Gel 


Gel 


Liquid 


Apply  with  a  brush  or 
plug  of  cotton  wool 

One  pellet  every  4  to  6 
hours  (dissolve  near 
lesion) 

Apply  thickly  to  the 
lesion  every  4  to  6  hours 

Rub  well  into  affected 
area  not  more  often  than 
every  three  hours 


Use  10ml  in  water  as  a 
mouthwash  3  or  4  times 
daily 

Up  to  once  hourly  in 
acute  condition 


Cover  area  with  a  thin 
film — do  not  rub  in 

After  first  day  using 
6-10  pellets  use  4  to  6 
pellets  per  day  at  one 
to  two  hourly  intervals 

Apply  three  or  four 
times  a  day 


Dry  the  area  before 
application.  Note 
precaution  under 
salicylate  analgesic 


Chloroform  content 


See  precaution  under 
clioquinol 


A  yellowing  of  teeth 
is  sometimes  noticed 
which  disappears 
after  a  short  time 


Massage  in  gently  three 
or  four  hourly 


Note  salicylate 
analgesic  precautions 
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How  to  build  a  reputation 
byword  of  mouth. 


Giving  customers  advice  on 
minor  health  problems  can  take  a 
lot  of  time. 

But,  if  you  recommend 
reliable  treatments  like  Bonjela, 
you'll  be  rewarded  with  a  reliable 
reputation. 

Bonjela  is  the  best  answer  for 
mouth  ulcers,  denture  discomfort- 
and  babies' teething.  Clinical  trials 
have  shown  that  in  75%  of  cases, 
it  stops  pain  inside  3  minutes  (1) 
and  is  effective  for  up  to  3  hours. 
That's  because  it  contains  Choline 
Salicylate,  a  soluble,  non-irritant 
analgesic. 

So  recommend  Bonjela. 

Our  prominent  display  unit 
works  as  a  recommendation  too- 
and  figures  show  that  it  can  expand 
your  sales  significantly. 

Bonjela.  A  kindness 
is  always  remembered. 


bonjela 

The 
3-minute 
smile 


bonjela 
bonjela 

bonjela 
bonjela 


CO 


Reference:  LVveg.,  MH  (1965).  journal  New  Jersey  Dental  Society  37,169.  Further  information  is  available  from  Lloyds  Pharmaceuticals  Ltd.,  Reckitt  &  Colman  Pharmaceutical  Division,  Hull. 
Preparations  containing  aspirin  should  not  be  given  to  babies  during  treatment  with  Bonjela.  Product  Licence  No.  0107/5002. 
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A  fresh  outlook  from 


Oral-B  tooth-gum  brushes  are  designed  to  gently  and 
effectively  remove  plaque,  the  major  cause  of  gum  disease 
and  tooth  cfecay.  The  six  brushes  in  the  Oral-B  range  can 
provide  y.our  customer  with  trffydeai  brt|p  to  help  maintain 
healthy  and  attractive  mouthj 


The  Oral-Erfboth-gum  bruslMBental  Floss  and  Bocasan 
form  an  integral  range  of  producr^^^A/hich  an  exciting  new 
promotion  is  planned  in  the  near  future. 


better  oral  hygiene  with 


Oral-B  Division, 

Knox  Laborato'ries  Limited,  Aylesbury,  Bucks. 


Oral  hygiene 


Aphthous 
ulcers 

Continued  from  p183 

treatment  have  been  tried.  Antiseptic 
agents  found  in  products  for  the  treat- 
ment of  mouth  ulcers  (see  table  on  page 
184)  include:  — 

□  Cetalkonium  chloride  and  domiphen 
bromide; 

□  Clioquinol — there  is  little  evidence 
for  the  effectiveness  of  this  product  in 
the  treatment  of  mouth  ulcers.  The  pos- 
sible occurrence  of  adverse  reactions 
with  this  compound  makes  its  recom- 
mendation difficult  to  justify  (22); 

□  Sodium  benzoate — antibacterial  and 
antifungal  agent; 

□  Aminacrine  hydrochloride — non  stain- 
ing acridine  derivative  with  slow  action, 
effectiveness  in  aphthous  ulcers  not  well 
documented; 

□  Cetylpyridium  chloride — a  cationic 
disinfectant; 

□  Tyrothricin — an  antibiotic  mixture 
produced  by  Bacillus  brevis  Dubos  and 
including  gramicidin  and  tyrocidine. 
Ascorbic  acid:  Deficiency  of  vitamin  C 
has  occasionally  been  linked  with  gen- 
eralised oral  ulceration  (23).  Although 
ascorbic  acid  is  known  to  be  essential  in 
wound  healing  further  research  is  neces- 
sary to  determine  whether  it  has  a 
positive  effect  in  ulcer  healing. 
Carbenoxolone:  this  compound  has 
marked  anti-inflammatory  action  and 
appears  to  act  locally.  It  is  more  com- 
monly used  in  the  treatment  of  peptic 
ulceration  and  its  use  for  treating 
aphthous  ulcers  is  not  well  documented. 
Carboxymethylcellulose  (Orabase):  A 
useful  protective  agent  which  gels  on 
contact  with  moisture  and  hence  helps 
prevent  discomfort.  Application  must  be 
from  and  onto  dry  surfaces.  It  can  be 
difficult  and  painful  to  apply  initially 
although  with  practice  application  can 
be  less  traumatic. 

Glycosides:  A  5  per  cent  solution  of 
anthraquinone  glycosides  is  available  in 
combination  with  1  per  cent  salicylic 
acid  for  inflammatory  conditions  of  the 
oral  mucosa  but  again  evidence  for  its 
effectiveness  is  limited. 
Myrrh  tincture:  Used  on  its  own  and  in 
combination  with  other  active  ingredi- 
ents for  its  astringent  effect.  It  is  claimed 
to  be  useful  in  the  early  stages  of  oral 
ulceration. 

Phenolphthalein:  Inclusion  irrational. 
Potassium  chlorate:  In  the  form  of 
lozenges,  potassium  chlorate  has  been 
recommended  for  mouth  ulcers  but  there 
is  little  evidence  for  its  effectiveness. 
Tannic  acid:  Astringent — when  used  in 
the  treatment  of  burns  and  in  barium  sul- 
phate  enemas,   tannic   acid   has  been 


shown  to  be  hepatotoxic  (24).  Although 
the  dose  used  for  mouth  ulcers  is  low, 
the  availability  of  better  alternatives  and 
its  doubtful  effectiveness  make  its  recom- 
mendation hard  to  justify. 

Conclusion 

The  pharmacist  dealing  with  a  case  of 
mouth  ulcers  must  first  confirm  that  the 
condition  is  indeed  correctly  diagnosed 
by  the  patient.  He  should  be  asked  if 
such  ulcers  have  occurred  before;  how 
long  the  condition  has  lasted;  which 
treatment  has  been  tried  and  if  any 
product  is  being  used  at  the  time.  A 
suitable  product  can  then  be  advised. 
It  is  useful  to  note  that  mouth  ulcera- 
tion is  usually  self  limiting.  A  topical 
analgesic  or  anaesthetic  after  a  mouth- 
wash would  ease  much  of  the  pain. 
Occasionally  mouth  ulceration  is  accom- 
panied by  headache  or  temperature  and 
a  systemic  analgesic  is  suitable. 

Where  unusual  symptoms  or  charac- 
teristics are  reported,  the  patient  must 
be  referred  to  the  general  practitioner 
because  mouth  ulcers  may  be  an  indi- 
cator of  more  serious  diseases.  Mouth 
ulceration  for  example  has  been  reported 
as  a  side  effect  of  treatment  with  folic 
acid  antagonists  in  leukemia  (25). 


The  advantages  of  automatic  tooth- 
brushes in  the  mouth  care  of  patients 
with  blood  dyscrasias  were  suggested 
by  a  dentist  and  a  nurse  from  St  Bar- 
tholomew's Hospital  recently.  Writing 
in  the  Nursing  Times  they  point  out 
that  sore  mouth  often  occurs  in  cases 
of  blood  dyscrasia.  Bleeding  gums,  ulcers 
and  oral  thrush  are  common. 

Treatment  of  the  disease,  especially 
with  methotrexate,  can  result  in  ulcera- 
tion and  the  floral  imbalance  from 
antibiotics  may  encourage  thrush, 
spreading  down  the  respiratory  tract. 
Toothbrushes  were  not  allowed  by  the 
hospital  because  of  the  damage  they 
were  thought  to  cause  in  such  patients. 
Oral  hygiene  was  effected  by  nursing 
staff  using  swabs  and  forceps.  However 
the  routine  was  found  to  be  unsuitable. 
Mouthwashes  were  tried  but  were  not 
successful  on  their  own  although 
Bocasan  was  found  to  clean  the  gums. 

Automatic  toothbrushes  were  given  a 
trial  with  each  patient  having  a  brush 
head  kept  in  sodium  hypochlorite 
solution  when  not  in  use.  The  small 
head  was  able  to  reach  all  parts  and  the 
pressure  on  the  gums  was  even.  Rather 
than  damage  the  gums,  it  appeared  to 
harden  them,  stopping  the  bleeding. 
The  authors  report  a  dramatic  improve- 
ment in  mouth  care  over  the  two  or 
three  years  of  trial  and  say  the  incidence 
and  severity  of  ulcers  was  lower.  Few 
patients   were   troubled   with  bleeding 
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gums  and  the  incidence  of  thrush  des- 
cending to  the  respiratory  tract  became 
almost  non-existent. 


The  authors  suggest  the  use  of  a 
toothbrush  with  oscillating  movement 
because  those  with  purely  rotational 
movement  have  been  reported  to  damage 
the  gums,  they  say.  Patients  used  normal 
toothpaste  with  the  brush.  When  the 
brushes  were  tried  in  patients  with  other 
mouth  problems  such  as  strokes  they 
were  found  to  be  ideal,  according  to  the 
authors.  An  indication  of  the  accepta- 
bility of  the  method  was  that  many 
patients  buy  their  own  automatic  tooth- 
brush upon  leaving  hospital. 


Automatic  toothbrushes  and  sore  mouth 


29  July  1978 


Chemist  &  Druggist  187 


Oral  hygiene 


J&J  to  launch 
floss  campaign 

Johnson  &  Johnson  are  to  launch  their 
first  ever  consumer  advertising  campaign 
for  dental  floss.  It  will  be  on  an  educa- 
tional platform  stressing  the  importance 
of  flossing.  The  campaign  breaks  in 
August  and  continues  to  the  end  of  the 
year,  using  Reader's  Digest,  Woman, 
Woman's  Own.  Woman's  Weekly  and 
Woman's  Realm. 

An  eight-page  colour  illustrated  leaflet 
has  been  produced  to  explain  the  use 
of  Johnson's  dental  floss  and  will  be 
offered  in  the  advertisements.  They  will 
also  be  available  to  chemists,  dentists 


and  oral  hygienists  for  distribution. 

Johnson  &  Johnson  claim  brand  leader- 
ship with  80  per  cent  UK  market  share. 
The  company  says  the  dental  floss 
market  has  been  growing  at  the  rate 
of  30  per  cent  a  year  for  the  past  three 
years  but  research  suggests  there  is  still 
need  for  vast  education  to  be  given  on 
the  importance  of  flossing.  Johnson  & 
Johnson,  Slough,  Berks  SL1  4EA. 

Chemists  and  gum 

Although  chemists  account  for  only 
3  or  4  per  cent  of  total  chewing  gum 
sales  (about  £40  million  per  year),  more 
than  12  per  cent  of  Dentyne  (£0.08) 
sales,  are  in  the  sector  and  still  growing, 
according  to  Halls  Hudnut.  In  indepen- 


dent chemists  two  years  ago  (the  last 
research  period),  Dentyne  held  a  market 
share  of  50  per  cent,  says  the  company, 
and  67  per  cent  stocked  the  brand. 
Advertising  is  based  on  the  "just  brushed 
freshness"  theme  and  the  oral  hygiene 
benefits  will  continue  to  be  promoted. 

Trident  (£0.08)  also  from  Halls 
Hudnut  is  the  largest  selling  brand  of 
sugarless  chewing  gum,  the  company 
claims.  It  was  the  first  sugarless  gum 
advertised  on  television  and  was  initially 
available  in  chemists  only.  The  mar- 
keting strategy  includes  promotion  to 
dentists  and  poster  campaigns  and  all 
mailouts  and  professional  Press  adver- 
tisements mention  that  the  gum  is  avail- 
able from  chemists,  says  Halls  Hudnut. 
Halls  Hudnut,  Woodside  Avenue, 
Eastleigh,  Hants. 

Disposable  sales  I 

The  High  Street  chemist  has  been  far 
the  best  at  selling  Brush  Away  prepasted 
disposable  toothbrushes,  says  the  manu- 
facturer. Although  an  impulse  purchase, 
the  product  has  shown  high  sales  through 
200  chemists  supplied  directly.  Brush 
Away  Marketing  Ltd  are  seeking  a  ji 
suitable  wholesaler  to  give  national 
distribution.  The  company  says  it  is 
convinced  it  will  be  creating  a  com- 
pletely new  attitude  towards  dental 
hygiene  in  the  foreseeable  future. 
Brush  Away  Marketing  Ltd,  23 
Ramillies  Place,  London  W1A  3BF. 

Never  too  early  I 
to  brush 

Regular  gentle  brushing  of  the  gums 
should  begin  three  weeks  after  a  baby's 
birth,  according  to  Knox  Laboratories. 
They  suggest  using  their  Oral  B  2-row, 
a  soft  mini  brush  designed  to  give  gentle 
friction  to  stimulate  the  delicate  gum 
tissue  of  a  new  baby.  Knox  say  a  regular 
oral  hygiene  routine  should  be  continued 
once  solid  foods — especially  sweet  things 
— become  part  of  the  diet  with  each 
tooth  being  lightly  yet  thoroughly 
brushed  on  all  surfaces. 

According  to  the  company,  it  is  never 
too  early  to  start  a  child  brushing  teeth, 
but  under  seven  years  old  the  onus  of 
seeing  that  a  child  continues  the  pro- 
gramme must  ultimately  fall  on  the 
mother  who  must  purchase  a  good 
quality  brush  and  renew  it  regularly. 

Oral  B  brushes  recommended  for 
children  are  the  20  and  30.  The  20  is  to 
be  used  by  the  child  for  appreciating  the 
feel  of  a  toothbrush  in  the  mouth — 
even  though  not  all  teeth  are  present. 
The  30  is  for  the  mother  to  use  on  the 
child  to  demonstrate  the  correct  brush- 
ing action — with  the  child's  hand  also 
on  the  brush.  Knox  Laboratories  Ltd, 
The  Firs.  Whitchurch,  Aylesbury,  Bucks. 
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AMOVING 

DENCLEN 

J  QUID  DENTURE  CLEANER 

the  denture  cleaner 
that's  never  left  on  the  shelf 

Sales  of  Denclen  have  really  taken  off. 
Last  year's  massive  increase  shows  no  sign  of  slowing  down. 

And  summer  always  sees  an  added  boost  for  Denclen  sales. 
Because  Holidaymakers  dread  running  out  of  Denclen  in  Dubrovnik. 
So  summer's  the  time  for  them  (and  you)  to  stock  up. 

Don't  let  warm-weather  sales  take  you  by  surprise.  Denclen's  tht 
most  heavily  advertised  denture  cleanser  in  the  national  press. 
Can  your  stocks  cope  with  a  sudden  rush? 


DENCLEN 

International  Laboratories  Ltd. 
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the  chemists'  friend 


Ideas  in  brush  design 

These  toothbrushes,  collected  by 
Stafford-Miller  Ltd,  reflect  the  problems 
of  teeth  cleaning  and  ideas  to  overcome 
them.  The  top  five  are  from  the  past,  the 
sixth  (left)  is  modern.  Top  (left  to  right): 
Long-head — wavy  trim  intended  for 
smokers  with  staining;  double-head — 
to  clean  the  inside  as  well  as  the  outside 
surfaces  at  the  same  time;  spiral-head — 
a  gimmick  to  produce  a  sweeping 
movement  from  the  gums  towards  the 
teeth  by  turning  the  handle;  rotating-head- 
with  a  rolling  motion  for  penetration  into 
the  spaces  between  the  teeth; 
wavy-cut — the  concave  section  of  the 
brush  fits  the  outside  front  arch  and  the 
convex  part  fits  the  inside  of  the  front 
teeth  to  brush  a  lot  of  teeth  at  once;  left 
is  the  Sensodyne  Searcher 


Denclen  denture 
fixative  powder 
(£0.48)  has  a  new 
formula  claimed  to 
give  extra  staying 
power.  International 
Laboratories  Ltd, 
Lincoln  Way,  Wind- 
mill Road,  Sunbury- 
on-Thames, 
Middlesex 
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Genuinely  Effective  Product 


TRY 

ORALCER 

IN  CASES  OF 
SEVERE  &  RECURRENT 
ORAL  ULCERATION 

WHERE  OTHER 
TREATMENTS 
HAVE  FAILED 


ORALCER  PROMOTES  RAPID  HEALING 
OF  MOUTH  ULCERATION.  IT  HAS 
DISTINCT  THERAPEUTIC  ADVANTAGES 
OVER  MOST  OTHER  TREATMENTS  DUE 
TO  ITS  UNIQUE  SCIENTIFIC  FORMULA. 


ORALCER  DOES  NOT 
CONTAIN  ANAESTHETICS 
AND  ANALGESICS 
AND  HENCE  DOES  NOT  MASK 
THE  SERIOUSNESS  OF 
THE  ULCERATION. 


Retail  Price:  35p 

Trade  Price  £2  60  a  do;  +  VAT 

Carriage  paid 


CONTROLLED 
RELEASE 


PELLETS 


0 


MOUTH  ULCERS 


Available  from: 

YOUR  LOCAL  WHOLESALER 


or  from: 
Vestric  Ltd. 


VITABIOTICS  LTD.  1  BERESFORD  AVENUE  WEMBLEY 
Telephone:  01-903  5541 


Distributors  forRepublic  of  Eire:  AWpber  Services  Ltd,  Dublinl  1 
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UiMiChEM  Means 


Independent  Retail  Pharmacists  need 
Protection  today  more  than  ever. 

We  are  a  totally  Independent  Wholesale 
organisation  committed  to  giving  that 
Protection. 

Together,  we  have  achieved  a  great  deal. 
Together,  we  can  achieve  so  much  more. 


UiMiChEM  -  tUe  Means  Test 

YOU  CAN'T  IqNORE  iF 

You  WueYour  Future 


1 


r 
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Amendments  to  the 
Medicines  Act  Part  III 


New  Regulations  affecting  sale  and 
supply  of  medicines  under  Part  III  of  the 
Medicines  Act  were  published  last  week. 
The  Regulations  modify  the  effect  of 
three  of  the  original  statutory  instru- 
ments laid  before  Parliament  in  January. 
Provided  there  are  no  objections  in 
Parliament,  the  original  Sis,  as  now 
modified,  will  come  into  full  operation 
on  August  11. 

They  extend  the  circumstances  under 
which  pharmacists  may  supply  Prescrip- 
tion Only  Medicines  in  an  emergency, 
and  exempt  further  products  from  POM 
requirements  by  changes  in  their  stated 
maximum  doses  and/or  maximum 
strengths.  An  outline  of  the  new  Sis 
appears  below. 

Emergency  supply 

The  Medicines  (Prescription  Only) 
Amendment  (No  2)  Order  1978  (SI  1978 
No  987,  HM  Stationery  Office,  £0.50) 
amends  the  Medicines  (Prescription  Only) 
Order  1977.  It  extends  the  circumstances 
under  which  "a  person  lawfully  conduct- 
ing a  retail  pharmacy  business"  can 
supply  a  Prescription  Only  Medicine  in 
an  emergency.  Up  to  five  days'  emergency 
supply  may  be  given,  providing  certain 
other  conditions  are  met  (Cc£Z),  January 
14,  p57)  and  the  following  may  also 
be  supplied: 

1..  The  smallest  pack  the  pharmacist  has 
available  for  sale  or  supply  if  the  pro- 
duct is  an  ointment,  cream  or  prepara- 
tion for  the  relief  of  asthma  in  an  aero- 
sol dispenser  (ie  contents  dispersed  by  a 
propellent  gas  or  liquid),  providing  the 
product  has  been  made  up  for  sale  in 
a  container  elsewhere. 

2.  A  full  cycle  of  an  oral  contraceptive. 

3.  The  smallest  quantity  of  an  oral 
liquid  antibiotic  that  will  provide  a  full 
course  of  treatment  where  pharmaceu- 
tical considerations  require  the  full 
course. 

In  such  emergency  supply,  the  con- 
tainer or  package  of  the  POM  must  be 
labelled  with: 

1.  The  date  it  was  sold  or  supplied. 

2.  The  name,  quantity  and — except 
where  it  is  apparent  from  the  name — 
the  pharmaceutical  form  and  strength. 

3.  The  name  of  the  person  requiring  the 
POM. 

4.  The  name  and  address  of  the  supply- 
ing pharmacy. 

5.  The  words  "emergency  supply." 
Other  amendments  govern  the  dis- 
pensing of  repeat  prescriptions  and 
allowance  has  been  made  for  the  possible 
introduction  of  triple  prescription  forms. 
Instead  of  specifying  that  prescriptions 
for  POMs  must  be  written  only  in  in- 
delible ink,  under  the  new  Order  the 
prescription  must  be  written  in  indelible 
ink  unless  it  is  a  carbon  copy  health 
prescription  signed  in  indelible  ink  by 
the  practitioner  giving  it. 


Prescriptions  for  POMs  must  carry 
the  "appropriate"  date,  which  means  the 
date  on  which  it  was  signed  by  the  prac- 
titioner or,  in  the  case  of  carbon  copy 
health  prescriptions,  the  date  indicated 
by  the  practitioner  as  the  date  before 
which  it  must  not  be  dispensed. 

If  the  prescription  is  not  a  repeat, 
it  must  not  be  dispensed  later  than  six 
months  after  the  appropriate  date.  Re- 
peat prescriptions  must  not  be  dispensed 
for  the  first  time  later  than  six  months 
after  the  appropriate  date  or  other  than 
in  accordance  with  the  directions. 

The  Order  also  increases  the  MDs  for 
morphine  and  its  salts  and  medicinal 
opium,  in  Part  II  of  the  principal  Order, 
to  3mg.  The  MS  for  morphine  and  its 
salts  in  solid  form  is  increased  to 
300mcg. 

Pharmacists  are  also  exempted  from 
POM  requirements  for  certain  veterinary 
drugs  for  parenteral  administration 
listed  in  the  Medicines  (Exemptions  from 
Restrictions  on  the  Retail  Sale  or  Supply 
of  Veterinary  Drugs)  Order  1977,  pro- 
viding certain  conditions'  of  that  Order 
are  met. 

Cobalt  edetate  and  hydrocortisone  in- 
jections have  been  added  as  substances 
for  which  emergency  administration 
shall  be  permitted. 

The  Order  grants  temporary  exemp- 
tions until  February  11,  1979,  from  res- 
trictions imposed  by  Section   58(2)  of 


the  Medicines  Act  1968  relating  to  ad- 
ministration of  certain  injections  to 
humans  by  chiropodists,  osteopaths  etc, 
and  to  the  sale,  supply  and  administra- 
tion of  injectable  veterinary  drugs.  The 
exemptions  apply  where  the  person  sell- 
ing, supplying  or  administering  the  medi- 
cine could  have  done  so  lawfully  with- 
out a  prescription  before  August  11. 

Additions 

The  following  medicinal  products  are 
added  to  Part  I  of  Schedule  I  to  the 
principal  order  (MS  means  maximum 
strength,  MD  means  maximum  dose  and 
MDD  maximum  daily  dose): 

Apramycin  sulphate,  buprenorphine,  buprenorphine 
hydrochloride,  clioquinol  (except  where  MS  35mg. 
for  1.  human  use  for  treatment  of  mouth  ulcers,  at 
350mg  MDD,  and  external  use.  2.  Veterinary  use), 
colestipol  hydrochloride,  demeclocycline  calcium 
diflunisal,  doxapram  hydrochloride,  feprazone,  flur- 
biprofen, 1  OC  -hydroxy-cholecalciferol,  indapamide 
hemihydrate,  ipratropium  bromide,  lomustine,  metho- 
trexate sodium,  nomifensine  hydrogen  maieate. 
oxpentifvlline,  pecilocin  pivmecillinam  hydrochloride, 
proligestone.  pyrimethamine  (except  for  human  use 
or  veterinary  use  in  feed  as  coccidiostat  for  broiler 
chickens  at  levels  not  exceeding  5  parts  per  million), 
sera  and  antisera:  veterinary — feline  infectious  en- 
teritis (panleucopaenia)  antiserum  tretinoin  (except 
for  external  use  up  tp  MS  0.05  per  cent),  uredofos, 
vaccines  for  feline  calici  virus  infections,  vaccines 
for  feline  viral  rhinotracheitis,  vidarabine. 
Niferazone  has  been  deleted  from  the  list. 

Exemptions 

The  following  are  exempt  from  POM 
restrictions  when  sold  or  supplied  in  the 
circumstances  shown: 

Acetylcholine  chloride  (external  MS,  0.2  per  cent); 
adrenaline  (inhalers  and  external);  adrenaline  acid 
tartrate  (inhalers  and  external);  adrenaline  hydro- 
chloride (inhalers  and  external);  atropine  (1.  inter- 
nal except  when  combined  with  hyoscine  or  hyoscya- 
mine  or  their  salts:  (a)  inhalers,  (b)  preparations 
other  than  inhalers — 300mcg  MD,  lmg  MDD.  2. 
Internal  when  combined  with  hyoscine  or  hyoscya- 
mine   or    their   salts:    (a)    inhalers,   (b)  preparations 

Continued  on  pi  93 
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HARD  CHEESE 

FOR  MICE 


Sorexa  CR1  kills  all  mice,  even  super  mice. 
It's  approved  by  the  Ministry  of  Agriculture 
Fisheries  and  Food  Pesticides  Scheme.  And 
widely  used  by  Local  Authorities  and  Pest 
Control  Companies. 

That's  the  message  we'll  be  advertising  in  the 
News  of  the  World  and  the  Sun  from  September  to 
April -the  season  when  mice  are  at  their  most  active. 

And  Sorexa  CR1  carries  at  least  50%  mark  up  for 
you.  Contact  your  usual  wholesaler  for  details  of 
his  latest  price  list.  Main  distributors 
Pharmagen  Ltd.,  Chapel  Street,  Runcorn 


sorex 


Sorex  (London)  Ltd.,  Fulton  House,  Empire  Way,  Wembley,  Middlesex  HA9  OLX. 


Announcement  by 

International  Laboratories  Ltd. 

The  P.O.M.  List  Transitional  Exemption 
Period  ends  on  AUGUST  10  th.  1978. 

■sfc  All  our  packs  already  conform  to  the  regulations. 

¥fc  All  our  products,  including  DO-DO  and  Migraleve, 
may  still  be  sold  over  the  counter  as  before. 

•sfc  Our  products  are=  MIGRALEVE,  MU  CRON  Tablets, 
MU-CRON  Liquid,  DODO,  CRAMPEX,  RESPATON. 
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Amendments 
to  Part  III 

Continued  from  p191 

other  than  inhalers —  lmg  of  the  total  alkaloids 
calculated  as  the  base  MDD.  3.  External  (except 
local  ophthalmic  use);  atropine  methobromide 
(1.  internal  except  when  combined  with  hyoscine  or 
hyoscyamine  or  their  salts:  (a)  inhalers_  (b)  prepara- 
tions other  than  inhalers — 400mcg  MD,  1.3  mg 
MDD.  2.  Internal  when  combined  with  hyoscine  or 
hyoscyamine  or  their  salts:  (a)  inhalers,  (b)  prepara- 
tions other  than  inhalers — lmg  of  the  total  alkaloids 
calculated  as  base  MDD.  3.  External  except  local 
ophthalmic  use);  atropine  methonitrate  (as  atropine 
methobromide  above);  atropine  oxide  hydrochloride 
(1.  Internal  except  when  combined  with  hyoscine  or 
hyoscyamine  or  their  salts:  (a)  inhalers,  (b)  prepara- 
tions other  than  inhalers — 360mcg  MD,  1.2mg  MDD. 

2.  Internal  where  combined  with  hyoscine  or  hyos- 
cyamine or  their  salts:  (a)  inhalers  (b)  preparations 
other  than  inhalers,  lmg  of  the  total  alkaloids 
calculated  as  the  base  MDD.  3.  External  (except 
local  ophthalmic  use);  atropine  sulphate  (as  atropine 
oxide  hydrochloride  above). 

Bacitracin  methylene  disalicylate;  bacitracin  zinc 
(veterinary  use — incorporation  in  feed  as  growth 
promoter  MS  6,300,OOOiu/kg);  bambermycin  (veteri- 
nary use — incorporation  in  feed  as  growth  promoter 
MS  30g/kg). 

Deanol  bitartrate  (26mg  MDD);  dicyclomine 
hydrochloride  (lOmg  MD,  60mg  MDD). 

Hexachlorophane  I.  Human  use — external  (a) 
soaps  MS  2.0  per  cent,  (b)  preparations  in  aerosol 
dispensers  MS  0.1  per  cent  (c)  preparations  other  than 
soaps  or  those  in  aerosol  dispensers  MS  0.75  per 
cent.  2.  Veterinary  use —  (a)  internal  as  a  liver  fluke 
remedy,  (b)  external  use —  (i)  soaps  or  shampoos  MS 
2.0  per  cent  (ii)  preparations  in  aerosol  dispensers 
MS  0.1  per  cent  (iii)  preparations  other  than  soaps, 
shampoos  or  those  in  aerosol  dispensers  MS  0.75 
per  cent);  homatropine  (external  except  local  ophthal- 
mic use  0.15mg  MD.  0.45mg  MDD);  hyoscine  (I. 
Internal  except  when  combined  atropine  or  hyoscya- 
mine or  their  salts,  MS  0.15  per  cent.  2.  Internal 
when  combined  with  atropine  or  hyoscyamine  or 
their  salts:  (a)  inhalers,  (b)  preparations  other  than 
inhalers — lmg  of  the  total  alkaloids  calculated  as 
the  base  MDD.  3.  External  except  local  ophthalmic 
usel;  hyoscine  butylbromide  (1.  Internal  except  when 
combined  with  atropine  or  hyoscyamine  or  their 
salts:  (a)  inhalers,  (b)  preparations  other  than  in- 
halers 3mg  MD,  9mg  MDD.  2.  Internal  when  com- 
bined with  atropine  or  hyoscyamine  or  their  salts: 

(a)  inhalers,  (b)  preparations  other  than  inhalers — 
lmg  of  the  total  alkaloids  calculated  as  the  base 
MDD.  3.  External  when  combined  with  atropine 
or  hyoscyamine  or  their  salts);  hyoscine  hydrobro- 
mide  (1.  Internal  except  when  combined  with  atro- 
pine or  hyoscyamine  or  their  salts:  (a)  inhalers  (b) 
preparation  other  than  inhalers — 300mcg  MD,  900 
meg  MDD  2.  Internal  when  combined  with  atro- 
pine or  hyoscyamine  or  their  salts;  (a)  inhalers,  (b) 
preparations  other  than  inhalers — lmg  of  the  total 
alkaloids  calculated  as  the  base  MDD.  3.  External 
except  local  ophthalmic  use);  hyoscine  methobromide 
(1.  Internal  except  when  combined  with  atropine  or 
hyoscyamine  or  their  salts:  (a)  inhalers,  (b)  prepar- 
ations other  than  inhalers — 2.5mg  MD,  7.5mg  MDD. 
2  Internal  when  combined  with  atropine  or  hyoscya- 
mine or  their  salts:  (a)  inhalers,  (b)  preparations 
other  than  inhalers — lmg  of  the  total  alkaloids  cal- 
culated as  the  base  MDD.  3.  External  when  com- 
bined with  atropine  or  hyoscyamine  or  their  salts); 
hyoscine  methonitrate  (as  hyoscine  methobromide 
above);  hyoscyamine  (1.  Internal  except  when  com- 
bined with  atropine  or  hyoscine  or  their  salts:  (a) 
inhalers,  (b)  preparations  other  than  inhalers — 300 
meg  MD.  1  mg  MDD.  2  Internal  when  combined 
with  atropine  or  hyoscine  or  their  salts:  (a)  inhalers, 

(b)  preparations  other  than  inhalers  lmg  of 
the   total    alkaloids   calculated   as   the   base  MDD. 

3.  External  when  combined  with  atropine  or  hyos- 
cine or  their  salts.  4.  When  present  as  an  alkaloid 
of  stramonium  in  preparations  for  the  relief  of 
asthma  in  the  form  of  cigarettes,  smoking  mixtures 
or  fumigants);  hyoscyamine  hydrobromide  (1.  Inter- 
nal except  when  combined  with  atropine  or  hyoscine 
or  their  salts:  (a)  inhalers,  (b)  preparations  other 
than  inhalers — equivalent  of  300mcg  of  base  MD, 
equivalent  of  lmg  of  base  MDD.  2.  Internal  when 
combined  with  atropine  or  hyoscine  or  their  salts: 
(a)  inhalers,  (b)  preparations  other  than  inhalers — 
lmg  of  the  total  alkaloids  calculated  as  the  base 
MDD.  3.  External  when  combined  with  atropine  or 
hyoscine  or  their  salts);  hyoscyamine  sulphate  (as 
hyoscyamine    hydrobromide  above). 

Isopropamide  iodide  (equivalent  of  2.5mg  of 
isopropamide  ion  MD.  equivalent  of  5.0mg  of 
isopropamide  ion  MDD). 

Lithium  carbonate  (equivalent  of  5mg  of  base 
MD,  equivalent  of  15mg  of  base  MDD). 

Monensin  sodium  (veterinary  use:  incorporation 
in  feed —  1  as  a  coccidiostat  for  chickens  for  fatten- 
ing at  levels  not  exceeding  125  parts  per  million,  2. 
as  a  growth  promoter  for  cattle  for  fattening  at 
levels  not  exceeding  40  parts  per  million). 


Papaverine  (1.  Inhalers  2.  Preparations  other  than 
inhalers  50mg  MD  150mg  MDD);  papaverine  hydro- 
chloride (1.  Inhalers.  2.  Preparations  other  than 
inhalers — equivalent  of  50  mg  of  base  MD,  equiva- 
lent of  150mg  of  base  MDD;  papaverine  nitrate  (as 
papaverine  hydrochloride  above);  pituitary  gland, 
whole  dried,  (inhalers);  pituitary  powdered,  posterior 
lobe,  (inhalers). 

Sodium  fluoride  (1.  Dentifrices  MS  0.33  per  cent. 
2.  Other  preparations  for  use  in  prevention  of  dental 
caries:  (a)  tablets  or  drops — 2.2mg  MDD.  (b)  mouth 
rinses  other  than  those  for  daily  use — MS  0.2  per 
cent  (c)  mouth  rinses  for  daily  use — MS  0.05  per 
cent);  sulphaquinoxaline  (veterinary  use — incorpora- 
tion in  feed  as  a  coccidiostat  at  levels  not  exceed- 
ing 125  part  per  million  for  poultry,  250  parts  per 
million  for  rabbits,  MS  225g/kg). 

L-Tryptophan  (1.  Ingredient  in  dietary  or  nutri- 
tional products  as  essential  amino-acid.  2.  external). 

The  following  is  the  revised  Part  III  of 
Schedule  1  to  the  principal  Order  ie  Pres- 
cription Only  Medicines  with  product 
licences: 

Chendol;  Debrisan;  Eustidil  tablets  for  dogs  and 
cats;  Flagyl  Compak,  suppositories  500mg,  Ig,  tab- 
lets 200mg.  400mg.  Fortracin  100,  Infacol,  Movelat 
cream  and  gel;  Mucaine;  Quixalud  feed  additive; 
Syndol  tablets;  Walpole's  buffer  solution;  Whitsyn 
10. 

An  addition  under  Part  T  of  Schedule  4 
exempts  pharmacists  from  POM  require- 
ments for  the  sale  or  supply,  on  presenta- 
tion of  an  order  signed  by  a  registered 
ophthalmic  optician,  of  eye  drops  or  eye 
ointments  containing  mafenide  propion- 
ate, or  not  more  than  30.0  per  cent  of 
sulphacetamide  sodium,  or  sulphafura- 
zole  diethanolamine  equivalent  to  not 
more  than  4.0  per  cent  sulphafurazole 
and  POMs  containing  any  of  the  follow- 
ing substances  but  no  other  substance 
listed  in  columns  1  of  Part  I  or  Part  II 
of  Schedule  1  to  this  order — 

Atropine  sulphate,  bethanecol  chloride,  carbachol. 
cyclopentolate  hydrochloride,  homatropine  hydro- 
bromide, hyoscine  hydrobromide,  naphazoline  hydro- 
chloride and  nitrate,  neostigmine  methylsulphate, 
physostigmine  salicylate  and  sulphate,  pilocarpine 
hydrochloride  and   nitrate,   and  tropicamide. 

Other  instruments 

The  Medicines  (Pharmacy  and  General 
Sale — Exemption)  Amendment  Order 
1978  (SI  1978  No  988,  HM  Stationery 
Office,  £0.30)  amends  the  Medicines 
(Pharmacy  and  General  Sale — Exemp- 
tion) Order  1977.  It  modifies  the  range 
of  medicinal  products  which  may  be  sold 
or  supplied  in  certain  circumstances  by 
registered  ophthalmic  opticians  free  from 
the  restrictions  imposed  by  section  52  of 
the  Medicines  Act  (pharmacy  only  sale). 

It  also  exempts  suppliers  of  certain 
medicines  in  certain  circumstances  by 
schools,  health  authorities  and  those 
operating  occupational  health  schemes, 
eg  sodium  fluoride  products  for  use  in 
schools  in  dental  caries  prevention. 
The  Medicines  {Sale  or  Supply)  (Mis- 
cellaneous Provisions)  Amendment  Regu- 
lations 1978  amend  the  Medicines  (Sale 
or  Supply)  (Miscellaneous  Provisions) 
Regulations  1977.  They  allow  pharma- 
cists to  keep  an  abridged  record  after 
sale  or  supply  of  POMs  on  repeat  pres- 
criptions. For  supplies  other  than  the 
first,  the  date  of  issue  and  a  reference 
to  the  register  entry  for  the  first  supply 
are  the  only  records  needed. 

The  Regulations  also  modify  the 
range  of  POMs  that  may  be  sold  whole- 
sale to  registered  ophthalmic  opticians 
and  permit  sales  by  wholesale  of  certain 
POMs  to  people  allowed  to  administer 
them  under  the  temporary  exemption 
granted  by  Article  11B  of  the  Medicines 
(Prescriptions  Only)  Order  1977,  as 
amended. 


LETTERS 


Remuneration  facts 

Last  week  you  published  a  letter  from 
M.  Hurt  under  the  heading  "Unpraise- 
worthy."  I  am  sure  that  his  objectives 
are  to  improve  the  pharmacist's  income 
and  conditions — so  are  mine  and  those 
of  the  other  members  of  the  PSNC — but 
does  it  further  our  cause  to  write  letters 
containing  wrong  information  when 
that  information  could  so  easily  be 
checked? 

He  says  that  the  reduction  in  discount 
was  not  even  retrospective!  Not  true: 
the  discount  reduction  was  worth  £4m 
per  annum  to  us  and  there  was  a  £4. 5m 
retrospective  payment  made  into  the  bal- 
ance sheet. 

He  says,  in  fact  the  money  in  the  bal- 
ance sheet  has  been  reduced.  Not  true: 
indeed  earlier  in  his  letter  he  quotes  the 
latest  figures  from  £129. 4m  in  1977  to 
£146. 6m  in  1978.  Then  he  goes  on  to  say 
that  on-cost  percentages  have  been  static 
for  years.  Again  not  true:  average  on 
cost  has  increased  from  10.5  per  cent 
last  year  to  11.32  per  cent  this  year. 

The  fact  is  that  over  the  past  year 
the  average  contractor  has  received  4p 
more  per  script  and  since  he  does  about 
34,000  per  annum  that  is  an  average 
increase  in  income  of  £25  a  week.  Now 
of  course  I  know  that  expenses  have  to 
come  out  of  that  increase,  that  expenses 
are  constantly  rising,  and  of  course  the 
members  of  PSNC  are  not  satisfied  with 
the  results — indeed  our  basic  problem 
remains  that  rising  drug  costs  mean  ever- 
escalating  stock  values  and  thus  the 
constant  need  to  introduce  more  money 
into  our  businesses.  Until  the  government 
concede  that  we  must  have  an  increase 
in  our  profit  on  return,  pharmacy  is 
likely  to  remain  underfunded. 

Sir,  pharmacy  has  its  problems  and  it 
needs  all  of  us  to  work  together  to  cause 
the  DHSS  to  provide  the  terms  and  con- 
ditions we  want — that  seems  hardly  likely 
to  happen  if  we  reserve  our  energies  for 
attacking  each  other. 
D.  L.  Coleman 
Stalham,  Norfolk 

Platitudes 

In  these  drab  days  it  is  heartening  to 
read  that  that  fearless  champion  of 
pharmacists  everywhere — David  Ennals 
— has  been  invited  to  make  the  opening 
address  to  the  British  Pharmaceutical 
Conference.  It  is  to  be  hoped  that  you 
will  not  waste  too  much  valuable  space 
publishing  his  cynical  platitudes  and 
that  the  pharmacists  present  will  treat 
him  as  he  treats  our  profession — with 
contempt. 
Catherine  Holmes 
Crail,  Fife 

Unless  of  course,  Mr  Ennal's  "plati- 
tudes" are  like  those  uttered  by  Mrs 
Castle  at  Norwich!  Editor. 


29  July  1978 


Price  cut  promotion 
still  prominent 


R  &  C  dispute  claims 
for  Pyrogastrone 


Reckitt  and  Colman  Pharmaceuticals  on 
Tuesday  failed  in  a  High  Court  move  to 
stop  a  Sterling  Winthrop  advertising 
campaign.  R&C  claimed  that  Sterling 
Winthrop  were  using  a  false  and  damag- 
ing drug  test  report  in  their  advertising 
for  their  new  product,  Pyrogastrone, 
against  R&C's  Gaviscon  (see  Prescription 
Specialities  pi 75). 

After  hearing  that  Winthrop  were 
prepared  to  stop  circulating  the  report 
within  the  medical  and  pharmaceutical 
professions  until  the  dispute  comes  be- 
fore the  court  on  August  16,  Mr  Justice 
Brown-Wilkinson  refused  to  grant  a  tem- 
porary injunction. 

Reckitt  and  Colman  had  sought  an 
order  forbidding  Winthrop  to  distribute 
the  report  or  refer  to  it  in  their  advertis- 
ing. But  Mr  Anthony  Watson,  for  Win- 
throp, said  the  advertising  was  already  in 
six  trade  papers  and  it  would  be  impos- 
sible to  prevent  it  appearing. 

The  judge  said  that  Gaviscon  was  now 
a  brand  leader  with  expected  sales  this 
year  of  more  than  £2m  and  an  adver- 


Perth  museum  may 
house  'chemist' 

Perth  chemists  Peter  Strang,  formerly  one 
of  the  oldest  pharmacies  in  Scotland 
until  it  closed  in  March  1977,  may  now 
"reopen"  in  Perth  Museum. 

Mr  Graham  Mitchell,  the  pharmacy's 
last  owner,  has  donated  a  collection  of 
old  pharmaceutical  equipment  includ- 
ing the  former  shop  sign,  the  100-year- 
old  counter,  old  bottles,  prescription 
books,  scales  and  other  items,  to  the 
museum.  It  is  hoped  to  reconstruct  the 
items  in  the  form  of  a  pharmacy  at  the 
turn  of  the  century,  thus  preserving  a 
famous  old  name. 

Soap  prices 

The  Price  Commission  is  to  investigate 
the  proposed  price  increases  of  Proctor 
and  Gamble  Ltd.  The  company,  which 
made  its  last  price  increase  in  July  1977, 
wants  to  increase  the  price  of  its  retail 
soaps  and  detergents  by  an  average  of 
5.5  per  cent.  The  investigation  should  be 
completed  by  October  18. 

Underwood's  plans 

Underwoods  are  to  launch  their  first 
major  advertising  campaign  in  the  six 
weeks  before  Christmas.  The  London 
chemist  chain,  which  currently  has  19 
branches,  will  be  using  the  capital's 
evening  newspapers  plus  local  radio 
spots.  The  declared  "national  equiva- 
lent" expenditure  is  £300,000  and  the 
main  copy  line  is  "Underwood  .  .  .  feel- 
ing good  .  .  .  the  brighter  shop  to  shop 
in." 

Group  turnover  projected  for  1978  is 
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Using  budget  of  £160,000.  Its  active  in- 
gredient was  alginic  acid. 

Winthrop's  new  drug  included  an 
extra  ingredient,  carbenoxolone.  They 
had  supported  their  advertising  campaign 
with  references  to  a  test  by  two  doctors, 
published  in  America,  comparing  it  with 
a  "Gaviscon-like"  substance.  The  test 
report  said  the  carbenoxolone  tablets  had 
a  far  better  success  rate,  but,  said  the 
judge,  they  were  compared  with  tablets 
that  had  a  far  lower  level  of  alginic  acid 
than  Gaviscon.  Reckitt  and  Colman 
claimed  that  the  report  was  false  and 
damaging  and  was  a  trade  libel. 

"I  would  like  to  make  it  clear  that 
nothing  I  have  said  today  endorses  the 
view  that  Winthrop's  drug  is  any  better 
than  anything  else  on  the  market,"  said 
the  judge.  "Although  the  product  is  cer- 
tainly ethical.  I  am  not  satisfied  that  the 
advertising  is.  I  am  bound  to  say  that, 
to  the  layman,  the  advertisement  they 
have  put  out  strongly  suggests  that  there 
has  been  a  controlled  experiment  com- 
parison between  the  drugs." 


£13.5m,  with  £50m  the  target  over  the 
next  five  years  and  growth  at  the  rate 
of  20,000sqft  a  year.  Sites  for  expansion 
are  being  investigated  in  major  provin- 
cial cities. 

Health  centre 
developments 

North  Western  RHA  is  seeking  approval 
for  a  health  centre  at  St  Mary's  Gate, 
Euxton,  near  Chorley,  Lanes. 
Durham  AHA  is  to  build  a  new  health 
centre  at  Stanley  at  a  cost  of  £340,000. 
Completion  will  take  about  15  months. 
Sunderland  AHA  plans  a  health  centre 
at  Silksworth  and  the  West  Midland 
RHA  has  plans  for  one  at  High  St, 
Hadley. 

North  East  Thames  RHA  has  been 
granted  approval  to  build  a  health  centre 
at  Five  Elms  Road  and  Halbut  Road, 
Dagenham. 

North  East  Thames  RHA  will  probably 
be  seeking  tenders  in  December  for  the 
building  of  the  Lanthorne  health  centre, 
to  start  next  April.  Estimated  cost 
around  £369,000. 

Northumberland  AHA  has  given  preli- 
minary consent  for  a  health  centre  at 
Haltwhistle  and  discussions  are  to  be 
held  with  local  doctors.  If  finally  agreed 
work  could  start  in  1979. 
A  start  in  autumn  1979  is  probable  on  the 
building  of  a  £150,000  health  centre  for 
the  Salop  AHA  at  rear  of  34  and  36 
High  Street  and  on  site  of  38  and  part 
of  40  High  Street,  Hadley.  The  same 
authority  is  seeking  permission  for  a 
health  centre  at  Telford  Centre,  Telford. 


Between  April  and  May  the  open-to-all 
promotions  recorded  by  M.  S.  Surveys  & 
Promotional  Services  advanced  by  just 
one — from  1,086  to  1,087.  The  May  score 
for  the  chemist  group  of  products  went 


like  this: 

Baby  foods  6 

Toiletries  163 

Cosmetics  23 

Hair  preparations  and  shampoos  35 

All  medicinal  products  3 
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By  a  statistical  coincidence  the  total 
was  exactly  the  same  as  for  April  al- 
though there  were  variations  for  the 
individual  categories.  Those  pharmacists 
who  felt  they  had  been  busy  enough  with 
promotions  seemingly  had  little  to  com- 
plain about  during  May.  The  Boots  pro- 
motions dropped  from  April's  73  to  57. 
of  which  27  were  "own  labels."  Wool- 
worths  had  six  special  promotions  run- 
ning, all  of  them  on  target  for  chemists, 
Sainsburys  had  five  on  the  same  target, 
while  Mac  Market  had  20  only  two  of 
which  could  be  said  to  compete  with 
chemist  outlets. 

During  May  the  tide  was  still  in  full 
flood  with  price  cut  techniques: 


Reduced  price  offer  533 

Self  liquidator  123 

Give  away  41 

Coupon  offer  165 

Free  mail-in  88 
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This  figure  was  only  137  short  of  the 
total  number  of  open-to-all  promotions. 

There  were  also  over  1,100  "tailored" 
and  own  label  price  cutting  promotions 
conducted  by  the  supermarket  chains 
either  nationally  or  locally  across  all  the 
product  categories,  including  some  pro- 
ducts sold  in  chemist  outlets. 

As  to  the  effect  of  Tesco's  dropping  of 
Green  Shield  stamps  in  June  1977,  Mr 
J.  G.  Irish,  assistant  managing  director 
and  marketing  director.  Spar  (UK)  Ltd, 
has  emphasised  that  the  shifts  in  grocery 
trade  percentages  among  four  classes  of 
retail  shops  went  as  follows  during  the 


year  to  April  29: 

Multiples  +4.4 

Co-ops  -1.2 

Voluntary  (symbol)  groups  —1.6 

Unaffiliated  independents  —1.6 


The  movements  do  not  seem  all  that 
important  at  first  glance,  but  each  per- 
centage point  represents  annual  sales  of 
about  £100  million.  In  fact,  it  was  a 
turning-point  year  in  one  respect. 

"In  previous  years."  said  Mr  Irish, 
"despite  store  closures,  the  opening  of 
even  a  relatively  few  very  large  shops 
resulted  in  an  overall  net  increase  in 
grocery  selling  space.  For  the  first  time 
last  year  selling  space  opened  was  less 
than  selling  space  closed." 

So  the  retail  trade  loosely  referred  to 
as  "food  stores"  has  undergone  and  is 
still  undergoing  steady  concentration  into 
fewer  hands.  Moreover,  into  hands  best 
able  to  sustain  a  long-running  price  cut 
policy.  In  Mr  Irish's  view  it  is  more 
than  likely  that  grocery  shops  are  now 
closing  at  the  rate  of  about  100  a  week. 
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WeVe  already 
packed  your  bags. 

For  the  Sylvania  superflash  summer  travel  promotion 


Looks  like  o  bright  summer  for  oil  Sylvania  flash  stockists. 

You  could  be  the  proud  owner  of  the  26"  cose  and  24"  case  in 
this  beautiful  matching  suitcase  set-just  by  buying  the  flash  products 
packed  inside 

You  could  add  the  third  case  (20  inch)  in  the  set  at  a  special 
offer  price. 

You  could  claim  a  flight  bog,  free  by  entering  our  display 
competition. 

And  you  could  be  off  to  Palma  or  Madrid  at  our  expense  simply 
by  putting  on  o  good  show  of  our  display  material. 

Sylvanio  are  really  going  places  this  summer.  Make  sure  you're 
coming  too!! 

rarra  sylvania 


r 


29  SALTAIRE  ROAD.  SHIPLEY,  DD18  OHH  WEST  YORKSHIRE. 
PHONE:  BRADFORD  (0274)  595921. 


FILL  IN- 

AND  TAKE  OFF! 


1 


Name- 


Shop/Store- 
Address  


Pleose  send  me  details  of  the  Sylvonio 
Superflash  promotion  and  the  name  of  my 
[^nearest  Sylvania  wholesaler. 
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COMPANY  NEWS 

Boots  sales 

up  by  20  per  cent 

Worldwide  sales  of  Boots  Co  were  20 
per  cent  up  in  the  first  quarter  of  this 
year,  compared  with  the  same  period 
last  year,  the  chairman  Dr  Gordon 
Hobday,  said  at  the  annual  meeting  last 
weeks.  Sales  of  Boots  the  Chemists,  in- 
cluding dispensing,  were  19  per  cent 
higher  and  those  of  Timothy  White 
28t  per  cent  higher. 

Ciba-Geigy  sales 
12  per  cent  down 

Ciba-Geigy  Group  sales  of  Swiss  fr 
5,000  million  were  12  per  cent  down  for 
the  first  half  compared  with  the  corres- 
ponding period  in  1977.  Currency  fluc- 
tuations had  impaired  sales  growth  ex- 
pressed in  Swiss  francs  by  Sw  fr  1,000m 
or  20  per  cent.  The  pharmaceuticals 
division  sales  were  9  per  cent  down  to 
Sw  fr  1,300m,  Airwick  9  per  cent  down 
to  Sw  fr  190m  and  Ilford  5  per  cent  up 
to  Sw  fr  276m.  The  company  says  growth 
in  the  pharmaceuticals  division  was  up 
to  expectations  in  terms  of  local  cur- 
rencies (up  12  per  cent)  and  Airwick 
(up  13  per  cent)  and  Ilford  (up  24  per 
cent)  surpassed  expectations  by  a  con- 
siderable margin.  Because  of  the  unpre- 
dictable course  of  external  factors,  espec- 
ially currency,  the  company  says  it  is 
extremely  difficult  to  forecast  future  re- 
sults. There  is  no  sign  of  economic  re- 
covery and  a  lower  level  of  sales  and 
profits  in  1978  must  be  expected. 

A  good  year 
for  Wilkinson 

Pre-tax  profits  of  Wilkinson  Match 
Group  for  the  year  ended  March  31 
increased  by  15.9  per  cent  to  £14.3  mil- 
lion (£12. 35m  in  1977).  Turnover  in- 
creased to  £192. 3m  (£182. 7m). 

Despite  problems  in  North  America, 
where  the  razor  blade  market  share  had 
fallen  slightly  and  margins  reduced  be- 
cause of  fierce  competition,  the  chair- 
man Mr  Denys  Randolph  says  it  was  a 
good  year  for  the  consumer  products 
division.  Wilkinson  Sword  blades  con- 
tinue as  brand  leaders  in  the  UK  and 
West  Germany.  The  policy  of  concen- 
tration on  consumer  products,  and  safety 
and  protection  equipment  remains  un- 
changed. 

Booker  acquire  US 
health  food  base 

Booker  McConnell  have  acquired  70  per 
cent  of  the  equity  capital  of  American 
Dietades  Co  Inc  for  $10m.  This  move  is 
expected  to  give  Booker  McConnell  a 
strong  base  in  the  US  for  further  de- 
velopment and  expansion  of  their  health 
foods   business.    Booker  Health  Foods 
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Ltd,  with  headquarters  in  Byfleet,  Sur- 
rey, is  a  wholly  owned  subsidiary  of 
Booker  McConnell  with  a  1977  turnover 
of  £20m.  The  company  also  operates  a 
chain  of  health  food  shops  in  Europe 
mainly  under  the  name  of  Holland  & 
Barrett. 

Record  sales  for 
Eli  Lilly 

Eli  Lilly  &  Co,  Indianapolis,  USA,  have 
announced  record  sales  and  earnings  for 
the  second  quarter  of  1978.  Consolidated 
sales  were  $444.5m,  an  increase  of  19 
per  cent  over  sales  of  $375m  during  the 
same  period  in  1977.  Estimated  net  in- 
come for  the  quarter  was  $70m,  an  in- 
crease of  27  per  cent  over  income  dur- 
ing the  second  quarter  last  year.  Earn- 
ings per  share  were  99  cents  compared 
with  78  cents  last  year. 

Changes  at  Keystone 

Mr  Harvey  Berkey,  president  of  Berkey 
Photo  Inc,  has  acquired,  from  July,  the 
Keystone  division  to  be  renamed  the 
Keystone  Camera  Corporation  Ltd  (not 
yet  registered).  The  new  company  will 
continue  Keystone's  present  business.  Mr 
Benjamin  Berkey,  chairman  and  chief 
executive  of  Berkey  Photo  Inc,  will  as- 
sume the  president's  duties  upon  Harvey 
Berkey's  resignation  to  take  place  upon 
final  execution  of  the  sale. 

Co-ops  join  together 

From  July  29,  the  Northampton  Co- 
operative Society  Ltd  and  the  Luton 
Industrial  Co-operative  Society  Ltd  will 
be  fused  to  form  the  South  Midlands 
Co-operative  Society  Ltd.  The  registered 
office  of  the  new  Society  will  be  PO 
Box  No  3  64  Abington  Street,  Northamp- 
ton NN1  2AY. 

Briefly 

Philip  Harris  (Holding)  Ltd  made  a 
profit  of  £702,234  before  tax  in  the  year 
ended  March  31,  1978,  compared  with 
£685,254  for  1977.  Turnover  was 
£9,234,074  (1977,  £8,440,187). 

Organo  Synthetics  Ltd  is  a  new  com- 
pany for  the  manufacture  of  organic 
chemicals  and  intermediates.  Quotations 
are  available  from  G.  R.  E.  Pope, 
Organo  Synthetics  Ltd,  Crookhall, 
Consett,  Durham  DH8  7ND. 

The  Pleshey  office  of  A.  &  E.  Connock 
Ltd,  will  close  at  1  pm,  August  3,  and 
their  new  office,  at  Aldershot  Mill 
House,  Fordingbridge  SP6  1PU  (tele- 
phone Fordingbridge  (0425)  53367)  will 
open  at  8  am,  August  29. 

A  factory  extension  has  been  opened  at 
the  E.  R.  Squibb  &  Sons  Ltd,  plant  in 
Merseyside.  The  extension,  built  at  a 
cost  of  nearly  £2m,  is  part  of  a  world- 
wide programme  of  modernisation  and 
should  provide  capacity  for  the  produc- 
tion of  a  new  antihypertensive  which  is 
due  on  the  market  within  the  next  two 
years. 


Rohm  and  Haas  (UK)  Ltd  say  that  the 
additional  production  facilities  to  manu- 
facture the  Amberlite  range  of  Acrylic- 
ion  exchange  resins  at  Jarrow,  Tyne  and 
Wear,  will  come  on  stream  in  the  third 
quarter  of  1978. 

Ceebrite  Ltd  have  moved  to  new  pre- 
mises at  New  Hertford  House,  St  Albans 
Road,  Watford  (telephone  Watford 
40740).  Mr  Michael  Gevell  has  acquired  I 
the  shareholding  of  former  partner  Mr  I 
Derek  Garno  who  is  no  longer  connected 
with  the  company. 

APPOINTMENTS 

Faberge  Inc:  Steven  Mason  has  been 
appointed  marketing  manager  of  the 
consumer  products  division 

Sales  Force  Ltd:  Jill  Woodman  has  been 
appointed  a  divisional  manager  with 
responsibility  for  the  merchandising  and 
telesales  division. 

Sperry-Remington:  Mr  Gordon  Simpson 
has  been  appointed  service  manager  and 
Mr  Jim  Murray  deputy  service  manager. 
Mr  Maurice  Franks  has  been  appointed 
field  sales  manager. 

BCB    Ltd:    Mr    Ken    Lee    has  been 
appointed  general  manager  and  will  be 
reorganising  the  hospital,  surgical  and 
medical  sundries  division.  Mr  Lee  was  1 
formerly  manager  of  the  Cardiff  central  I 
sterile  supply  department. 

Hall  Forster  and  Co  Ltd:  Mr  Norman  I 
Dargue,  has  been  appointed  sales  direc-  I 
tor  after  four  years  as  sales  manager,  I 
and  Mr  Michael  Hutchison  has  been  I 
appointed  operations  director  following  1 
22  years  service.  Hall  Forster  is  a  I 
Numark  wholesaler  in  the  north  east. 

R.  P.  Scherer  Ltd:  Peter  Selby  and  Peter  1 
Well-Sharper  have  been  appointed  sales  i 
executives.  Mr  Selby  will  be  responsible  I 
for  the  UK  pharmaceutical  industry  and  | 
the  South  Africa,  Kenya  and  Middle  | 
East  markets.  Mr  Well-Sharper  will  have 
responsibility  for  the  UK  dietary  supple- 
ments market  and  the  Nigerian  market. 

Jackel  International  Ltd:  Mr  Philip  W.  I 
Kemp  and  Mr  Terence  C.  Bevan  have  f 
been  appointed  to  the  board.  Mr  Bevan  | 
is  executive  director  in  charge  of  the  | 
operating  division  responsible  for  the  | 
UK,  Europe,  Middle  East  and  Africa  and  I 
the  division  responsible  for  North  and  I 
South  America,  south-east  Asia  and  I 
Australasia  is  under  the  joint  manage- 
ment  of  Mr  Kemp  and  group  chief  j 
executive  Mr  Graham  R.  McConnochie. 

Janssen  Pharmaceutical  Ltd:  David  Bar- 
ends  and  Bob  Wright  have  been  ap- 
pointed research  field  associates;  Dr  J. 
G.  Adams,  has  become  director  of 
regulatory  affairs;  David  Gough,  medical 
data  processing  manager;  Harry  Sher- 
rington, northern  field  sales  manager; 
Ian  Fogg,  southern  field  sales  manager; 
David  Mitchell,  area  manager,  Scotland 
north  east  counties  and  David  Allpress, 
has  been  appointed  education  and  deve- 
lopment services  manager. 
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BEECHAM  PROPRIETARIES  BRENtfORD  MlDDX 


Hot  Line  open  to 

HOT  LEMON 

GROWTH  LEADER! 


SUMMER  stocking  spells  marked  growth  in 

winter  business  -  beech  am  official 

Independent  chemist  sales  of  lemon  cold  remedies 
have  rocketed  41%  since  1975,  to  £1.9m.  Despite  compe- 
tition from  night  elixirs,  demand  has  soared  hy  lOAm 
doses  since  1973.  Performance  of  Beechams  Powders  Hot 
Lemon  in  this  growth  market  has  been  especially  remark- 
able. 


Lemon  Cold  Remedies 

17  MILLION 
DOSES 

1973 


27|  MILLK 
DOSES 

1978 


Up43%-theonewiththe 
Beechams  Powders  Formula 

Your  customers  continue  to  turn  to  the  hot  lemon 
remedy  with  the  trusted  Beechams  Powders  formula,  in 
rapidly  growing  numbers.  Clearly,  they  got  the  Hot 
Lemon  promise  loud  and  clear  -  despite  the  fact  the 
competition  spent  double  on  their  advertising  last  year. 
In  context  of  even  heavier  spending  by  night  elixirs,  the 
record  43%  growth  in  3  years  is  even  more  remarkable ! 

Hot  Lemon  Formula  doubles  sales  impact 

Starting  October,  and  continuing  right  through  the 
peak  sales  season,  "the  one  with  the  Beechams  Powders 
Formula"  will  double  the  impact  of  Hot 
Lemon  on  your  winter  business.  Double  the 
impact  on  TV  nation-wide,  with  brand  new 
and  even  harder-hitting  advertising  plus 
spending  to  match  that  of  the  night  elixirs ! 
Displays  and  special  deals,  too,  that  ensure 
your  profits  soar  in  line  with  the  growth 
leader. 


Night-Nurse 
increases  lead 

Retail  audits  revealed  that  the  Beecham  brand 
leader  had  increased  its  lead  in  the  £1.95m  night 
elixir  growth-market  in  the  year  to  last  April. 


60%  OF  DOSES  TAKEN 

53%  OF  PACKS  SOLD 

52%  OF  INDEPENDENT 
CHEMISTS  TURNOVER 


Double  the  impact  -  double  the  usage 

Consumer  surveys  showed  that  one  in  every  seven 
cold  sufferers  had  purchased  Night  Nurse.  Over  70°o 
of  all  your  customers  recalled  the  advertising!  In 
both  cases,  double  the  level  of  the  rival  brand  ! 

Bigger  than  ever  advertising  and  point-of-sale  impact  means 
you'll  get  an  even  better  business  deal  from  the  brand  that 
grew  32%  last  winter  alone ! 


GET  ON  THE  HOT  LINE  TO 
BIG  BUSINESS 


Contact  your  wholesaler  now. 
Cash  in  on  the  early -bird  deals  .  .  . 
on  handy  new  displays  that 
double  the  impact  of  the  growth 
leader  on  your  Hot  Lemon  sales. 
He'll  also  tell  you  how  your  Hot 
Line  number  could  win  you  one 
of  over  a  1000  exciting  prizes,  at 
the  same  time  as  you  boost  winter 
business. 


STOCK  NOW,  FOR  EVEN  BETTER  WINTER  BUSINESS 
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MARKET  NEWS 


Dull  conditions 

London,  July  26:  Dull  trading  condi- 
tions continued  in  all  sectors  of  the 
market  in  the  past  week  as  the  holiday 
season  moves  towards  its  peak.  The 
gap  between  spot  and  distant  delivery 
rates  for  a  number  of  spices  tends  to 
widen  where  the  stocks  are  short  on 
the  spot  as  in  cinnamon  bark  and 
pepper.  Alleppy  turmeric  rose  by  £30 
ton  in  the  continuing  absence  of 
Madras  offers.  Among  aromatic  seeds 
cumin  is  rising  sharply  following  news 
of  a  crop  failure  in  Egypt. 

Dearer  among  botanicals  were  dan- 
delion and  gentian  roots,  lemon  peel 
and  styrax.  Lower  were  aloes,  Canada 
balsam,  cascara,  ipecacuanha  and 
senega.  Ergot  was  on  offer  for  ship- 
ment after  an  absence  of  several 
months. 

Quinine  prices  are  still  at  the  levels 
established  some  months  ago  but  the 
recent  unrest  in  Zaire  is  expected  to 
have  an  effect  on  replacement  sup- 
plies of  the  bark.  New  rates  for  glucose 
are  given  below. 

In  essential  oils  lemongrass  is  hard 
to  find  on  the  spot  while  patchouli 
and  eucalyptus  are  easier  for  ship- 
ment. 

□The  Essential  Oil  Importers'  section 
of  the  London  Chamber  of  Commerce 
and  Industry  was  recently  formed  into 
the  British  Essential  Oil  Association 
Ltd.  Applications  for  membership  to 
the  Secretary  (Mr  P.  L.  Gray)  at  69 
Cannon  Street,  London  EC4N  5AB. 

Pharmaceutical  chemicals 

Ephedrine:  (Per  kg)  £15  in  500-kg  lots;  hydro- 
chloride sulphate  £18  in  50-kg. 

Ether:  Anaesthetic:  BP  2-litre  bottle  £2.88  each; 
1-ton  lots  in  drums  from  £1.39  in  18-kg  drums  to 
£1.25  kg  in  130-kg.  Solvent.  BP  from  £940  metric 
ton  in  16-kg  drums  to  £853  in  130-kg. 
Glucose:  (Per  metric  ton  in  10-ton  lots) — mono- 
hydrate  £215;  anhydrous  £550;  liquid  43°  Baume 
£234  (5-drum  lots);  naked  14-tons  £187. 
Iodides:  Ammonium  £7.97  kg  (for  50-kg  lots); 
potassium  £3.77  kg  (250-kg  lots);  sodium  £5.81  kg 
(50-kg). 

Iodine:  Resublimed  £5.49  kg  in  250-kg  lots. 
Iodoform:  US  NF  £11  kg  in  50-kg  lots. 
Isoprenaline:  Hydrochloride  £60  kg;   sulphate  £50. 
Kaolin:    BP    natural    £122.50    per    1,000    kg:  light 
£128.70  ex-works  in   minimum   10-ton  lots. 
Methadone  hydrochloride:  £330  per  kg.  Subject  to 
Misuse  of  Drugs  Regulations. 

Mercurials:  Per  kg  in  50-kg  lots;  ammoniated  £7.48; 
oxide — red  £8.82  and  yellow  £8.54:  perchloride 
£6.14;  subchloride  £7.82,  iodide  £8.10. 
Mercury:  BPC  redistilled  £7.10  kg  in  kg  lots. 
Noscapine:  Alkaloid;  £31.85  kg  for  25-kg  lots;  £30  kg 
for  100-kg.  Hydrochloride  £35.65  and  £33  kg  for 
similar  quantities. 

Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to  Misuse 
of  Drugs  Regulations — Codeine  alkaloid  £638  lo 
£653  as  to  maker;  hydrochloride  £488-£562;  phos- 
phate £490-£499;  sulphate  £562.  Diamorphine  alka- 
loid £764;  hydrochloride  £696.  Ethylmorphine 
hydrochloride  £623-£639.  Morphine  alkaloid  £709.50- 
£722,  hydrochloride  and  sulphate  £579-£589. 
Papaveretum:  £390  kg;  5-kg  lots  £355  kg.  Subject 
to  Misuse  of  Drugs  Regulations. 
Paracetamol:  (Per  kg)  50-ton  contracts  from  £2.94; 
Phosphoric  acid:  BP  sg  1,750  £0.4313  kg  in  30 
drum  lots  minimum. 

Potassium  acetate:  BPC  £0.95  kg  (50-kg  lots). 
Potassium   ammonium  tartrate:  £1.47   kg   in  50-kg 
lots. 

Potassium  bitartrate:  £730  per  metric  ton. 
Potassium   citrate:   Granular  £879   per  metric  ton. 
powder  £894. 

Potassium   diphosphate:   BPC   1949   in   50-kg  lots. 

granular  £1.9017  kg;  powder  £1.6744. 

Potassium  hydroxide:  Pellets  BP  1963  in  50-kg  lots 

£1.379    kg;    sticks    not    ottered;    technical  flakes 

£0.4577. 

Potassium  nitrate:  BP  £0.94  kg  for  50-kg  drums. 
Potassium  phosphate:  monobasic  BPC   1949,  £1.19 
kg  in  50-kg  lots. 

Potassium  sodium  tartrate:  £797  per  metric  Ion. 
Quinidine  sulphate:  £135  per  kg. 


Quinine:  (50-kg  lots  per  kg)  Alkaloid  £100;  bisul- 
phate  £73.50;  dihydrochloride  £95;  hydrochloride 
£92;  sulphate  £85.50. 

Salicylic  acid:  5-ton  lot  £1.14  kg;  1  ton  £1.16. 
Strychnine:  Alkaloid  £74.30  per  kg;   sulphate  and 
hydrochloride  £60.40  kg,  5-10  kg  lots. 
Succinylsulphathiazole:  50-kg  lots  £5.32  kg. 
Sulphacetamide  sodium:  BP  £7.25  kg  for  50-kg. 
Sulphadimidine:  50-kg  lots  £5.20  kg. 
Sulphamethizole:  £8.26  kg  in  1,000-kg  lots. 
Sulphaquinoxaline:    BVetC   £10.27    kg;    sodium  salt 
£11.69  kg    both    in   500-kg  lots. 


Crude  drugs 

Aloes:  Cape  £990  ton  spot:  £950,  cif.  Curacao 
£2.320.   cif,  nominal. 

Balsams:    (kg)     Canada    easier    at    £11.20  spot: 
£11,   cif   Copaiba:  £2.45  spot;   no   cif.   Peru:  £6.08 
spot;  £5.95  cif.  Tolu:  £5.40  spot. 
Benzoin:  Block  no  spot;  £158  cwt,  cif  nominal. 
Cascara:  £1.050  metric  ton  spot;  £990  cif. 
Chillies:   New   Guinea   birdseye  £2,350   metric  ton 
spot;   £1 ,900-£2,250  cif   as  to  date  of  shipment. 
Cinnamon:  Seychelles  bark  £470  metric  ton  spot; 
£400.  cif  Ceylon  quills  4  o's  £0.74  lb;  featherings 
£310  metric  ton,  cif. 

Cloves:  Madagascar-Zanzibar  £4,350  metric  ton, 
spot;  £4,100  cif. 

Dandelion:  Spot  £1.550  metric  ton  spot;  £1,520,  cif. 
Ergot:  Portuguese-Spanish  £1.70  kg  spot;  £1.65,  cif. 
Gentian:  Root  £1,420  metric  ton  spot;  £1,390,  cif. 
Ginger:  Cochin  new  crop  £1,065  metric  ton.  spot; 
£1,010,  cif.  Other  sources  not  ottering. 
Henbane:  Niger.  £1,550  metric  ton  spot;  £1,500.  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £9.15  spot;  £9,  cif. 
Kola  nuts:  £700.  metric  ton,  cif,  nominal. 
Lemon  peel:  Unextracted  £1,150  metric  ton  spot; 
shipment   £1.130.  cif. 

Lobelia:  American  £1,290  metric  ton  spot;  European 
£1,220  spot, 

Lycopodium:    Russian   £5.20   kg.    cif.    Indian  £4.50 

Mace:  Grenada  unsorted  £2.130  ton,  fob. 

Menthol:    (kg)    Brazilian    £9.35    spot;    £8.60,  cif. 

Chinese  £7.70  in  bond;  £7.55  cif. 

Nutmeg:   (per  metric  ton)  Grenada  80's  unquoted; 

unassorted  £1,425  defectives  £1,120. 

Nux  Vomica:  No  spot;  forward  £255  metric  ton,  cif. 

Pepper:   (metric  ton)   Sarawak  black  £1,125  spot, 

£1,000  cif:  white  £1.750  spot;  £1,450  to  £1,620,  cif 

as  to  date. 

Pimento:  Jamaican  1,120  metric  ton  spot;  £1,085. 
cif. 

Podophyllum:   Root  Chinese  £420  metric   ton,  cif; 

Indian  £830,  cif. 

Quillaia:  Spot  £1.20  kg;  £0.90,  cif. 

Rhubarb:  Chinese  rounds  60  per  cent  pinky  £3.50 

kg,   spot;  £3.25,  cif. 

Saflron:  Mancha  superior  nominal. 

Seeds:  (metric  ton).  Anise:  China  star  £975  spot; 

£760,  cif.  Caraway:  £850.  Celery:  Indian  new  crop 

£470.    Coriander:    Moroccan    £200.    Cumin:  Turkish 

£850;    Iranian    £840.    Dill:    Chinese    £210.  Fennel: 

Chinese    £240.    Fenugreek:    Morrocan    £220.  Maw: 

£520;   Mustard:   English  £250-£350  spot. 

Senega:  Canadian  12.60  kg  spot;  £12.50  cif. 

Styrax:  Turkish  natural  £3.95  kg  spot,   no  cif. 

Tonquin  beans:  Para  £2.30  kg  spot;  £2.10  cif. 

Turmeric:    (metric    ton)    Madras    finger    no  firm 

quotations.  Alleppy  £1,020  metric  ton,  cif. 


Essential  and  expressed  oils 

Almond:  Sweet  in  drum  lots  £1.10  kg  duty  paid. 

Anise:  (kg)  Spot  £14.85;  shipment  £14.50  cif. 

Bay:  West   Indian  £11.20  kg,  cif. 

Bois  de  rose:  Spot  £6.70  kg;  shipment  £6.50  cif. 

Buchu:   South   African   £120  per   kg   spot;  English 

distilled  £190. 

Cade:  Spanish  £1.25  kg. 

Camphor   white:    £0.89    kg    spot;    £0.87,  cif. 

Cananga:  Indonesian  £17. 50kg  spot;  £17.20,  cif. 

Caraway:  Imported  £20  kg  spot. 

Cardamom:  English-distilled   £320  kg. 

Cassia:     Spot     nominally     £36.50     kg;  shipment 

£34,  cif,   English  distilled  from  bark  £160. 

Cedarwood:  Chinese  £1.46  kg  spot;  £1.35,  cif. 

Celery:  English  distilled  £40  kg. 

Cinnamon:  Ceylon  leaf  £3  kg  spot;  £2.80  cif. 

Citronella:  Ceylon  £1.45  kg  spot  and  cif  Chinese 

£2.25   spot;    £2.20  cif. 

Clove:   Madagascar  leaf,   £2.20  kg   spot  and  cif; 

English-distilled  £38. 

Coriander:  Russian  about  £20  kg. 

Eucalyptus:  Chinese  £2.20  kg  spot;  £1.80,  cif. 

Fennel:  Spanish  sweet  £10  kg  spot. 

Geranium:  (cif)  Bourbon  £45.00  kg,  Chinese  £28.00. 

Ginger:    Imported  from  £35  to  £75   kg   spot  as  to 

source.    English-distilled  £105. 

Lavender  spike:  £12.50  kg  cif. 

Lemon:  Sicilian  best  grades  from  £15.50  kg. 

Lemongrass:  Cochin  £5.25  kg  spot  nominal;  £4.45 

cif. 

Lime:  West  Indian  £10.50  kg  spot. 

Mandarin:  £18.50  kg  spot. 

Nutmeg:  East  Indian  £10.50  kg  spot  and  cif. 

Olive:    Spanish    £1,295    per    metric   ton    in  200-kg 

drums     ex-wharf:     Mediterranean     origin  £1,285; 

Tunisian  not  offering. 

Orange:  Florida  £0.56  kg  spot;  Brazilian  £0.47  cif, 
spot. 

Origanum:   Spanish   70   per   cent  £16   kg  nominal. 

Palmarosa:  No  spot  offers;  £13.25  kg,  cif. 

Patchouli:    Indonesian   £9.50  kg,  cif. 

Pennyroyal:  From  £13  per  kg  spot. 

Pepper:  English-distilled  ex-black  £125  kg. 

Peppermint:    (kg)    Arvensis — Brazilian    £5.75  spot, 

£5.60.  cif.  Chinese  £4.35  spot;  £4.35,  cif.  Piperata 

American  Far  West  about  £21  cif. 

Spearmint:  (kg)  American  Far-West  £11.50.  Chinese 

£13.25   spot;    and  cif. 

Rosemary:  £5.60  kg  spot. 

Sandalwood:  Mysore  £80  kg  spot;   no  shipment. 
Sassafras:  Brazilian  £1.90  kg  spot;  £1.84,  cif. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


WESTMINSTER 
REPORT 

Symbol  on  adverse 
reaction  envelopes? 

Consultations  are  taking  place  on  the 
marking  of  envelopes  with  a  distinctive 
symbol  when  they  contain  information 
on  adverse  drug  reactions,  Mr  Roland 
Moyle.  Minister  for  Health,  told  Mr 
Jack  Ashley.  In  a  written  Commons 
answer  last  week.  Mr  Moyle  said  the 
Committee  on  Safety  of  Medicines  had 
expressed  concern  that  letters  might  be 
overlooked  in  the  heavy  amount  of  mail 
doctors  were  known  to  receive.  The  Post 
Office  and  HM  Stationery  Office  had 
already  been  consulted  and  discussions 
were  shortly  to  begin  with  the  Associa- 
tion of  the  British  Pharmaceutical  In- 
dustry and  the  British  Medical  Associa- 
tion. The  general  issue  would  be  raised 
when  the  CSM  and  BMA  meet  in  Sep- 
tember. Mr  Ashley  had  asked  a  series 
of  questions  on  adverse  reactions  includ- 
ing new  measures  to  ensure  warning 
leaflets  received  doctors'  full  attention. 

Essential  drug 
list  requested 

Mrs  Audrey  Wise  asked  the  Secretary  for 
Social  Services  whether  he  would  author- 
ise the  production  of  a  list  of  essential 
drugs  which  are  safest,  cheapest  and 
most  effective  and  that  it  be  circulated 
to  general  practitioners.  In  a  written 
answer  Mr  Roland  Moyle,  Minister  for 
Health,  said  his  department  provided 
information  to  doctors  on  drugs,  thera- 
peutics and  comparative  costs  of  medi- 
cines. The  British  National  Formulay 
was  provided  and  he  and  his  advisers 
were  taking  a  close  supportive  interest 
in  the  present  revision  of  the  BNF. 

Easier  form  filling 

The  Prime  Minister,  James  Callaghan. 
has  instructed  Ministers  to  undertake  a 
thorough  review  of  all  administrative 
forms  and  statistical  inquiries.  The  aim 
is  to  reduce  the  burden  of  such  forms 
on  industry  and.  in  particular,  small 
firms.  The  measures  reflect  recommend- 
ations by  Harold  Lever  who  has  been 
studying  the  problems  of  small  firms. 

Drugs  costs 

Receipts  from  prescription  charges  and 
sale  of  prepayment  certificates  amounted 
to  £23.8  million  in  1974  and  £23. 5m  in 
1978  (provisional)  whereas  the  cost  of 
drugs  for  the  same  years  were  £182m 
and  £470m  respectively,  Mr  Roland 
Moyle,  Minister  for  Health,  told  Mr 
Ivor  Clemitson  this  week.  He  also  said 
in  his  written  answers  that  approxi- 
mately 296  million  prescriptions  were  dis- 
pensed in  1977  (England)  of  which  110 
million  (37  per  cent)  attracted  a  charge. 
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aglutella 

Gluten-Free,  Low  Protein 

spaghetti 


Prescribable  for  the  dietary  management  of 
phenylketonuria,  similar  ami  no -acid 
abnormalities,  renal  failure,  liver  failure,  liver 
cirrhosis,  gluten-sensitive  enteropathies 
including  steatorrhoea  due  to  gluten- 
sensitivity  coeliac  disease  and  dermatitis 
herpetiformis. 


Technical  literature  available  on 
request  from  the  sole  Agent. 
Distributors  in  the  U  K.  and  Eire. 

G.F.  DIETARY 


I  gentili 


K 


Prescribable  for  people 
requiring  Gluten  free  and 
Low  Protein/  Low  Sodium  diets 


laglutella  laglurella  iaglutella 

Gluten-Free,  Low  Protein  !      Gluten-Free,  Low  Protein       Gluten-Free,  Low  Protein 


macaroni 


semolina 


'Prescribable  on  EC  10.  Spaghetti.  Macaroni  and  Spaghetti  Rings 


SUPPLIES  LTD. 


7  Queensbury  Station  Parade,  Queensbury,  Edgware,  Middx.  HA8  5ISIP 

Telephone:  01-951  1977/8 


Sole  agents  and  distributors 
in  U.K.  and  Eire  for: 

Juweia  -<{||3>. 

Venkcuk  aglutelia 
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BUSINESSES 
WANTED 


ACQUISITION  OF  established  non- 
ethical  range  in  chemists  or  associ- 
ated industry  preferably  small/ 
medium  semi-proprietory.  In  con- 
fidence to  Box  No.  2553. 


CAPACITY 
AVAILABLE 


FOLDING  SPECIALISTS  LTD 

offer  trade  leaflet  folding  to  the 
cosmetic  and  pharmaceutical 
trades.  Up  to  10  folds.  Smallest  fold 
14mm. 

FOLDING  SPECIALISTS  LTD 
37  Tallon  Road 
Hutton  Industrial  Estate 
Brentwood,  Essex 

Telephone  Brentwood  215442  and 
227771 


SH0PFITTING 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show-1 
cases.  Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  OPD. 
Tel:  01-946  2291. 

FULL  SHOPFITTING  SERVICE  by  the 

experts — E  Plan  Ltd.,  N.P.A.  recom- 
mended. E  Plan  Ltd.,  E  Plan  Estate, 
Newhaven  BN9  0HE,  Sussex.  Tele- 
phone 3323/6.  Telex:  87208. 


WANTED 


PH ARMACkUTIC AL  XNTlQUE"SV 

Drug  runs,  shop  interiors,  bottles,  etc 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,   Parklands.  Park 
Road.  Ashtead,  Surrey  Telephone: 
Ashtead  72319 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers'  stocks. 

8  Northburgh  Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall",  London, 

E.C.1. 


Please  mention 
C  &  D  when  replying 
to  advertisements 
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COMPLETE  SHOP  fixtures  and  fit- 
tings and  dispensary  for  quick  sale. 
Approx.  5  years  old  and  in  good  con- 
dition. Telephone  01-954  1938. 

JEWELLERY.  Sterling  silver  and  9c* 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  charms  etc.,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyti 
Cole,  37  College  Avenue,  Maidenhead. 


Please  Address 
Box  No.  replies  to: 
25  New  Street  Square, 
London  EC4A  3JA 
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APPOINTMENTS 


RITE  AID- 


BRENT  &  HARROW  AREA  HEALTH  AUTHORITY 

SHENLEY  HOSPITAL 

Shenley,  Radlett,  Herts. 

Senior  Pharmacy  Technician 

Required  at  this  large  psychiatric  hospital  due  to  the  retirement 
of  the  present  holder. 

The  hospital  is  situated  in  the  Green  Belt  16  miles  north  of 

London. 

The  Technician  appointed  will  be  responsible  for  the  day  to  day 
organisation  of  dispensary  services  to  the  wards. 
Applicants  should  have  at  least  3  years'  hospital  experi- 
ence as  a  Certificated  Pharmacy  Technician  or  6  years' 
experience  outside  the  hospital  service. 

Married  or  single  accommodation  is  available  if  required. 
Salary  £3,670  to  £4,389  per  annum. 

Further  information  from  Mrs.  R.  Bishop,  Principal  Pharmacist, 
telephone  Radlett  5631  Ext  253. 

Application  form  and  job  description  are  available  from  the 
Personnel  Department  on  the  above  telephone  number, 
Extension  202. 

Completed  application  forms  should  be  returned  to  the  Per- 
sonnel Department  by  14-8-78. 


SALES/MARKETING  OFFICER 

We  wish  to  recruit  a  sales/marketing  officer  to  work  with  an  enthusiastic  work  force. 
The  qualifications  needed  for  the  post  are  pharmaceutical/sales/marketing  experi- 
ence, together  with  the  ability  to  negotiate  and  make  contacts  with  both  public  and 
private  outlets  in  the  field  of  family  planning.  Salary  to  be  negotiated  The  offices  are 
at  Cowley,  Oxford. 

Please  apply  to  the  Chairman,  Family  Planning  Sales  Limited 

c/o  The  Family  Planning  Association 
Margaret  Pyke  House 
27-35  Mortimer  Street 
LONDON,  W1N  7RJ 


(part  of  the  SUPERDRUC  group) 

require  Pharmacists  to  manage  the  Dispensary  &  Medicinal  Departments  in 
our  stores  at 

HOUNSLOW 
and  FULHAM  (opening  September) 

*  Salary  around  £6,000  p. a.  (negotiable) 

k  Five-day  working  week 

■k  Normal  store  hours — no  rotas 

•k  No  late  nights 

■k  Four  weeks  paid  holiday 

k  Life  Assurance  Scheme 

A  unique  opportunity  to  join  Britain's  fastest  growing  chain  of  stores — 75  to 
date! 

Reply  to:  Superintendent  Pharmacist, 
Rite-Aid  Pharmacy, 
219-221  High  St., 
Hounslow,  Middlesex. 
01-572  9349. 


BEXLEY,  KENT.  Dispensary  Assis- 
tant required.  Good  salary  and  con- 
ditions. Pleasant  area  and  conditions. 
Near  railway  station.  Telephone  Mr. 
Williams.  01-467  4593  evenings. 


MISCELLANEOUS 


AGENTS 


SALES  REPRESENTATIVE  wanted, 
well  introduced  in  marketing  depart- 
ments of  leading  pharmaceutical 
laboratories,  to  sell  unique,  medically 
oriented  sales  promotion  objects. 
Substantial  earnings  on  commission 
basis.  Exclusivity  of  territory  will  be 
granted.  Write  in  confidence  to 
Baratte  International  Ltd.,  73  New 
Bond  Street,  London  W1Y  OQB. 


"FASHION  JEWELLERY" 
Jodez  (Manchester)  Ltd., 
34  Shudehill,  Manchester  M4  1 EY 
Tel:  061-832  6564. 

Largest  and  most  exclusive  range 
of  direct  and  imported  continental 
jewellery 


FOR  DETAILS  AND  INFORMATION 
OF  ADVERTISING  IN  THE 
CLASSIFIED  PAGES  OF 

CHEMIST  &  DRUGGIST 

Telephone:  01-353  3212,  ext.  74 


Unicliffe  present 
you  with  the  perfect  sales  opportunity 


Ranges  of  popular  brand  names  like  TCP  and  Limmits  are 
what  you'll  be  selling  to  retail  and  wholesale  chemists 
when  you  join  the  internationally  successful  Pfizer 
Consumer  Products  Division.  So  the  sound  of  success  will 
come  easily  for  a  man  or  woman  from  a  background  of 
fast-moving  consumer  goods  seeking  to  take  a  significant 
career  step  upward  with  a  significant  force  in  the 
chemist  and  drug  store  market. 
You'll  be  using  planned  selling  techniques  to 
provide  highly-respected  products  to  chemists 
throughout  Surrey,  Sussex  and  Hampshire,  and 
you'll  have  every  opportunity  to  make  the  most 


of  the  many  excellent  career  opportunities  that  exist  with 
us  for  those  who  have  the  energy  and  know-how  to  keep 
our  lines  right  up  in  front. 

If  you're  aged  between  21  and  30  and  are  ready  to  become 
an  important  individual  in  a  first  class  market,  you  could 
soon  be  encountering  a  top  salary  plus  excellent  incentive 
schemes,  a  Cortina  1600L  with  unlimited  private 
mileage  and  four  weeks  annual  holidays. 
Does  this  sound  like  the  opportunity  for  you  ?  Then 
make  a  note  of  our  address  and  get  in  touch  with 
Peter  Stirling,  Pfizer  Consumer  Products  Division, 
941  Great  West  Road,  Brentford,  Middlesex. 


UmmiftummiB 


Unicliffe 
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AIR  FRESHENERS 

Airwick  Air  Fresheners  are  available  from: 
Jeyes  UK  Limited,  Brunei  Way,  Thetford, 
Norfolk  IP24  1  HA.  Tel.  Thetford 4567.  Telex: 
81401. 

ANTASIL 

Stuart  Pharmaceuticals  Ltd,  Carr  House,  Carrs 
Road,  Cheadle,  Cheshire  SK8  2EG.  Tel: 
061-491  1444.  Grams:  Stuart,  Cheadle,  Che- 
shire. Telex:  668585. 


ASPRO  CLEAR 


Nicholas  Laboratories  Ltd,  225  Bath  Road, 
Slough,  Bucks.  Tel.  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 


ASPRO  REGULAR 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

ATHLETIC  SUPPORTS 
(BODYBELTS) 

Sallis,  E.  Ltd.,  Vemon  Works,  Basford,  Not- 
tingham NG6  00H.  Tel.  Nottingham  77841- 
2/78545-2. 

BABY  FEEDING  BOTTLES 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel.  0226-84081. 

Lewis  Woolf  Gnptight  Ltd..  144  Oakfield  Rd.. 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

BABY  FEEDING  PRODUCTS 

"Canon  Babysafe"  distributed  by:-  Jackel  & 
Co.  Ltd.,  Kitty  Brewster  Estate,  Blyth,  North- 
umberland. Tel:  Blyth  2596/7/8. 

BABY  FEEDING  REQUISITES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 
'Canon  Babysafe,'  Jackel  &  Co.  Ltd.,  Kitty 
Brewster  Estate,  Blyth,  Northumberland.  Tel: 
Blyth  2596/7/8. 

BABIES'  NAPPIES,  PANTS, 
FEEDERS 

The  Trimster  Co.  Ltd.,  Portland  Road,  Dork- 
ing, Surrey  RH4  1EW. 

BABY  PANTS 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

Hellane  Manufacturing  Ltd.,  Burdett  House, 
Newbridge  Street,  London  EC4.  Tel:  01-248 
0276. 

Trimster  Co.  Ltd.,  Portland  Road,  Dorking, 
Surrey.  (0306)  4970. 

BATHROOM  SCALES 

Hanco  International  Ltd.,  Unit  1 5,  Arden  For- 
est lnd  Est,  Alcester,  Warwickshire.  Alcester 
3456. 

BATTERY  OPERATED  WALL  CLOCKS 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est lnd  Est,  Alcester,  Warwickshire,  Alcester 
3456. 

BOOKS  BY  JENSEN  TO  GUARD 
YOUR  MONEY 

"Buying  a  Shop  with  Notes  on  Selling"  could 
save  you  thousands.  Includes  specimen  con- 
tract, goodwill  assessment  factors  etc.  "More 
Profit  from  your  Stock."  How  to  use  space 
profitably,  how  to  budget,  how  to  research 
your  market,  etc.  £2.50  each  (inc.  UK  postage) 
from  booksellers  or  direct  from  author,  con- 
sultant Eric  Jensen,  B.Com.  M.P.S.,  39  With- 
dean  Crescent,  Brighton  BN1  6WG.  Tel: 
(0273  )  50  1079. 

BUBBLE  BATH 

The  best  buy  at  its  price.  Andre  Philippe  Ltd., 
7 1/7 1  b  Gowan  Avenue,  Fulham,  SW6  6RJ. 
Tel:  2194/2397.  Cables:  Andrephil,  London. 

BURSON  HOSIERY 

Credenhill  Ltd.,  214  Queens  Road,  Beeston, 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

CAPTAIN  MOLYNEUX 

Parfums  Molyneux,  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

CHEMIST  SUNDRIES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 


CONTACT  LENSES 

Contact  Lenses  ( Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 

CONTACT  LENS  SOLUTIONS 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 
Barnes-Hind  Ltd.,  ] sis  Trading  Estate,  Statton 
Road,  Swindon,  Wilts  SN1  2PQ.  Tel:  0793 
26591.  Telex:  499654. 

COLOSTOMY  & 
ILEOSTOMY  APPLIANCES 

Danmed  Ltd.,  Somersham  Road,  St  Ives, 
Cambs.  Tel:  0480-62600.  Telex:  32674. 

CONTRACEPTIVE  SHEATHS— HORI- 
ZON, CONTURE,  TAHITI,  STIMULA 

Contact  Wendy  King,  Sales  Administration 
Manager  ol  Chetaro  Proprietaries  Limited, 
Crown  House,  London  Road,  Morden,  Surrey. 
Telephone:  01-542  3402. 

CONTAINERS— DISPENSING 
PLASTIC/GLASS  SAFETY  OR 
STANDARD  PACKS 


Ceebrite  Ltd.,  Newgate  Street  Village, 
Herts.  Cuffley  2622  (London  Code  284). 


COPPER  BRACELETS 

Sabona  Rheumatic  Relief  Co.  Ltd.,  73  New 
Bond  St.,  London  Wl.  01-727  4165. 

COSMETIC  PURSES  AND  HOLDALLS 

John  O'Donnell,  Box  33.  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  561 12. 

COSMETICS  &  TOILETRIES 

F.  C.  Paton  (Southport)  Ltd.,  43a  Old  Park 
Lane,  Southport,  Merseyside,  Southport 
27717. 

COSMETIC  MANUFACTURERS 
(TANGEC) 

Winarick  (UK)  Ltd.,  Unit  15.  Heywood  Indus- 
trial Estate,  Heywood,  Lanes.  (0706)  66201. 

COSMETICS 

Afro  Girl  Cosmetics  Ltd.,  77  Lower  Clapton 
Road,  London  E5.  01-985  8819  and  01-476 
5414. 

Creme  Simon  Ltd.,  7  Lauderdale  Parade, 
Lauderdale  Road,  London  W9  1LU.  Tel: 
01-286  7509. 

CREAMS 

H.  E.  B.  Pharmaceuticals  lor  dermatological 
creams  and  ointments.  J.  Waterhouse  &  Co. 
Ltd.,  6  Church  Street.  Ashton-u-Lyne,  Man- 
chester. 061-330  5667. 

CYDER  VINEGAR 

Whiteways  ol  Whimple  Ltd.,  (Whiteways) 
Whimple.  Exeter  EX5  2QJ  (0404)  822332. 
Telex:  42959. 

DANDRUFF  SHAMPOO 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.,  Hatfield  63221. 

DANDRUFF  SHAMPOO 
MEDCROSS  MEDICATED 

Andre  Philhpe  Ltd.,  7 1/7 1  b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736-2194/2397. 
Cables:  Andrephil  London. 

DENTURE  CLEANERS 

Stafford-Miller  Ltd.,  166  Great  North  Road. 
Hatfield,  Herts.  Hatfield  63221. 

DENTURE  FIXATIVES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 
'Aezodent,'  Ayrton  Saunders  &  Co.  Ltd.,  34 
Hanover-  St.,  Liverpool  L69  1BL.  Tel:  051- 
709  8282.  Telex:  627711. 

DENTURE  REPAIR  UNITS 

(Laboratories)  Ltd.,  Blakesley  Lodge,  Green 
Street,  Sunbury  on  Thames,  Middlesex.  Sun- 
bury  80303. 

DISTRIBUTORS  OF  COSMETICS  AND 
FRAGRANCES 

Germaine  Monteil  (UK)  Ltd.,  33  Old  Bond 
Street,  London  Wl.  01-629  1378.  Telex: 
264320  BACLDNG. 


DISPENSING  TABLETS 


Approved  Prescription  Services  Ltd.,  PO  Box 
15,  Whitcliffe  Road,  Cleckheaton,  West  York- 
shire, England  BD19  3BZ  Tel:  Cleckheaton 
(02  74  )  8767  76. 


DISPOSABLE  NAPPIES 

Lewis  Woolf  Gnptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

DORMEL  MINIATURE 
FEEDERS/TEATS 


United  Novelties  Ltd.,  Field  Works, 
Leagrave  Street,  Clapton  Park,  London 
E5  9QT,  01-985  2219. 


ELASTIC  AND  SUPPORT  HOSIERY 

Credenhill  Ltd.,  214  Queens  Road,  Beeston, 
Notts.  NG9  2DB.  Tel:  Nottingham  225913. 

ELASTIC  HOSIERY  LENTON 
PRODUCTS (SUPREME) 

Newcastle  House,  Castle  Boulevard,  Not- 
tingham NG7  1HF.  Tel:  Nottingham  45462. 

ETHICAL  MEDICINES 
(POTABA  MYOTONINE) 

Glenwood  Laboratories  Ltd.,  19  Wincheap, 
Canterbury,  Kent.  (0227)  60139. 

EVANOL 

Benton  Beauty  Productions  Ltd.,  Naseby 
House.  49  Elwood  Street,  Highbury,  London 
N5  1  EE.  Tel:  226  1984.  Cables:  Limitex,  Lon- 
don N5. 

FACECLOTHS 

John  O'Donnell,  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  561  12. 

FASHION  JEWELLERY 

Exclusive  lines,  latest  fashions.  Jodez  (Man- 
chester) Ltd.,  34  Shudehill.  Manchester  M4 
1  FY.  Tel:  061-832  6564. 


FEMINAX 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

FIXTURES  AND  FITTINGS 


Fixtures  and  Fittings  for 
Dispensaries 
Complete  service  by  specialists 
Phone  Allan  Campbell 
AC  SHOPFITTERS 
34B  Jeffery  Street 
Gillingham,  Kent 
Medway  (0634)  55508 


GARDEN  PRODUCTS 

Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

GEORGE'S  AMERICAN  MARVEL 
LINAMENT 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli,  Dyted.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

GROSS  PHARMACIST  CASH 
REGISTER 

Gross  Cash  Registers  Ltd.,  Crowhurst  Road, 
Hollingbury,  Brighton,  East  Sussex  BN 1  8 AQ. 
Tel:  0273  506241. 

HACTOS 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road,  Llanelli,  Dyted.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

HAIR  CARE  PRODUCTS 

Alberto-Culver  Co.,  Hound  Mills  Industrial 
Estate,  Telford  Road,  Basingstoke,  Hants. 
RG21  2YZ.  Tel:  0256-66808.  Telex:  858708. 

HAIR  COSMETICS 

Wella  (GB)  Ltd.,  Wella  Road.  Basingstoke, 
Hampshire  RG22  4AF.  Tel:  Basingstoke 
20202.  Telex:  858378. 

HAIR  FASHION  AIDS 

Laughton  &  Sons  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HAND  BAG  ACCESSORIES 

Laughton  &  Son  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HOMEBREWING  &  WINEMAKING 

Southampton  Homebrews  Ltd.,  Brewmaker 
House,  1 2  Rochester  Street,  Northam,  South- 
ampton SOI  1QW.  Tel:  36044/5/6. 
Viking  Brews  Ltd.,  28/29  Clive  St.,  North 
Shields,  Tyne  &  Wear.  Tel:  North  Shields 
73402. 

HOSPITAL  AND  HOME 
NURSING  REQUISITES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley.  Tel:  Barn- 
sley 84041.  Telex:  547186. 


HOT  WATER  BOTTLES 

Cannon  Rubber  Co.  Ltd.,  Ashley  Road,  Tot- 
tenham, London.  Tel:  01-808  6261/9.  Telex: 
261906. 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

INSECTICIDES 

De  Witt  International  Ltd.,  (Dethlac),  Sey- 
mour Road,  London  E10  7LX.  01-539  3334. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

INTER-DENS  STICKS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

INTER-DENS  TOOTHBRUSHES 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ITALIAN  PERFUMES  (NAPOLEON) 
'DESIREE'  PERFUMES  AND 
COLOGNES 

'IN'  EAU  DE  PARFUM  AND 
ATOMISERS 

Andre  Philippe  Ltd.,  71/71b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

KITCHEN  SCALES 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est lnd.  Est.,  Alcester,  Warwickshire,  Alcester 
3456. 


KWELLS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

LITESOME  SUPPORTERS 

Credenhill  Ltd.,  214  Queens  Road,  Beeston. 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

MANICURE  ACCESSORIES 

John  O'Donnell,  Box  33,  Chelmstord  CM1 
5NH.  Tel:  Chelmsford  (0245)  56112. 

MANICURE  ACCESSORIES 

John  O'Donnell,  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  561 12. 


MATEY 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

MEDICATED  TOOTHPASTE 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

MEN'S  AFTERSHAVE  LOTION 
(MONSIEUR  PHILIPPE) 

Andre  Philippe  Ltd.,  71/7 1  b  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

NATURAL  PRODUCTS  LTD. 
MANUFACTURERS  &  DISTRIBUTORS 

Natura  Products  Ltd.,  90  Belsize  Lane,  Lon- 
don NW3.  01-435  1193/4  or  01-794  224-. 
(Replica  27893). 

NEW  VAGINAL  SYRINGE 

Saffron,  5  Rowlands  Road,  Worthing,  West 
Sussex  3JJ  BN11.  Tel:  Worthing  (0903- 
34034). 

PERFUME  (FETE) 

Parfums  Molyneux,  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

PERFUME  (VIVRE) 

Parfums  Molyneux,  Allenby  House.  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

PHOTOGRAPHIC  EQUIPMENT 

Ag-fa-Gevaert  Ltd.,  Great  West  Rd., 
Brentford,  Middlesex  TW8  9AX.  Tel:  560- 
2131  (25  lines). 
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PHOTOGRAPHIC  PROCESSORS 

Tynecolour  Ltd.,  Western  Approach,  South 
Shields,  Tyne  &  Wear.  Tel:  0632  56391 1. 

PHOTOGRAPHIC  PROCESSING 
COLOUR — B/W 


RAPIDFOTO  LABS 

24-hr.  London  pick-up.  Same  day  mail 
service  return.  93  Crawford  St.,  London 
Wl.  Tel:  01-723  6011. 


PHOTOGRAPHIC  WHOLESALERS 

Tynecolour  Ltd.,  Western  Approach,  South 
Shields,  Tyne  &  Wear.  Tel:  0632  563911. 

POLLEN  TABLETS 


pollenaps 

Approved  Prescription  Services  Ltd., 
P.O.  Box  15,  Whitchfte  Road,  Cleck- 
heaton.  West  Yorkshire,  England  BD19 
3BZ.  Tel:  Cleckheaton  (0274)  876776. 


POWDER  COMPACTS 

Laughton  &  Sons  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201 

PRICE  MARKING 

Dymo  Ltd.,  Retail  Systems  Division,  Victoria 
Road,  Feltham,  Middlesex.  01-890  1388. 
Telex:  21204. 

PRICE  TICKETS,  LABELS  AND 
POSTERS 

Falconcraft  (Aluminium )  Ltd..  Hainault  Road. 
Romlord,  Essex.  Tel:  Romford  24621. 

RADOX  BATH  SALTS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

RADOX  HERBAL  BATH 

Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

RADOX  SHOWER  FRESH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 


REMMI1 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 

RODENTICIDES 

Rentokil  Ltd.  (Alphakil,  Rodme,  Biotrol) 
Products  Division  Felcourt,  East  Grinstead, 
Sussex.  East  Grinstead  23661. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel. 
01-992  8686. 

RUBBER  STAMPS 

Mark  C.  Brown  &  Son  Ltd.,  P.O.  Box  69 
4  Baker  Street,  Hull.  Tel:  0482  23464. 

SUNGLASSES 


Sale  Optical  Company,  Normanhurst, 
195  Brooklands  Road,  Sale,  Cheshire. 


SURGICAL  DRESSING 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street,  Manchester 
Ml  7DC.  Tel:  061-273  5285. 

SHOPFITTINGS  AND 
EQUIPMENT 

Falconcraft  (Aluminium)  Ltd.,  Hainault  Road, 
Romlord,  Essex.  Tel:  Romlord  24261. 


SHOPFITTING 


ALPLAN 
SHOPFITTING  LTD. 

Alplan  House,  Cavalier  Road 
Heathfield,  Newton  Abbot 

Devon  TQ12  6TG 
Tel.  Bovey  Tracey  (0626) 

832059  —  3  lines 


Salt  if  piled  /y/tem80  pl«M 

Modular  units  with  complete 
shopfitting  services.  NPU-NPA 
recommended  (for  15  years). 
Coloured  brochure  from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


E.  Plan  Ltd.,  E.  Plan  Estate,  New  Road, 
Newhaven  BN9  0HE. 

SHOP  FITTINGS  AND 
SELFSELECTION  SYSTEMS 

Modern  Merchandising  Services  Ltd.,  P.O. 
Box  17,  Vicarage  St.,  Oldbury,  Warley,  West 
Midlands,  B68  8HG.  Tel:  No.  021- 
552-2696/7. 


SMOPK1T 


SHOPKIT 

The  world's  first  D.I.Y  professional  shop- 
fitting  system.  Free  installation  offer  Most 
shopfitters  would  charge  you  over  £3,000 
for  a  complete  refit  —  the  SHOPKIT  Price 
would  only  be  in  the  region  of  £1,600.  So, 
apart  from  saving  you  £1,400,  we  will 
deliver  and  install  your  SHOPKIT  free  if 
your  order  exceeds  this  amount 

Details  from: 

SHOPKIT 

50  Ivatt  Way 
Peterborough  PE3  7PN 
Tel:  Peterborough  0733  265263 
Manchester  061-228  2561 

London  01-653  6653 
Birmingham  021-643  4636 


SILICONE  COATED  FOLEY 
CATHETER 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SKIN  ADHESIVES 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SOAP  AND  PERFUME 
MANUFACTURERS 

Creme  Simon  Ltd.,  7  Lauderdale  Rd.,  London 
W9  1LU.  Tel:  01-286  7509. 

SOOTHERS 

Lewis  Woolf  Griptight  Ltd.,  144  Oaklield  Rd., 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
421 1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  0226  84081. 

SUPPORT  HOSIERY 

LENTON  PRODUCTS  (SUPREME).  New- 
castle House,  Castle  Boulevard,  Nottingham 
NG7  1HF.  Tel:  Nottingham  45462. 

SURGICAL  DRESSINGS 

Adhesive  Fabrics  (Manchester)  Ltd.. 
Washington  Mill,  1  York  Street  (off  Charles 
St.),  Manchester  Ml  7DE.  Tel:  061-273  5285. 

"SPECIALIST"  CONTACT  LENS 
SOLUTION  WHOLESALERS 
1-1000  BOTTLES 

Hillyard  Contact  Lens  Supplies,  55  Barton 
Road,  Water  Eaton  Estate,  Milton  Keynes, 
Bucks.  (0908)  74537. 

SWIM  CAPS 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

TAMPONS 


Tampax  Ltd.,  Dunsbury  Way,  Havant 
P09  5DG.  Hampshire,  Havant.  Teh 
474141. 


TEATS 

Lewis  Woolf  Griptight  Ltd  .,  144  Oakfield  Rd., 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
4211.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire 
Tel:  0226  84081. 

TINOL  TEETHING  SYRUP 

Chemist  Supplies.  103  Charlestown  Road 
East,  Woodsmoor,  Stockport,  Cheshire.  Tel: 
061-483  7630. 

TOILET  BAGS 

John  O'Donnell,  Box  33,  Chelmsford  CM1 
5NH.  Telephone:  Chelmsford  (0245)  56112. 

TONIC  WINE 

Whiteways  of  Whimple  Ltd.,  (Whiteways) 
Whimple,  Exeter  EX5  2QJ  Tel:  (0404) 
822332.  Telex:  42959, 

TOOTHBRUSHES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 

TRANSLET  ROYAL  COLOSTOMY  SET 

Searle  Medical,  P.O.  Box  88,  High  Wycombe 
Bucks  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  OSTOMY  DEODORANT 

Searle  Medical,  P.O.  Box  88,  High  Wycombe 
Bucks,  HP12  3RE.  Tel:  High  Wycombe 
446551.  Telex:  837555. 

TRANSLET  KARAYA  GUM  FOR 
OSTOMISTS 

Searle  Medical,  P.O.  Box  88,  High  Wycombe, 
Bucks  HP12  3RE.  lei:  High  Wycombe 
446551.  Telex:  837555. 

TRAVEL  SICKNESS  REMEDIES 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Tel:  Hatfield  63221. 

TRUGEL 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 


UVISTAT 


W.  B.  Pharmaceuticals,  P.O.  Box  23 
Bracknell,  Berkshire.  Tel:  Bracknell 
50222.  Telex:  847634. 


UROLOGICAL  FOLEYS 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel- 
Andover  4261.  Telex:  47236. 

WATER  PIK 

Teledyne   Water   Pik  (UK)  Heath 
House,  Bath  Road,  Cranlord,  Hounslow 
Tel:  01-897  2501. 


WHIRLING  SPRAYS 

Saffron.  5  Rowlands  Road.  Worthing,  West 
Sussex  3JJ  BN11  Tel:  Worthing  (0903- 
34034). 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works,  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  Barnsley,  84081.  Telex:  547186. 

WHISTLING  POPS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

WHOLESALERS 

M.  Baum,  Wholesale  Chemists  Ltd.,  Monk- 
wearmouth,  Sunderland.  Tel:  Sunderland 
71081. 


M6 

CASH  &  CARRY 

(T.  BRYANT  &  SON  LTD.) 

OLD  BOSTON  TRADING  ESTATE 
PENNY  LANE,  HAYDOCK 

Telephone: 
Ashton  in  Makerfield  76644 
Service  to  the  Independent  Trader 


"Medicines  Act  1968 
Part  III  and  Poisons 
Act  1972  Implementation 


M 


Copies  of  the  above  supplement,  included  with  the 
1978  edition  of  Chemist  &  Druggist  Directory,  are 
available  separately,  price  £1 .00  (p  and  p  1 0p  extra). 


Orders  to: 

Benn  Publications  Ltd, 
Sovereign  Way, 
Tonbridge, 
Kent  TN9  1 RW. 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N1 5.  Printed  by  Riverside  Press  Ltd.,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD.,  25  New  Street  Square,  London 
EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  24/20/8S 


Manufacturing  & 
Distributing  Services 


WEAR 


An  exciting  new  range  of  professional 
clothing.  Leaflets  and  details  from: 

NICHOLSON'S 

(Overalls)  Limited 

Georges  Road,  Stockport, 
Cheshire. 

vJEL:  061-480  7318  Telex:  666929  J 


FASHION  JEWELLERY 

We  offer  you  the  following  trading 
facilities 

1 .  Cash  and  carry  showroom  with 
free  parking 

2.  Representatives  calling  in  Lon- 
don and  Home  Counties 

3.  Selected  parcel  service  — 
prices  and  details  on  request 

Write  or  telephone  for  services 
required  to: 

ALANDRA  PRODUCTS  LTD., 

138-139  Shoreditch  High  Street, 
London,  E1  6JE. 

Telephone:  01-739  1201;  01-739  1205 


HALLONS 


W  FC 


BIN 


FOR  YOUR  POINT 
OF  PURCHASE  SALES 
Strong  transparent  acrylic 
sphere  on  plastic 
coated  wire  stand 


COUNTER  TOP 
SALES  AND 
MERCHANDISING  UNIT 


Send  lor  Details 
HALLONS  LTD 
214  220  MAY  BANK  ROAD, 
LONDON  E18  1EX 


PLASTIC  PRODUCTS 

BABY  PANTS 
TODDLER  PANTS 
INCONTINENCE  PANTS 
MATTRESS  SHEETS 
COT  SHEETS 

etc.,  etc. 

HENLEYS 
OF  HORNSEY 
LTD. 

London  N8  0DL 

Tel:  01-889  3151/6 


Please  mention 
C  &  D  when  replying 
to  advertisements 


FALCONCRAFT 

PRICE  TICKETS 
CARD  HOLDERS 
SIGNS— INTERIOR 

AND  EXTERIOR 
TICKET  SECTIONS 
SHELF  ENLARGERS 
POSTER  FRAMES 

Send  for  catalogue  to: 

FALCONCRAFT  LTD., 
89/95  HAINAULT  ROAD, 
ROMFORD,  ESSEX 

TEL:  Romford  24621 


Tolley's 

Tax  Tables  1976/77 

Published  within  days  of  the 
chancellor's  budget  speech, 
these  detailed  tables  cover 
all  main  rates  of  income 
tax,  corporation  tax  and 
V.A.T.  and  include  a  sum- 
mary of  the  budget  pro- 
posals. 

Price  §0$. 


This  is  the  second  in  a  series  of  Benn 
publications  for  the  smaller  advertiser  who 
does  not  employ  specialists  to  produce  his 
advertisements.  The  booklet  provides  a  step- 
by-step  guide  to  creating  advertisements  for 
the  trade,  technical  and  business  press,  and  is 
intended  to  help  the  advertiser  get  the  most 
out  of  his  investment. 

If  you  would  like  to  receive  a 
complimentary  copy,  write  to  the  Marketing 
Department,  Benn  Publications  Ltd., 
25  New  Street  Square,  London  EC4A  3JA. 


How 

to  produce 
an 

advertise- 
ment 


A  Benn  publication 


SPECIFY  FCL  URINE 
DRAINAGE!  BAGS.... 


_  Made  to  the  highest 
I  medical^tandards 

^P^Comf^titive  prices 

Specialj^k'tmrclrase'^i 
rates  negotiable    J  J 

Rin«>j9DAY  for  details 


FCL  Medical  Supplies  Limited 

Crockford  Lane,  Chineham,  Basingstoke,  Hampshire. 
Tel:  0256  52121  (10  lines)  24  hour  answering  service 
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The  old 
brand  leader. 


The  new 
brand  leader. 


Yes,  they're  exactly  the 
same. 

Imperial  Leather  soap 
is  back  in  the  top  position 
again.  Simply  because 
you  can't  keep  a  superb 
soap  down. 

And  now  it's  even  better, 
because  weVe  introduced 
the  new  Imperial  Leather 
family  size. 

So  while  other  soaps 
come  and  go,  Imperial 
Leather  is  definitely  here 
to  stay.  On  top, 

IMPERIAL 
LEATHER 

The  Brand  Leader 

CussonsThe  Super-Salesmen 
061-792-6111 


